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In later issues we will print detailed news about 
the most comprehensive Christmas advertising 
campaign Gorham ever launched. Watch for tt. 
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Pages from the History of Goldsmithing* 





By W. Augustus Steward 


Officier d’Academie; Head of the School of Gold and Silversmithing, L. C. C. Central School of Arts and Crafts, Londor 


(Continued from the issue of Sept. 28) 


Western Smiths 


Let us now consider the history of 
working precious metals in the West. 
We must not, however, be oblivious to 
the influences which had made them- 
selves felt at an early date. At one time 
it was thought—though we cannot place 


of a very workmanlike character. For 
instance, to obtain clean castings they 
made repoussé patterns. They used en- 
amels with discretion as the sunk spaces 
in their work indicate; indeed, delicacy 
in manipulation of materials as well as 
thoughtful use of decoration was one of 
their assets. We can hardly say the 
same of the work of the Anglo-Saxons. 


Merovingian and Carlovingian 

The Gauls (the ancient French), so 
far as we have any authentic informa- 
tion, did not use precious metals or 
gems, although they are alleged to have 
used paste. They contented themselves 
with ornaments made of iron and 
bronze, and, apparently, it was not until 
after the Roman conquest that gold was 

















CAST VESSELS, MEROVINGIAN, IN THE COLLECTION OF THE NATIONAL 


ANTIQUITIES, 


its origin—that Celtic art spread east- 
wards from Ireland where it had de- 
veloped exceedingly. But it is now con- 
tended that after the Celts had crossed 
the Alps, overrun Italy, and burnt Rome, 
between 400 and 390 B.c., their contact 
with the civilization of the Mediterran- 
ean considerably influenced their art by 
absorption. For much of its character, 
and knowledge of the kind of technique, 
we have to depend upon bronze remains 
and such iron work as may have with- 
Stood the natural ravages of time and 
the elements. But whatever we examine 
shows that they were no mean crafts- 
men, and were capable of using methods 


_. 


*All rights reserved by the author. 


STUTTGART 


I know there are those who have a liking 
for it. Certainly it has a naive charm, 
but most certainly in drawing, modeling, 
and technical excellence it is not to be 
compared with that of the Celts. 

The remains which have been found of 
Roman-British workmanship of _ the 
early part of the fifth century are of a 
degenerate order, debased limitations of 
the productions of Rome and Constanti- 
nople. Native art—possibly owing to 
the privations and confusion into which 
the Britons were thrown by the Saxons 
—decayed and perished. Some of the 
Saxons, however, were skillful in the 
manipulation of precious metals even if 
their artistry and power of drawing 
were weak. 











12TH CENTURY RELIQUARY 
METAL GILT, GERMANY 


used in the making of jewelry, so that 
the gold bracelets in the Cluny and St. 
Germain Museums are Gallo-Roman. 
The Gallo-Roman art would appear to 
have been fairly well established, so 
that when Frankish Kings descending 
from Merovious fought their successful ° 
way into the rich fertile countries, which 
were their objective, they found that 
Gaul—which had been a Roman province. 
—had profited by the stay of the con- 
querors; that its craftsmen and others 
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had readily accepted the influence of the 
liberal arts and methods which had made 
the works of Greece and Rome so tech- 
nically rich. In the third century, Per- 
petuus, Bishop of Tours, mentions one 
Mabuinus as having made a large gold 
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and became the apprentice of Abbo. 
When quite young he journeyed to Paris 
and joined the Court of Clothaire II., 
the Merovingian King, to whom he be- 
came coiner in 613, and made for him 
a gold jeweled throne. It was the cus- 





FRONT OF 12TH CENTURY ENAMELED 
METAL PROCESSIONAL CROSS 


cross for his Church; and we learn that 
Childebert after the battle of Narbonne 
secured considerable loot, which included 
sixty chalices, fifteen patens, and twenty 
gospel cases. But these were probably 
of Visigothic origin, since it was on the 
defeat of Amalaric, King of the Visi- 
goths, that this booty came into the 
hands of Childebert. 

However, during the Merovingian 
dynasty the goldsmiths’ art was encour- 
aged. From the sixth century onward 
there are many proofs. Gregory of 
Tours, on a visit to Chilperic at Nogent, 
was shown a magnificent golden dish set 
with gems; “this,” said the King, “I 
have made to ‘ennoble and make the na- 
tion of the Franks flourish.’ ” 


Saint Eloi 


Limoges, already possessing a Mint in 
the sixth century, became an important 
center for working in precious metals. 
St. Martial was an early worker in this 
cradle of the Western goldsmiths’ craft. 
There Abbo, the director of the Mint, 
also wrought in the precious metals, and 
to him St. Eloi or Eligius—patron saint 
of French goldsmiths—owed his initia- 
tion into the Craft. St. Eloi was born 
about 588, at Chatelard, near Limoges, 


BACK OF THE CROSS 


tom in those days for the patron to hand 
to the craftsman the amount of gold 
deemed necessary to execute the desired 
object, and not only was the Royal pa- 
tron delighted with the magnificence of 
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the throne and the splendid workman- 
ship, but also with the honesty of the 
craftsman who, having only used half 
the quantity handed to him, returned the 
excess to the Treasury. In 628 he be- 
came treasurer to Dagobert, and lived 
through his reign and that of the fam- 
ous Clovis II. He became Bishop of 
Noyon in 640, and died in the Abbey of 
Nagos in 659. It is said that, unlike St. 
Dunstan, he lived in great style and 
dressed magnificently, until, tiring of 
worldly things, he conformed to the 
monastic rule of St. Columbia. He es- 
tablished schools of goldsmithing in the 
various Abbeys he had formed, so we 
can appreciate the veneration in which 
Frenchmen held him by establishing 
Guilds under his protection. 

The Abbey Church of St. Victor in 
Paris, and that of St. Martins, Tournai, 
claim to possess works of St. Eloi, while 
Chatelard.claims that a chalice and a 
cross at the church there were made by 
the Saint. But there is no proof of their 
authenticity. On the other hand, it is 
incontestably alleged that the Abbey of 
Chelles did possess a large gold chalice, 
decorated with enamel. But while there 
is no proof that St. Eloi ever enameled— 
indeed, while he lived the art was in 
abeyance in France—it is probable that 
the spaces seen on the chalice had been 
filled with scales of garnets. 


English Smiths 


About 700, a Northumbrian Bishop, 
Wilfred, invited French workmen to 
England and, it is said, was possessed 
of many jewels and much plate. The 
Mitre shaped gold ring of Ethelwulf, 
Earl of Wessex, in the British Museum, 
bearing his name in Saxon letters shows 
that the use of niello was practised here 
in the eighth century. It was found in 
a field at Lavenstoke near Shrewsbury 
in 1780. The “Alfred” jewel in the Ash- 
molean Museum, Oxford, proves that 
cloisonné enameling was done here in 
the ninth century. 

We know little of the condition of the 
craft during the Danish dominion (ninth 
century), although a cup supposed to be- 

















TWELFTH CENTURY TRIPTYCH OF GILT METAL IN THE 
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long to this period was found at Lancas- 
ter in 1815. It is finely engraved in a 
very spirited manner with ornament and 
figures. 

Let us look for a moment at other 
names that have survived the centuries. 
Brithnodus, Abbot of Ely, who covered 
his images with silver and gold. Vul- 
fuin, the Chichester monk who lived 
during the eleventh century and gives 
us a clue to the nationality of Vulvinus. 
Leofstane, Provost of London in 1100. 
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iff of London in 1242 and Mayor in 1248. 
William de Gloucester, who was Keeper 
of the Dies and Master of the Mint in 
1255. In 1258 William, the King’s Gold- 
smith, who was Master of the Mint, and 
then in 1275 lived Gregory de Rokesley, 
Chief Assay Master of the Mint, who 
was eight times Mayor of London. 


Irish Celtic Work 


When St. Patrick went to Ireland in 
400 he took with him a number of monk- 
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Otto the Elder and Younger, who were 
living in the same year and were also 
Engravers to the Mint. Otho, who was 
also Engraver to the Mint in 1150. Then 
we have Henry Fitz Alwyn Fitz Leof- 
stane, who was chosen first Mayor of 
London in 1189, and retained the office 
until 1213. Henry de Cornhill, in 1191, 
who was Warden of the Mint. In 1237 
Odo was Surveyor of Works at West- 
minster. Then there was Torell, who 
was responsible for the monument in 
Westminster Abbey of Henry III. and 
Queen Eleanor. Ralph Essory was Sher- 


ish artificers, mostly of foreign extrac- 
tion, and among those we must for our 
purpose term Irish smiths were Mac- 
Cecht and Fontchan, who made bells, 
Aesbuite and Tassach, also Bishop Conla, 
goldsmith to St. Bridget, who wrought 
things of perennial beauty, and St. 
Dageus who also worked for the Church 
in the sixth century. 

The Shrine of St. Patrick’s Bell, which 
dates from 1091 A.D. is one of the most 
beautiful conceptions an Irish smith has 
put into a rich and enduring metal. - The 
dignity of the exquisitely filled panels, 
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the disposition of the bold gems but em- 
phasize the supreme quality of the form. 
This and the equally famous “Tara” 
brooch, and the delightsome Ardagh 
Chalice, are so well known that one is 
almost tempted to apologize for itera- 
tion, but they are such landmarks in the 
history of silversmithing, and _ such 
splendid evidences of the part Irish 
smiths have played, that mention of them 
must be made in conjunction with other 
interesting pieces, if only in contrast. 
The “Cathach” Shrine, almost con- 
temporaneous with the Shrine of St. 
Patrick’s Bell, is simpler in treatment 
but the top is a gem, the varied and 
delicate treatment of the panels thereon 
is splendid. So is the ornamentation 
on the twelth century cross of Cong. 


(To be Continued.) 








The Jesse Sweetzer Victory. 
Cup 


NOTABLE cup and golf trophy of 
the season is the Jesse Sweetser 
Victory Cup which was awarded recent- 
ly to the winner of the Sweetser Victory 











A NOTABLE .GOLF TROPHY 


Tournament held at Swanoy Country 
Club of Mount Vernon, N. Y. 

The prize which is a tall graceful 
silver vase with a figure of a golfer on 
the cover, was captured by J. W. Platt 
of Philadelphia, with a card of 304 for 
72 holes. 
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Precious Stones in 1926* 





By Georce Freperick Kunz, Sc.D., Pu.D., A.M. 


(Continued from issue of Oct. 5) 
Other Precious or Semi-precious Stones 


Russia.—Professor Fersman, the Rus- 
sian authority on gems, recently made a 
mineralogical expedition into the obscure 
region of Fergana, where he found traces 
of many precious stones present in rich 
deposits in the Fergana region. The ex- 
pedition came across some exceptionally 
extensive mines that were worked there 
in the 10th century by the Chinese. In- 
vestigation disproves the theory that all 
the gem deposits in that district had 
been exhausted by the Chinese. He stated 
that the list of the stones and other min- 
erals still found in the Fergana in large 
commercial quantities includes almost 
every known specie. 


RUBIES 


Burma.—In December, 1925, it was 
decided to put the Burma Ruby Mines, 
Ltd., into voluntary liquidation, due to 
the fact that the mines had been oper- 
ated at a loss since 1922. At that time 
the liquidator was instructed to dispose 
of the property, and in the meantime 
to carry on mining on a small scale, so 
long as he could operate without a loss, 
since a complete shut-down would have 
amounted to a forfeiture of the lease, 
and would have reacted unfavorably on 
‘the possibility of sale of the property, 
since it could not then have been dis- 
posed of as a going concern. In April, 
1926, the Kyaungdwin mine abruptly 
switched over from a poor ruby mine to 
a rich sapphire mine, and between then 
and the end of the year produced sap- 
phires valued at £16,000, although prac- 
tically no sapphires had been recovered 
from the millions of tons of earth pre- 
viously washed. Sales of rubies and sap- 
phires mined during the year amounted 
to £23,298, and from this a distribution of 
one shilling per share, totaling £15,000, 
will be made to the shareholders. The 
lease still has five years to run, and the 
exceptional turn of affairs during 1926 
should help materially toward the ac- 
complishment of a satisfactory liquida- 
tion of the property. 

According to Adams® there are three 
distinct ruby-bearing areas in Upper 
Burma, those of Mandalay, Mytkynia, 
and the district about Mogok (including 
Kathe). The latter is by far the most 
important and constitutes the principal 
ruby-producing tract in the world. Other 
areas will undoubtedly be discovered in 
the valleys of Upper Burma as time goes 
on. In 1889 the Secretary of State for 
India granted to Messrs. Streeter & Co. 
@ seven-year lease on a mining conces- 
sion in the Mogok district, and the 
Burma Ruby Mines, Ltd., was thereupon 
formed to carry on mining. In 1896 the 





*Reprinted from “Mineral Industry.” Vol. 
XXXV, by courtesy of the publishers, the Mc- 
Graw-Hill Book Co. 

apting Mag., ne 1927. 

. wv, ams, Bull. Can. Inst. Min. Met., 
Feb., 1926: Trans., Vol. 39. 


original lease was renewed for a period 
of fourteen years, and in 1910 it was 
again renewed to run till 1932. 


The rubies, which form by far the most 
important of the gems yielded by 
this district, have their origin in the 
white crystalline limestones of the coun- 
try rock which are described by Adams. 
In the Mogok district (including Kathe) 
these limestones are intensely metamor- 
phosed and are often very coarsely crys- 
talline. The sapphire, which while much 
less common than the ruby at Mogok 
is nevertheless frequently found, occurs 
not in the limestone but in a granular 
white acid plagioclase intimately inter- 
grown with orthoclase. The rubies and 
the other associated gems, however, do 
not occur in the limestones of their asso- 
ciated rocks in sufficient abundance to 
enable these to be worked for these min- 
erals. Occasionally, a native prospector 
will find a spot in the limestones where 
there is an unusual accumulation of 
rubies and will extract them, but this is 
rarely the case. The rubies and other 
gems are obtained in practically all cases 
from the residual or alluvial clays of the 
hill slopes, or more usually the valleys. 


In the valley workings, as at Mogok 
and Kathe, there is a definite succession 
in these clays, the recognition of which 
is very important. In sinking a pit or 
shaft one first passes through reddish 
or yellowish clay which contains no gems, 
beneath which is found, resting on the 
bedrock, a clay containing pebbles, and 
in this all the gems which the deposit 
contains are concentrated; this is known 
locally as byon. 

The Burma Ruby Mines, Ltd., however, 
desiring to work these deposits on a large 
scale, adopted western methods of exca- 
vating and transporting the materials to 
be handled, and built mills provided with 
modern concentrating machinery for the 
purpose of separating the gems. The 
company is now working at Enjouk, on 
the margin of the Mogok Valley, as well 
as, on a small scale, at Bigom, Nan- 
yasen, and other points, but its chief op- 
erations are now centered at Kathe, eight 
miles to the west of Kogok. At Kathe 
the geological conditions are the same as 
those at Enjouk, and as in the old ex- 
hausted workings at the town of Mogok. 
Unfortunately, the rubies here are very 
often coarse and rough and not of the 
best color. 

The byon is brought to the mill in trucks 
hauled from the working face by an end- 
less wire cable and thrown first on a 
grate of spaced iron bars, which sepa- 
rates the larger pieces of rock. The ma- 
terial which falls between them goes to 
two successive sets of revolving trom- 
mels into which water is fed. The 
coarser material from these goes directly 
to a table and is hand-sorted by one of 
the company’s officers. 

The finer material from the last set 
of trommels goes into diamond washing- 


AT 


pans. The quarter of 1 per cent of 
the original material is then placéd on 
sorting tables having a surface consist- 
ing of an iron plate and is sorted over 
by one of the company’s officers (a Euro- 
pean). He takes out any large gems 
which may be present. The gravel then 
passes on to a series of tables around 
each of which a number of natives are 
seated, about six to a table, who re-sort 
it very carefully, removing every stone 
which has any value. These men each 
wears on his head a large box with a 
front of iron gauze which prevents them 
from secreting any stones in their 
mouths, or from swallowing them. A 
native foreman who is supposed to be 
strictly honest watches the operations at 
each table. These men are very expert 
at stealing stones and are carefully 
searched before they leave the building 
at the close of the day. The “exhausted 
tailings” are then taken from the mill 
and sold to a Burmese woman who buys 
the whole output, and who then divides 
it up into a series of little conical heaps 
and sells them at a rupee apiece to other 
women, who go over the pile grain by 
grain and collect from it every minute 
ruby which it may contain, selling these 
to be used in making watch-bearings and 
for other purposes for which they may 
be of use. The gems which are obtained 
in the mill are sent to the headquarters 
of the company in the town of Mogok 
and are subjected to a final sorting and 
classification into the various grades 
marketed. 

Ceylon.—Rubies are also found asso- 
ciated with sapphires in Ceylon. A brief 
account of these workings will be found 
in the section on Sapphires. 


SAPPHIRES 


Burma.—The outstanding feature in 
1926 in connection with sapphire pro- 
duction was the sudden switch of the 
Kyaungdwin mine of the Burma Ruby 
Mines, Ltd., from a ruby mine to a sap- 
phire mine in April. From then to the 
end of the year sapphires in excess of 
£16,000 were mined and sold and early 
in February, 1927, two large stones 
were found, the estimated value of which 
was £7,000. Further details of this re- 
markable volte face will be found in the 
section on Rubies. 

Ceylon..—Much attention has recently 
been directed to the gem fields at Pel- 
madula, about twelve miles in a south- 
westerly direction from the town of Rat- 
napura, on account of a remarkable 
“find” made there a couple of years ago, 
sapphires and other gems to a value of 
some $297,000 having been taken from 
an area of between three and four acres 
in extent. These included some very 
large fragments of excellent blue sap- 
phire, as well as fine yellow sapphires 
and other less valuable stones. 

The Pelmadula. workings are situated 
in a large stretch of paddy field in the 
bottom of the valley here, which has 
been cultivated for rice over a period of 
perhaps a thousand years. The paddy 
field is underlain by clay, which is from 
10 to 20 feet thick. Immediately beneath 





1F, D. Adams, Bull, Can. Inst. Min. Met., 
Feb., 1926; Trans., Vol. 39. 
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this there is a bed or layer of gravel 
called by the Singhalese ilam, which is 
usually thin and which in its turn rests 
on the decomposing surface of the coun- 
try rock. The gems are found in the 
illam. 

The search for gems is a highly spec- 
ulative operation, and is usually carried 
out by a group of natives working on 
shares. The owner of the paddy field 
gets one-fifth of any profits, the man 
who finances the operation another fifth, 
and the remained goes to the men who 
carry out the actual work. 

To get the illam out it is necessary to 
sink a small shaft or pit. In order to 
prevent the mud from flowing down into 
the pit, the latter is lined by a series of 
vertical poles driven down into the mud, 
behind which are laid branches of trees, 
sticks, or palm leaves. A man—some- 
times with an assistant—works at the 
bottom of the pit shoveling the clay into 
a small bamboo basket, which, when 
filled, he throws deftly upward and it 
is caught by a man at the surface who 
empties out its contents and then throws 
the basket down into the shaft again. 
When the pit gets deeper, a third man 
sits on a transverse pole placed across 
the shaft from side to side and catches 
the basket thrown up by the man at the 
bottom of the shaft and in his turn 
throws it up over his head to the man 
at the surface. In this way all the clay 
is taken out and the shaft is sunk to the 
illam. This in its turn is then brought 
to the surface and is placed by itself on a 
clean, flat piece of ground prepared to 
receive it. The men engaged in these 
operations wear no clothes except a loin 
cloth and carry on an animated and 
evidently humorous conversation with 
one another, giving the whole operation 
the appearance of a pleasing pastime. 
If the weather is hot a rude shed, 
roughly thatched, is built over the open- 
ing of the shaft to give shade to the 
workers. 

As the paddy field is usually wet, it 
becomes necessary to keep the pit free 
from water, which is done by bailing it 
out by means of an old kerosene oil-can 
attached by a rope to a long pole bal- 
anced between two upright members. 

When all the illam in the pit has been 
brought to the surface, the miners pro- 
ceed to wash it in baskets that are cir- 
cular and measure about 2% feet across 
the top, the sides sloping down in a 
parabolic outline to the bottom point. 
The washing is done in the same man- 
ner as in washing alluvial gold, but is 
not carried as far as in the case of gold, 
the object being to wash away all the 
mud and leave the gravel behind in the 
basket. When half a dozen of these bas- 
kets containing the washed gravel are 
ready, a man expert in the recognition of 
gems takes the baskets and examines 
them carefully in succession, tilting the 
basket up so that the sun shines upon 
the gravel which it contains, and, with 
rapid circular motion, going over the 
gravel with his right hand, sweeping 
the surface layer down toward him into 
the side of the basket next to him. This 
Process is continued until all the gravel 
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has been sorted over and the gem stones 
recovered. When the contents of a bas- 
ket have been worked over, the basket 
is passed to another man who reexamines 
its contents with greatest care in order 
to pick out any minute particles of gems 
which might still remain in the gravel 
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agents for the pool, and that the disposal 
of the stones be placed in the hands of 
another firm that promised higher prices 
for high-grade stones. 

United States.—The Montana sapphire 
output for the past three years was as 
follows :* 




















cr 1924 ~ Co 1925 —~ r 1926 \ 

Carets Value Carets Value Carets Value 
For cutting into gems...... 46,950 $20,263 54,495 $29,138 42,469 $19,000 
For mechanical purposes... 278,317 5,566 211,873 4,237 179,895 3,498 

325,267 $25,829 266,368 $33,375 222,364 $22,498 
and which might bring some small re- EMERALDS 


turn. When all the illam is washed, the 
gems found are taken to Colombo and 
sold and the proceeds divided pro rata 
among the partners in the claim. 

The location of the pits often seems to 
have been selected in a haphazard man- 
ner, although frequently the attempt is 
made to locate them in what is conjec- 
tured to be the course of the old stream 
which originally meandered through the 
valley. 

Visitors coming to the district from 
abroad often think the gemming could 
be carried on much more efficiently and 
to greater advantage by employing large 
modern dredging plants. The chief rea- 
son why this cannot be done is that it is 
very difficult to secure titles to any 
extended piece of territory. The paddy 
fields are held in small areas by different 
owners, who, as a general rule, have 
many mortgages and liens on their lands 
—often of the most complicated charac- 
ter—so that it is practically impossible 
to secure a clear title, free. from incum- 
brances, on an area sufficiently large to 
operate a dredge. 

Queensland.—On Jan. 27, 1923, the 
Queensland Government, in order to sta- 
bilize the market and maintain prices, 
took charge of the marketing of the gems 
mined in the State and put it in the 
hands of a State-operated pool. Under 
this system, the pool takes over all stones 
mined, paying to the miner 95 per cent 
of their estimated value; the balance is 
paid after the stones are disvosed of 
and deductions have been made to cover 
the cost of grading and marketing. Up 
to September, 1926, the total purchases 
amounted to £83,853, but the total sales 
only to £36,643. Due to inability to dis- 
pose of stock on hand, the purchase of 
stones was temporarily suspended on 
March 27, 1926, but the pool was main- 
tained in force, and the miners were de- 
barred from disposing of blue stones 
through any other channel. In spite of 
the hardship that this placed on the 200 
or more miners in the field, this position 
was maintained during the remainder 
of the year, and the pool was extended 
for another year, to Jan. 26, 1928. 

The amount realized by the miners has 
been about £10 per ounce for high-grade 
stones, £4 to £5 for low-grade stones, 10s. 
for seconds, and 1s. for machine stones. 

The difficulties encountered by the Gov- 
ernment in disposing of the accumulated 
stock at satisfactory prices led to the 
proposal on the part of the Government 
that the present sales agreement be dis- 
continued with the European firm which 
has, since the beginning, served as sales 


The emerald is at the present time one 
of the most sought after of all precious 
stones, and the price of high-quality 
specimens is constantly increasing, so 
much that it has been reported that 
some mines are holding their stocks for 
a further rise in the market. 

Colombia.—In the past Colombia has 
been the leading producer. During 1925 
the output of the Muzo mines was val- 
ued at $250,000. The only other mines 
being operated are those at Chivor, also 
known as the Somondoco mines; the out- 
put of these mines is, however, claimed 
to be inferior in grade to the Muzo 
stones. The output of many years was 
held by the Colombian Government and 
sold to Paris dealers as agents. Many 
of the stones were cut for absolute 
beauty. Several gems were sold in the 
United States ranging from $100,000 to 
$150,000 each. A great quantity of 
flawed material, however, was sent to 
India to be cut by the Indian carvers, 
some of these stones being very large. 
Several hundred thousand dollars’ worth 
was sold the world over, cut like the old 
Indian carved gems in style and beauty, 
which conserved the color; but the flaws 
were not apparent owing to the Indian 
carving and dull polish. 

Russia.—Operations are progressing 
slowly at the mine in the Ural Moun- 
tains which was confiscated by the Soviet 
Government from the French company 
which controlled it before the Russian 
revolution. Soviet officials claim that 
the control of this mine will give them 
virtual control of the Russian gems. 





1 Private communication. 
(to be continued) 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending Oct. 10, 1927 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


CU eiesiwb cc mumn eae eees $1,139,579.37 
Gold bars paid depositors..... 52,035.03 
WOE Sis Ss ascaoneweans $1,191,614.40 


Of this the gold bars exchanged for 
gold coins are reported as follows: 
Date Exchanges 


We Dero sc diewa wd calniedaer $681,834.37 
Mh dia 6 fai. 0 Hie aa oR elec oe 86,866.60 
8 a6. se watein Mawaiare ara ai 118,609.62 
2 De savce Henn asnnuauee 107,852.29 
| Rr er Port 77,808.41 
_ Boa cinicsin « Cana «a rere 66,608.08 

TOGAD ‘saws oaedes canonaeue $1,139,579.37 








Chester S. Hubbard is opening a jew- 
elry store at 705 58th St., Kenosha, Wis. 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


Made and Sold in Europe for 15 Years 





Worthy of a place among gems 





ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K White Gold Mountings with our artificial pearls 





GATTLE & HUNTER 


576 Fifth Avenue, New York 


IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 
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Jewelry Trade Brisk in Europe 





Geneva and Paris Tradesmen Unable to Keep Pace With 
Demand Resulting from Changing Styles in Dress 


Paris, Sept. 30.—The jeweiry trade is 
booming in Europe. ‘There is no doubt 
about that. Taiking over the question 
with leading Geneva tradesmen, there 
was omy one verdict. They could not 
turn the goods out juickly enough. 
People wanted bracelets, sautoirs, neck- 
laces, pendants and watches. ‘I'he trade 
returns showed that this was not the 
isolated case of a few jewelers in the 
fashionable quarter. Official reports 
spoke of orders that could not be filled 
for lack of highly skilled workers. But 
whereas the fashionable jeweler con- 
sidered that the tourist demand was 
rather for second class goods, the official 
reports contradicted this statement, 
especially as regards watches, pointing 
out that high-class goods were in de- 
mand. This difference is probably ex- 
plained by two considerations. The high- 
class Geneva tradesman has a very high 
standard of prices, and perhaps the man 
with the show window does not do such 
a high-class trade in some cases as the 
man with a show-room in a flat, while 
the official returns, again, took account 
of exports. 

Now in Paris the demand for the 
new ring watch is brisker, if that be 
possible, than in Geneva. A _ young 
man of fashion says that “every- 
one” is wearing them, men as well as 
women, in this city. He means “every- 
one who is anyone.” Of an evening 
every woman thinks that she ought to 
have the somewhat large and just a bit 
clumsy, ring watch on her finger. Even 
if the watch can be reduced in size, 
until it is almost an absurdity, it stil! 
remains a watch. It would, for instance, 
be impossible to slip a kid glove that fits 
the hand over one of these rings. Paris 
claims that its ring watches are just as 
small as those of Geneva, and it is pos- 
sible that the tiny watches are being 
imported, the setting being done in 
Paris. 

As for other jewelry, a Paris jeweler 
tells me that they cannot get it made 
fast enough as there never was such a 
boom. This is the more remarkable in 
view of the fact that tourists have been 
driven away from the leading resorts by 
rain this summer, although on the other 
hand, those who remained, in spite of 
the inclemency of the weather, naturally 
frequented the kursaal. Here jewelry 
Is a prime necessity with the plain gown 
made of costly material now in vogue. 
A silver tissue slip, the material alone 
costing something that runs into hun- 
dreds if not thousands of francs, must 
he trimmed with jewelry and jewelry 
alone. and diamonds with platinum 
mountings are the only possible wear. 
Thus the rush for jewelry is partially 
accounted for. Skilled workers are en- 
gaged. weeks ahead, and orders given 
in spring are not yet filled. The jeweler, 


asked to account for this, said it was 
incomprehensible to him. Some of the 
work was due to the great number of 
weddings, which seemed to him much 
larger than usual this autumn. This 
was not only in the circles of his cus- 
tomers, but other jewelers had spoken 
of the strange rush to get married. As 
engagements are so short in France, this 
always means rush orders and there was 
considerable trouble in the trade in find- 
ing the necessary workers to do this 
very fine class of work. Then the skilled 
worker is so highly paid “that he ac- 
tually wants holidays,” complained one 
old-fashioned jeweler, “a thing I never 
think of taking myself,” he added. “In- 
deed, I have worked much harder this 
year,” he went on, “during the warm 
weather, than during the height of the 
season. Sometimes I think that the 
mode season is being turned topsy-turvy 
like everything else. In my young days, 
une went off to the country, in the 
middle of July, certain not to be dis- 
turbed by anything out of the ordinary 
for six weeks or two months. It was 
the dead season. Nowadays, there is no 
country for us. Customer follows cus- 
tomer, wedding comes after wedding, 
until we hardly know where to turn for 
workmen. This lasts throughout the 
summer, the fashions, too, changing, new 
modes being introduced just as if it were 
November and December instead of 
August and September. The old-fash- 
ioned habit of retiring into a kind of 
summer sleep has passed. It is perhaps 
the tourist season that has killed this 
good old habit, but anyway it is dead. 
You are just as likely to find novelties 
on the boulevards today as in March.” 
One explanation for the great rush 
for jewelry may be explained by the 
fact that Paris holds the secret of the 
fashions—a secret she is inclined to ex- 
ploit—and knows what class of goods 
will be called for beforehand. Her 
jewelers are thus able to manufacture 
parts of watches, pieces of a new comb 
or bracelet, long before jewelers in other 
countries know what will be required. 
This is true of the new style of hair 
dressing, that requires quite a special 
earring and combs, and applies to the 
new sheath gown, with its only fullness. 
in the skirt, consisting of pleats, that 
close unless the wearer is in motion. 
Now everyone expected full skirts, 
even crinolines, while greater:-length was 
freely prophesied. While evening gowns 
are perhaps a bit longer, day gowns are 
seantier and shorter than ever before. 
All this naturally has its reflex action 
on jewelry modes, and this is why the 
trade is booming in Switzerland and in 
France, and other countries of Europe. 
It is not only booming in winter, but in 
summer this year, a most extraordinary 
state of things, as in other branches 
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business is more than slow. One of the 
factors in this boom is economy of sorts. 
A plain gown of rich material lasts 
longer and remains in fashion for a 
greater length of time than a much-be- 
frilled gown, with chiffon and other or- 
nate trimming that is apt to tear and 
spoil. But this plain gown needs a dif- 
ferent set of jewelry for wear on suc- 
ceeding evenings, if the dress is not to be 
recognized. When a precious-metal tis- 
sue is chosen for instance, such as silver 
with a thread of blue, a sapphire garn’- 
ture is required, for one occasion. On 
the following evening the same gown 
can be used if a diamond and platinum 
parure is forthcoming. It can be worn 
once again with amethysts or lapis-la- 
zuli, of the right shade. As jewelry re- 
quires little or no space for packing, 
while gowns need very much, there is 
also the economy in this direction to be 
considered. In the case of people travel- 
ing by car this is very appreciable, and 
this may be one of the reasons for the 
altogether remarkable ‘boom. Booms are 
only remarkable if they extend to sev- 
eral countries, a temporary demand 
often being taken for permanent pros- 
perity but this particular boom appears 
general and very real indeed. 








Exports of Platinum During July 


WASHINGTON, D. C., Oct. 7.—Figures 
just announced by the Department of 
Commerce show that during the month 
of July platinum valued at $153,560 was 
sent out from this country. Of this 
amount $149,016 represented platinum 
ingots, sheets, wire, alloys and scrap, 
while the remainder of $4,544 was the 
value of the manufactures of platinum, 
except jewelry, exported during the. 
month. 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 








Manu- 
Ingots, factures 
Sheets, of Platinum 
Wire, Alloys Except 
and Scrap Jewelry 
Y 
~~ 
Oz. 2. 
Countries Troy Value Troy Value 
GEFIMARY 6 oa6.2:0:5: 431 $31,463... Pe 
(ae PAT INE ES 1 $240 
United Kingdom.. 1,000 72,000 4 512 
CE ow aig esnaisare 100 6,974 4 170 
Argentina ....... 66 4,620 51 3,622 
Japan, inc. Chosen 525 338,959 .. wa 
SO ie alae. 2,122 $149,016 60 $4,544 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U.S. Gov’t New York 

Date Official Assay Bars Official 
OG iss cnkes oe} 58 555% 
= | eee 25 581% 55% 
a Oe 255% 57% 5514 
wine Ace 2544 ° 58 55 56 
a ee 25% 58% 55% 
i Ue 2533 58% 55% 








Marker & Gailey, Denver, Colo., have 
been conducting an auction sale for 
Samuelson’s jewelry store at Las 
Animas, Colo. ? 
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worry 
and cost 


No matter how odd or varied your stone needs, 
you can save energy and expense by coming first 
to S. Nathan & Co. From our stocks of over 
60 different kinds of stones, you can be almost 
certain of finding the very stones you are look- 
ing for. Send us all your stone orders. You are 
sure to be satisfied. 


Our large stocks are always on hand. This means 
prompt service for you whenever you order. 
Seventy per cent of our orders are shipped the 
same day we receive them. 


A few words about 


PEARLS 


Nothing surpasses the color of pearls 
for iridescent beauty. The pearl gets 
its color from the breaking up of 
light rays by microscopic corruga- 
tions on its surface. Valued from 
the days of old, pearls are one of 
the most precious of gems today. 


Six salesmen are ever ready to go over your stone 
needs with you. Feel free to ask them for help 


and advice. 





The perfect pearl is free from specks 
or flaws, has a clear white color and 
exudes a soft subdued sheen. 


Pearls are coming back into popu- 
larity. Our pearl stocks can fill your 
needs, for all kinds of pearl jewelry. 


Good service and low prices are the keynote of our 
business. You, like our other customers, should 


be taking advantage of them. 


Send for Stones on Memorandum 


S. NATHAN & CO., INC. 


Importers and Cutters 


71-73 NASSAU ST., NEW YORK 


Diamonds + Pearls + Precious, Synthetic and Imitation Stones 
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The News From England 





Conditions Improving in Manufacturing Jewelry Industry— 
Novelties Seen in London Shops—Reward Offered for Jewel 
Robbers—V ogue for Matching Jewels—Ornaments 
for New Style Hats—Pepper Thrower Es- 
capes with Tray of Rings 


LONDON, Oct. 1.—There is considerably 
more doing in the manufacturing jewelry 
industry now and many of the Birming- 
ham shops are working overtime. The 
revival in trade is not confined to pure- 
ly the decorative, there being a better de- 
mand for utilitarian articles, including 
silver goods and electroplate. There 
usually is a change for the better in man- 
ufacturing circles at this time of the 
year. The present revival is most wel- 
come after the long spell of indifferent 
business that has been passing. Birming- 
ham manufacturers say that a portion of 
the work now coming in is for best gold. 
Some of the firms specializing in gold 
jewelry are reported to be crowded out 
with orders. There is, the manufacturers 
say, sufficient orders now on hand to keep 
them busy for the remainder of the year. 
The improved demand for shipbuilding 
is making the electroplate people a lot 
busier. Electroplate goods of the high- 
class household order also are in greater 
demand. A new feature in the plate and 
cutlery section of the industry appears 
to be the growing tendency on the part 
of the public to purchase better quality 
articles. Sheffield has a reputation for 
high quality goods and the big trade that 
has been done in cheap stainless ware 
has not been entirely satisfactory to the 
cutlery houses. The manufacturers of 
the high quality article now are coming 
into their own again. The demand for 
silverware, while much improved, still is 
below normal for this time of the year. 

* * * 


The diamond trade learns that some 40 
diamond workers, with their families, are 
leaving Amsterdam shortly for South 
Africa, where the Union government is 
establishing a diamond-cutting industry, 
as reported in THE JEWELERS’ CIRCULAR 


recently. 
* * * 


Shingle sets put up in a small folding . 


case covered with lizard skin or croco- 
dile and snake skin are selling well in 
the London jewel shops. There is room 
for just a small handleless brush and a 
Short comb. The latter is in various 
colors. The brush is of solid silver with 
a top in either lacquer, tortoise shell, 
Jade, or similar material. The top of 
the case props open and there is a mirror 
attached to its underside. The front flap 
of the case drops down and allows of the 
short comb being slipped from its groove. 
The whole thing will slip into a side 


pocket. 
* * * 


_ Little traveling clocks contained in a 
similar sort of case are displayed side by 


side with the shingle outfits. The col- 
lapsible case falls away from the clock 
when opened and stood upright. 

cS OK ok 


Manicure and vanity sets put up in 
small antelope skin containers with flap 
fastener (very much on the shape of a 
pipe pouch) are being shown in some 
metropolitan jewelry stores. They are 
about four inches long and an inch and 
a half wide. 

* * * 

Holborn Viaduct jewelry assessors are 
offering a reward of $2,500 in connection 
with the $25,000 robbery at the jewelry 
establishment of Edwards & Sons, War- 
wick St., Regent St. W., the other 
night, when so much imitation jewelry, 
including necklaces, studs, rings, brace- 
lets, pendants, and so on, was taken that 
it could not have been shifted without 
the use of a motor truck. The jewelry 
was contained in a warehouse used as a 
type of show rooms. The building was 
fastened with a mortice lock. The thieves 
evidently had duplicate keys for the front 
entrance. The jewelry was in crates 
and weighed several hundredweight. 
The police detained a foreigner at Liv- 
erpool Street depot as he was about to 
step into the Continental boat train and 
took him to Vine Street police station. 
They think he knows something of the 
robbery. His luggage weighed several 
hundredweight and he had insured it for 
$50. It had been dispatched to the port 
town, Harwich, by an earlier train. The 
man’s answers to questions put by detec- 
tives through an interpreter were not 
considered satisfactory. The jewelers 
say nearly all the articles taken were 
imitation pieces destined as models for 
the manufacture of genuine ornaments 
for distinguished clients. 

* * * 

The fashion of having different jewels 
—matching jewels—with each dress is 
increasing the use of synthetic gems, 
since only the very well-to-do can afford 
to have a range of jewelry sufficiently 
wide and of genuine stones to match up 
with all the frocks in the average ward- 
robe. Matching jewelry is worn on the 
stage with the newest plays, and the the- 
ater is helping to make the fashion still 
more popular. Even the matron’s dress 
has its particular jewelry, its draped 
black velvet and net hems having the 
armholes encircled with a row of gar- 
denias, ending in a diamond drop brooch 
of three glistening falls. White moire 
belts with jeweled buckles are being worn 
at the hip. In fact, belts with jeweled 
buckles are worn on everything nowa- 
days, there being a different type of belt 
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to go with the day frock, the dance frock 
and the sporting clothes. 
a * * 


The new, almost brimless, hats rely on 
a wide range of jewelry ornaments to 
get the required “effect.” Brooches, 
buckles and, in some instances, earrings, 
are part of the design. Black pearls are 
much used with the light colored crowns, 
while jeweled rings are used to hold 
drapery folds. The most used type of 
ring for this purpose is of pearls and 
brilliants. Others are of amber, crystal 
and onyx. On some of the hats a single 
black pearl of value is sewn into the 
crown. Much of the hat ornamentation 
forms part of a jewelry set. The brooch 
is a smaller replica of the ornament worn 
on the dress, while the buckle matches 
up with the belt ornament and the ear- 
rings. The new hats are brimless at 
the back and leave the lower part of the 
ear exposed. 

* * * 

A jewel thief used pepper successfully 
last week to escape with a tray of rings 
from the shop of H. K. Field, trading 
as Greenbaum & Son, in Aldgate High, 
St. The jeweler showed the supposed 
customer some rings a week ago. None 
of them appeared to suit. He called again 
the other morning and inspected some 
more rings. Suddenly the caller grabbed 
up a tray of rings valued at $5,000, threw 
a box of pepper in the jeweler’s face, and 
dashed out to the sidewalk. Although 
half blinded by the pepper the jeweler 
followed, shouting “stop thief.” People 
outside took up the cry and the police 
gave chase. No arrest was made, but 
the tray of rings was dropped, all but 
one ring being returned to the jeweler. 

ck * a 


Thieves broke into the big store of 
Pontings, Kensington High St., last 
week, and although they must have spent 
more than an hour in the jewelry de- 
partment and other sections of the estab- 
lishment, they overlooked the most val- 
uable goods and left with costumes, neck- 
laces, watches, bracelets, brooches and 
silverware, valued at not more than 
$1,750. They used a car, and carried a 
collapsible ladder. The showcases in the 
jewelry department were rifled, the steel 
doors which slide into the walls being 
propped open with store articles. 








More than 25,000 electrical devices and 
appliances, representing the best in 
man’s new servant that is taking over the 
drudgery of the earth, will be displayed 
on the three floors of the Grand Cen- 
tral Palace when the 20th Annual Elec- 
trical and Industrial Exposition opens its 
doors Wednesday, Oct. 12, Arthur Wil- 
liams, the president of the exposition, 
announced last week. Plans are now 
being made to entertain 200,000 visitors 
during the 10 days of the exposition. 
Thousands are expected from out of town 
because not only is the show of inter- 
est to every man and woman, through 
the labor saving and artistic household 
devices which will be seen in operation, 
but scientists, inventors, manufacturers 
and dealers will be present to study the 
world’s latest development in electricity. 
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Regulating Auctions 





New Ordinance Proposed by Poughkeepsie, 
N. Y., Jewelers Now in Effect 
in That City 


PoUGHKEEPSIE, N. Y., Oct. 7.—The 
ordinance regulating the sale of jewelry 
and other property at auction in the 
City of Poughkeepsie which was passed 
recently by the Common Council of this 
city, is now in effect. The ordinance 
which is intended to strike particularly 
at some of the practices of itinerant 
auctioneers, was drawn on behalf of the 
Poughkeepsie jewelers by Elijah T. 
Russell, an attorney of this city, and 
passed the Council after a few hearings. 

The Poughkeepsie jewelers and their 
attorney have been congratulated upon 
this law, which is believed to be one of 
the most far-reaching that has_ been 
passed by any city on the subject, and 
one that it is expected will eliminate a 
large number of abuses from which the 
jewelers have suffered in the past. The 
ordinance reads as follows: 


AN ORDINANCE REGULATING THE SALE AT 

PUBLIC AUCTION OF JEWELRY AND OTHER 

PERSONAL PROPERTY IN THE CITY OF POUGH- 
KEEPSIE 


Be it ordained by the Common Council of 
the City of Poughkeepsie, as follows: 


SEecTION I. No person, firm or corporation, 
shall by himself, or itself, or by auctioneer, 
or as agent or employee of any other, offer 
for sale or sell at public auction in the City 
of Poughkeepsie, N. Y., any diamonds or 
other precious or semi-precious stones or 
imitation thereof, watches, clocks, jewelry, 
silverware, platedware, cut glass ware, bric- 
a-brac, or other articles made from gold or 
silver or other precious, or semi-precious 
metals, except between sunrise and the fol- 
lowing sunset of each day, whether the same 
shall be the property of the auctioneer or 
sold by him as agent or employee. 

SecTION II. It is further ordained that no 
person, firm or corporation shall engage in 
said business without first depositing with 
the City Chamberlain of said City of Pough- 
keepsie cash in the sum of $5,000 or a bond 
for a similar amount, and payable to the 
City of Poughkeepsie, which bond shall be 
from an Indemnity Company or secured by 
a mortgage upon real estate within the 
County of Dutchess and to be approved by 
the Mayor of the City of Poughkeepsie, and 
conditioned to run for one year and to save 
harmless any person or persons injured or 
damaged by any dishonest, fraudulent or 
illegal act upon the part of said person, firm 
or corporation, conducting said. auction in 
the sale of any of the commodities referred 
to herein. 

Section III. It is further ordained that 
no such person, firm or corporation shall 
conduct such an auction without first ob- 
taining from the City Chamberlain a license 
issued by the City of Poughkeepsie so to do. 
The application for such license shall be 
accompanied by an affidavit of at least three 
responsible citizens of the City of Pough- 
keepsie certifying that the applicant is of 
g00d moral character. Said applicant shall 
pay to the City of Poughkeepsie an annual 
license fee of one hundred dollars. That in 
addition to the foregoing and before such 
license shall be issued, such applicant shall 
present to the Mayor of said City verified 
proofs that such provisions of Section 25 
of the General Business Law or any or all 
amendments thereof insofar as the same 
may be applicable to such applicant. 

SEcTION IV. It is further ordained that 
no such auctioneers, person, firm or cor- 
poration so conducting any such auction 
within the City of Poughkeepsie shall em- 
Ploy or allow cappers, boosters or others 
during the conduct of any such sales for 
the purpose of bidding up the price of any 
such articles offered for sale, and such per- 
son or persons so conducting such sale 
Shall keep and maintain a sales book which 
must be signed by the purchaser or each 
article at the time of purchase and before 
any other article shall be exposed for sale. 
Failure to keep and maintain such sales 
book and to have each sale signed for by 
the purchaser, shall be sufficient cause for 
the immediate revocation of the auctioneer’s 





‘ “Angelina.” 


THE JEWELERS’ CIRCULAR 


license. In the event that a sale has been 
declared to have been made, but no pur- 
chaser comes forward and signs said sales 
book, then the next highest bidder shall 
have the right to sign said sales book at 
the bid originally made by such bidder and 
to demand and receive the article exposed 
for sale. 

SECTION V. Any person violating any of 
the provisions of this ordinance is subject 
to a fine of not exceeding $50 for each and 
every offense, and upon conviction his li- 
cense shall be revoked. 

SECTION VI. This ordinance does not re- 
peal any existing ordinance except in so far 
as the same may conflict herewith, and shall 
take effect immediately. 








July Imports of Diamonds Show 
Big Drop in Cut Stones 


Imports of diamonds during July were 
at a somewhat low ebb, the total ship- 
ments received during the month being 
given by the Department of Commerce, 
as $3,808,909. Of these the value of the 
cut diamonds was given as $2,378,219 
and the value of the rough, $1,430,690. 
Small as are the figures of the rough in 
proportion, those of the cut are very 
satisfactory, indicating an unusual ac- 
tivity in the American cutting trade. 

Of the cut diamonds, the greater num- 
ber came from Antwerp imports from 
Belgium amounting to $1,352,368, while 
those from the Netherlands were given 
as $838,451. France shipped us cut 
diamonds amounting to $113,938 and 
England, $47,091. Small shipments from 
other countries made up the total, in- 
cluding $22,115 from Austria, $2,611 
from Germany, $1,645 from British 
South Africa. 

Of the rough diamonds imported, the 
bulk came from the London Syndicate, 
shipments from England amounting to 
$1,140,686. Netherlands shipped us 
rough amounting to $73,972, Belgium 
$13,079, Czecho-Slovakia $1,836, and 
France $848. Direct shipments of rough 
from British South Africa to our cutters 
amounted to $200,269. 








Salesman for San Francisco Jewelry 
Concern Beaten and 


Robbed 


SAN FRANCISCO, CAL., Oct. 7.—Barnett 
Saxe, employed as a salesman by the 
Rothschild Jewelry Co., 704 Market St., 
was robbed of $3,000 worth of jewelry 
after being beaten into insensibility at 
noon, on Sept. 27. The attack occurred 
in Himelman Place, where many people 
pass. 

Saxe was accosted by a stranger as he 
left a downtown restaurant during the 
lunch hour. The stranger asked: “Do 
you know me?” and when Saxe replied 
in the negative, he was asked if he knew 
The salesman recalled an 
Angelina who had bought articles of 
jewelry for which she had not paid. 

The stranger offered to take him to 
Angelina, but instead led him to Himel- 
man Place, where another man struck 
him on the head. 

When he regained consciousness his 
jewelry samples were gone, and so had 
the strangers. At the Rothschild Jewelry 
Co. it was stated that no clue had been 
obtained to the robbers or to the loot. 
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Interesting Silver. Display 





Historic Collection of Early English and 
American Pieces Shown at 


Raleigh, N. C. 


RALEIGH, N. C., Oct. 8.—A silver dis- 
play valued at $50,000 was shown dur- 
ing the past week in the Sir Walter 
Hotel, sponsored by Jolly’s, Inc. The 
display was interesting because of rare 
historical value. Practically every piece 
in the collection is rich in history and 
tradition. 

In the historic collection is a copy 
of the early Irish design made in Dub- 
lin in 1690; humorous English designs 
among which are copies of a London set 
made by Henry Chawner in 1790, the 
original of which is now in Salter’s Hall 
in London; a set copied from Hester 
Bateman in London in 1730; a Windsor 
Castle design of particular beauty which 
dates from 1730 and is still in use at 
Windsor Castle in England today; and 
designs taken from King George I, II 
and III. 

Of American style is the early Phila- 
delphian, designed by William Ball in 
1780; the sandwich glass which is an ex- 
act copy of the early American pressed 
glass made on the cape at Sandwich, 
Mass., a style which was long claimed 
by Belgium, but which has been estab- 
lished as America’s proof; and a set 
made for Peter Fanueil, for whom Fa- 
nueil Hall was named, the original of 
which is now in the Boston Museum. 

Of particular interest is the copy of 
the inkstand used in signing the Declara- 
tion of Independence. This was designed 
by Phillip Syng, and is now in Independ- 
ence Hall. A Cambridge set, which in- 
spired Oliver Wendell Holmes to write 
his famous poem, “Over the Teacups,” is 
also in the collection. 

The Princeton bowl does not carry the 
historic interest of the other pieces, but 
has its own particular fame, as it is the 
standing gift to the members of the 
Princeton classes who marry. 

There is an old style cider pitcher, 
designed by Paul Revere, for use in co- 
lonial days. Other designs by Paul Re- 
vere are a plain set with only the pine- 
apple, the symbol of hospitality in the 
days of the colonies, as adornment. The 
climax is a piece of colonial silver also 
designed by Revere, which is the Sons 
of Liberty bowl. It was made to com- 
memorate the fifteen subscribers who 
protested against the iniquities of taxa- 
tion. The names of the subscribers are 
engraved on the bow! and also carries 
the story therein. 

Miscellaneous pieces are unique bottle 
stoppers and bells bearing Dickens’ char- 
acters such as McCawber and John Alden. 
In addition to these are species of Queen 
Anne, early Victorian, Duke of Welling- 
ton and Danish styles and an array of 
characteristic Dutch forks and spoons. 








Ralph Cheyney has resigned from the 
position of director of publicity of the 
New Haven Clock Co. As advertising 
and publicity man, Mr. Cheyney has had 
wide experience for a decade. 
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Loretta Savage Found Guilty 





Jury at Providence Convicts Woman Ac- 
cused of Being Implicated in Large 
Jewelry Robberies at Plainville 
and Pawtucket 


PROVIDENCE, R. I., Oct.-8.—With the 
trial this week of Loretta Gallagher 
Savage in the Superior Court for Provi- 
dence County on a charge of possessing 
burglars’ tools and firearms, the police 
authorities of two States—Rhode Island 
and Massachusetts—assisted by Federal 
authorities began a systematic campaign 
for the conviction of a gang of alleged 
criminals to whom is credited a long 
list of crimes, over a period of a couple 
of years. Included among these are the 
robbery of the Plainville Stock Co.’s 
safes at Plainville, Mass., and the retail 
jewelry store of the Savage Jewelry Co. 
at Pawtucket, R. I. 

The woman’s trial began before Judge 
Hahn and a jury on Tuesday and was 
not given to the jury for decision until 
late yesterday afternoon. At the end 
of 45 minutes 12 solemn-visaged jur- 
ors answered coldly the one word 
“guilty.” The climax came after a day 
of waiting. For two days the young 
woman had stood on the witness stand 
and fought doggedly against the evi- 
dence of the State. Her emotions were 
racked first by the appeal of her counsel 
and later by the ringing challenge to the 
jury to “do their duty to help free the 
State of Rhode Island” from attacks 
from a gang of burglars and bandits by 
Assistant Attorney General Louis V. 
Jackvony. As the end came, the young 
woman who for two days betrayed no 
emotion as she answered every question 
shot at her by the opposing lawyers, 
sagged. Tears appeared in her eyes and 
she tightly grasped her attorney’s hand. 

Mr. Jackvony announced that later he 
should make a motion that the bail un- 
der which the young woman is now held 
be increased. In the meanwhile she is 
held in default of the $15,000 bail de- 
manded when the indictment was re- 
turned against her. The next step open 
to the defence is a motion for a new 
trial, which may be filed at any time 
within seven days. If the motion is de- 
nied by the trial justice, the way re- 
mains open for an appeal to the Su- 
preme Court of the State on exceptions. 
If no further step is taken in her de- 
fence, she faces a sentence of not more 
than ten years. 

With spirited bits of by-play punctu- 
ating the trial State witnesses against 
the woman described the raid in which 
she was arrested at 2 Meadow Road, 
Barrington, R. I., on Sept. 19 and identi- 
fied jewelry, tools and firearms then 
found, as having been stolen in various 
breaks throughout the State and the 
Plainville Stock Co. Julius Weisman, 
of this city, president of the Plainville 
Stock Co., told of the looting of the 
Massachusetts jewelry firm’s plant on 
Friday night, July 21. and of finding an 
Iron vault drilled through. one door 
Jimmied open and the other forced by 
the snapping of the lock. 
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For the first time since the robbery 
of the Plainville Stock Co., a definite 
public statement was made as to the 
value of the property stolen when Mr. 
Weisman told the court that property 
valued at $25,000 was taken. This, he 
said, was the value of the property and 
did not include the loss occasioned by 
the interference in the firm’s business. 
The property, he said, consisted of $15,- 
000 worth of gold finished work; $5,000 
in flat stock, gold in the rough, 
platinum plate and other merchandise 
and imitation goods to an additional 
value of $5,000. In addition to the 
vault, he told how a small safe contain- 
ing imitation jewelry was broken into 
and its entire contents taken. 

He identified State Exhibit 44 as a 
suit case which he had seen in the vault 
at his plant the day prior to the rob- 
bery and which he next saw at the State 
police barracks. The bag, he declared, 
was the personal property of Mr. Met- 
calf, a member of the corporation, and 
contained family silverware at the time 
of the break. When shown to him in the 
courtroom, he declared its contents to be 
nickel silver of no value, which had been 
taken from the Plainville Stock Co. A 
lady’s handbag, State’s Exhibit 46, he 
said, contained some of 1200 gold rings 
set with semi-precious stones which 
were stolen from an inside safe in sam- 
ple cases. State Exhibit 45 was similar. 
A paper, he declared, contained semi- 
precious stones such as amethyst, opals, 
topaz and stones of approximately the 
same value which were stolen from in- 
side the vault. 

A trunk introduced as State Exhibit 
48, contained an “imitation line” from 
sample cases in the inner vault, he told 
the court. He identified cuff links by 
their patterns and the firm’s trade mark 
stamped on the articles, “P. S. Co.” He 
also declared some stock which he said 
was worth only about 35 cents per 
pound, was that taken from the factory 
at the time of the robbery. He was ex- 
cused without cross-examination by de- 
fénse counsel. 








Blinded and Robbed 


Bandits Throw Pepper in Detroit Jeweler’s 
Eyes and Escape With Diamonds and 
Watches Valued at $10,000 


DETROIT, MIcH., Oct. 10.—Two young 
bandits today robbed Joseph Sparr, 2976 
Cortland Ave., a jeweler, of $10,000 in 
diamonds and watches after blinding 
him with red pepper. 

Sparr, a partner in the firm of Sparr 
& Ruggerilo, 2810 Gratiot Ave., told the 
police he had been collecting from cus- 
tomers and had the jewelry in two sam- 
ple cases in his car. While driving west 
on Fort St., he said the two bandits 
hailed him and honked the horn on their 
car. Believing they were friends he 
said he drove to the corner of Fort and 
Joseph Campau and parked his car. 

One of the bandits, he said, came to 
his car and covered him with a revolver, 
warning him to keep his hands on the 
steering wheel. The next thing he knew, 
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Sparr said, was he was blinded. Wit- 
nesses told the police the bandit had the 
pepper in a sack. 

Sparr was taken to a nearby grocery 
and his eyes treated with olive oil. His 
clothes and the inside of his car were 
profusely sprinkled with the pepper. 








Saved from Life Term 


Convict Tells Police That Gottlieb Did Not 
Sell Glass “Diamonds” to Long Island 
Citizens 

A case of mistaken identity came near 
proving fatal last week to Max Gottlieb, 
who had been convicted of selling glass 
“diamonds” for genuine stones and be- 
ing a fourth offender was about to be 
sentenced to life imprisonment by a 
Nassau County judge. Fortunately for 
Gottlieb, who is known in the underworld 
as “Little Maxie,” his double, a man who 
describes himself as “Abraham 
Schwartz” was apprehended on Monday 
of last week and confessed that he was 
guilty of the last two crimes of which 
“Little Maxie” had been convicted. Five 
witnesses who had identified Gottlieb 
and caused his conviction on two charges 
of selling glass for diamonds to citizens 
of Hicksville and Hempstead, L. L., re- 
canted their testimony and applied it to 
Schwartz. 

Gottlieb’s persistency in maintaining 
his innocence to the police and Nassau 
County authorities, after the trial im- 
pressed them and K. Henry Rosenberg, 
who acted as “Little Maxie’s” lawyer, 
pointed out that there was some reason 
to suspect that an innocent man had 
been convicted. The police, it is said, 
received assurances from different per- 
sons, ex-convicts and “stool pigeons” 
that Gottlieb was innocent and that a 
man known as Abe Wolf, who was then 
at Sing Sing knew the real thief. While 
the latter refused to give the name of 
the seller of the glass diamonds he said 
that Gottlieb was not the man. After a 
great deal of urging by his fellow con- 
victs and others, Wolf finally told and 
last week Detective Drumm of Inspector 
Coughlin’s staff succeeded in picking up 
Schwartz. 

When Schwartz was first taken into 
custody, he assured the police that they 
were mistaken, but finally confessed that 
he had swindled the Hicksville and 
Hempstead citizens by selling them glass 
for genuine diamonds. Gottlieb was re- 
leased in the custody of his brother, a 
business man of New York, while 
Schwartz is now awaiting sentence. 
Schwartz, it is understood, has no police 
record in New York but his picture was 
found in a rogue’s gallery in Indiana. 











John M. Stier has moved his jewelry 
store from 344 E. Grand Ave., Beloit, 
Wis., to a new store at 323 State St. In 
addition to a modern jewelry store, the 
concern has also installed in the rear 
of the establishment a gift shop built 
in the form of a small one-room cottage, 
with gabled roof, shuttered windows and 
an inviting entrance. 
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Unusual Designs in Wheeler Merchandise 


When you examine our original and unusual designs in Platinum Diamond 
Jewelry you will readily understand how you can satisfy your most discrim- 
inating customers. They want the exclusiveness suggested in all Wheeler 
Jewelry. The woman who loves fine things recognizes Quality, and if you 
are a “Quality” jeweler she will instinctively come to you and send her 
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Jewelry Salesmen Robbed 





Automobile Belonging to One Philadelphia 
Salesman Stolen and Home of 
Another Looted 


PHILADELPHIA, PA., Oct. 12.—Diamonds 
and jewelry aggregating $35,000 in 
value were stolen by thieves here last 
week in two of the boldest robberies of 
the kind recorded in police annals here 
and under circumstances that make the 
police certain the crooks trailed the 
jewelry salesmen from their headquar- 
ters. 

Wholesale jewelers of this city are 
frankly nervous over the apparent ex- 
tent of the information possessed by the 
crooks regarding the routes and habits 
of their salesmen and are puzzled what 
to do about it. Members of the Sansom 
Street Business Men’s Association are 
talking of organizing a vigilance com- 
mittee empowered to go to any legal 
length to catch the spies they are cer- 
tain are watching the “Street” to get a 
line on the movements of salesmen. 
Suggestion has been made that “leaks” 
concerning the salesmen and their trips 
and the amount of stock they carry, 
come from inside the places of business 
of the victims, but jobbers and manu- 
facturers are loath to believe this. 

The first victim of the robbers was 
Arthur Aisenstein, salesman for Aisen- 
stein & Gordon and son of the senior 
partner. The circumstances of this rob- 
bery, a daylight one and in a busy place, 
convince the police that Mr. Aisenstein 
was trailed from the time he left the 
firm’s store on Sansom St. in his car to 
call on city customers. 

Apparently there was no danger when 
the salesman left the store. With him 
was Edward Dougherty, 16 years old, 
who had been employed by the firm for a 
few weeks to accompany salesmen on 
their trips about town and guard the 
car while they were calling on custom- 
ers. All went well until Mr. Aisenstein 
drove to the jewelry store of A. Vollmer, 
148 W. Girard Ave., and went into the 
store with a sample case, leaving the 
other cases in the car with Dougherty 
sitting on the front seat. Several other 
cars were parked nearby. 

Mr. Aisenstein was showing his stock 
to Mr. Vollmer when Dougherty, dis- 
heveled and gasping, burst into the store 
and cried out that the car was gone. 
Aisenstein and Vollmer ran to the side- 
walk and saw no trace of the car. Sev- 
eral persons in front of the store said 
the machine had been driven west in 
Girard Ave. but a short pursuit failed 
to show any trace of it. It was found 
several hours later, abandoned under a 
railroad bridge at Dauphin and 25th 
Sts., the jewelry missing. 

Careful preparation for the robbery 
was shown by the fact that a motorist 
who saw the thieves hurl Dougherty out 
and drive away, attempted to follow the 
car but found his tires had been punc- 
tured. Examination of four or five 
other cars parked near the Vollmer 
store revealed that the tires also had 
been tapped with a nail. The nail and 
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a hammer were found in the gutter 
nearby. 

Dougherty’s story to the police was as 
follows: 

“IT was sitting in the driver’s seat 
when I saw a man, about 27 years old, 
and with dark complexion and dark 


hair climb onto the running board right . 


beside me. Before I could say anything 
another man jumped upon the running 
board on the other side. Neither said 
a word but the man on my side grabbed 
me by the throat, pushed me to the floor 
and climbed into the car. The other man 
had got into the driver’s seat and started 
the engine and as the car moved the 
fellow holding me choked me some more, 
I guess to keep me quiet. He held me 
that way for about a block, then opened 
the door and threw me out into the 
street. I was dazed for a moment and 
then picked myself up and ran back to 
the store and told Mr. Aisenstein the 
car was gone.” 

Dougherty was grilled hard by the 
police but stuck to his story. He came 
well recommended to the firm by sev- 
eral West Philadelphia policemen. 

This was Arthur Aisenstein’s second 
experience with robbers. Last March 
while he was calling at the store of S. 
Rosenblatt & Son, 2658 Germantown 
Ave., two sample cases containing about 
$2,000 in jewelry were stolen from his 
car. Since then all salesmen for the 
firm have been accompanied by someone 
while on selling trips. The stolen jew- 
elry taken on the last occasion consisted 
of unset stones, watches and mountings, 
principally rings. They were not in- 
sured, according to members of the firm. 

The second robbery was equally as 
bold and gave evidence that the salesman 
was trailed by the thieves. The victim in 
this case was William Haberstadt, a 
salesman for S. Kind & Sons, who, in 
preparation for a trip the following 
morning, had taken three sample cases 
filled with stones and mountings aggre- 
gating $25,000 in value, to his home, 
5824 Brush Road, Germantown. Mr. 
and Mrs. Haberstadt left the house to 
go to dinner and then to a theatre. When 
they returned about 10 P. M., the sample 
cases were gone. The thieves had en- 
tered by breaking a pane of glass in a 
rear window and opening the catch. 
Nothing else in the house had been dis- 
turbed and the police regard this as cer- 
tain evidence that the thieves had been 
“tipped off” in some way of the contents 
of the sample cases and had followed 


- Haberstadt home and waited until he 


and his wife had left the house. 

Haberstadt has been employed by the 
firm for some time and his father has 
been with the Kind firm for more than 
30 years. 








Nathan Saltzman, Providence, R. I., 
Makes an Assignment 


PROVIDENCE, R. I., Oct. 8.—Nathan 
Saltzman, doing a retail business as the 
Colonial Jewelry Store, at 285 Weybos- 
set St., last Monday afternoon made a 
general assignment to J. Addis O’Reilly, 
an attorney, 406 Grosvenor Building, 
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this city, for the benefit of his creditors. 
No statement has been made as to the 
assets or liabilities. The entire stock, 
fixtures, etc., however, are advertised at 
public auction at assignee’s sale at 12 
o’clock Saturday, Oct. 15. All creditors 
have been notified to file their claims 
with the assignee. 

Mr. Saltzman began business for him- 
self in October, 1916, after some five 
years’ employment as a watchmaker by 
the Weybosset Diamond Co. Later he 
purchased the business established by 
Mollie Feingold as the Colonial Jewelry 
Store some years previously and combin- 
ing the two registered the name Colonial 
Jewelry Store in October, 1918. At that 
time he was located at 614 Westminster 
St., where he suffered from a fire in 
September, 1924. 








Baltimore Firm Robbed 


Burglars Use “Old-Time” Methods in 
Smashing Safe of Beck & Co., 


Manufacturing Jewelers 


BALTIMORE, MbD., Oct. 8.—Old-time 
burglars using sledge hammer and cold 
chisels broke open the safe of Beck & 
Co., manufacturing jewelers, 104 W. 
Fayette St., early Tuesday and escaped 
with jewelry valued at $2000. An inner 
strong-box within the safe which held 
jewelry valued at thousands of dollars 
was not opened, due,.it is believed, to 
limited time in which the burglars had 
to work. The major job of tearing off 
the outer door of the safe took so much 
time that the buglars feared to tackle 
the door of the strong-box. 

Detective Lieut. James A. Manning, 
of the burglary squad, expressed the 
opinion that the job was the work of old- 
timers, as neither drills nor acetylene 
were used in removing the door. The 
task in breaking the combination and 
knocking off the hinges was a laborious 
one. Entering the building by way of 
a fire escape leading from an alley the 
burglars gained entrance to the Beck 
establishment by breaking a lock on a 
window. 

No attempt was made to enter the 
wholesale jewelry house of Max Kohner, 
who occupies the second floor of the 
building. Mr. Kohner told detectives 
that his premises are thoroughly wired 
with various burglar proof devices. 
Beck & Co., are on the third floor. When 
A. L. Beck, member of the firm, entered 
his office he found the safe badly bat- 
tered. The steel door, measuring six by 
four feet, had been torn from its hinges. 

Detectives believe that it took several 
hours’ work to break the combination 
and cut through the hinges. The bur- 
glars did not leave their tools but a num- 
ber of fingerprints were found on the 
safe. These prints were photographed. 








L. H. Shelton and E. D. Bell, Murray, 
Ky., have opened a jewelry and repair 
shop at Hazlehurst, Miss. Both Mr. Bell 
and Mr. Shelton are graduates of the 
Rradley Polytechnic Institute, Peoria, 
Ill. 
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Silver Service for Cruiser “Memphis” 





Formal Presentation Made 


Col. Charles 


MEMPHIS, TENN., Oct. 6—On Monday 
the silver service set, the gift of the peo- 
ple of Memphis, was presented to the 
cruiser Memphis with appropriate cere- 
monies. Capt. H. E. Lackey, commandant 
of the Hampton Roads Naval Training 
Station, officiated at the ceremonies. The 
service was presented by the citizens of 
Memphis as a tribute to Charles A. Lind- 
bergh, the first man to cross the Atlantic 





SERVICE PLATE SHOWING ARTISTIC 
DESIGN 


from New York to Paris in an airplane. 

The service known throughout the 
jewelry trade as “the French Service” is 
the product of Graff, Washbourne & 
Dunn, silversmiths at 138 W. 14th St., 
New York. While designing the service, 
the designer had in mind the different 
Louis patterns, with the result that he 





on Oct. 3, During Visit of 


A. Lindbergh 


two compotes, 10% inches in diameter; 
two massive water pitchers, each having 
a capacity of five pints, two trays for 
the pitchers with a diameter of 3% 
inches; 22 service plates, 11 inches in 
diameter, and 22 goblets. On each ar- 
ticle is mounted the seal of the city of 
Memphis and the seal of the U. S. S. 
Memphis. 

Before the members of the committee 
finally decided on this service after con- 
sidering many others, they consulted the 
officers of the U. S. S. Memphis, who 
made the final selections as to the ar- 
ticles comprising the service. The sale 
was made through the efforts of Jack 
Gates, president and general manager of 
Graves-Dix, Inc., of Memphis. The ser- 
vice has been on display for several days 
in the window of the Graves-Dix store at 
9 S. Main St. The display at the store 
continued until Oct. 3, which was Lind- 
bergh Day in Memphis. The presentation 
exercises took place in Overton Park. 
The service is now displayed at the Nine- 
teenth Century Club and will be there 
until the opening of the Tri-State Fair 
on Oct. 15, when it will be exhibited in 
the Women’s Building. 

“Few ships in the navy will have a 
finer service,” said Jack Gates, president 
of Graves-Dix, Inc. “I saw the designs 
drawn for each piece and watched the 
making of the centerpiece.” 

The campaign to raise the funds to pay 
for the service was launched a short 
time ago with musicians from four city 
high schools helping with the program 
which was staged at the Auditorium. The 
musicians were members of the student 
band from Technical, Central, South Side 


THE COMPLETE SERVICE FOR THE U. S. S. MEMPHIS 


produced a service unlike any that had 
previously been conceived. The design 
was patented and successfully defended 
in the courts against infringement. The 
festoon and open work border is one of 
its distinctive features, while the exquis- 
ite chasing on the surface adds a charm- 
ing finish, this being especially noted on 
the service plates. 

The service consists of one centerpiece; 
two four-light candelabra 17 inches 
high; four candlesticks, 11 inches high; 


and Hume Schools, and formed a band of 
80 pieces under the direction of E. K. 


White. 


Charged with the theft of three 
watches from the jewelry store of J. H. 
Kidwell, Juliana St., Parkersburg, 
W. Va., two boys were arrested and 
lodged in the county jail in default of 
$1,000 bail. The boys were accused of 
stealing three watches. One of the 
watches was found on one of the boys. 
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Paris Fashion Notes* 





Jeweled Buttons in Demand—Pearls. Still 
Hold Sway Alone or Combined with 
Diamonds—Combs for Short Hair 


Paris, Oct. 5.—Little things make for 
big effects in the Parisian style code. 
What milady wants, she gets, particu- 
larly if it is a bit of jewelry. Just now 
fancy buttons are claiming fashion’s at- 
tention, and manufacturing jewelers in 
France are meeting the demand with 
buttons small and large which combine 
the costume jewelers’ and dressmakers’ 
art. 

The jeweled buttons appear on simple 
dresses of crépe satin, on velvet and 
georgette crépe frocks as a rule. Occa- 
sionally they brighten silk blouses of 
pale pastel colors. Then there are the 
sets of cuff links and vest studs for the 
again fashionable tailored blouse, repre- 
senting a high form of the jewelers’ 
craft. These sets have added two small 
studs for blouses with vest fronts to the 
usual pair of cuff links for tailored 
wear. A few women, most of them 
English, who cling to the idea of the 
tailored smoking jacket for evening 
wear, elect to wear tailored lamé 
blouses for evening over pleated lamé 
skirts. For such costumes, more orig- 
inal than beautiful by Parisian stand- 
ards this season, there are expensive 
jeweled studs. 

Pearls, it seems, are not to be allowed 
to lapse into obscurity. The woman who 
owns a beautiful string of pearls or a 
splendid pair of earrings refuses to al- 
low them to lie unused in her jewel case. 
Single pearl earrings are indisputably 
good form and the most exclusive jewel- 
ers of Paris continue to show them 
simply mounted on studs, or with infin- 
itely dainty platinum chains from a 
half to an inch and a half long. 

Pearl necklaces are most often used 
in one, three or five strand form, clasped 
with an ornament of brilliants or chip 
diamonds around a colored stone. Em- 
eralds are a favorite stone with pearls, 
although a few rubies are also seen. 
Rubies, however, are more often com- 
bined with diamonds. 

Pearls and diamonds are combined in 
endless ways. The newest bracelets 
have diamond edging for a string of 
graduated pearls inset in a platinum 
band. They are about three-quarters of 
an inch wide, and one occasionally sees 
pairs of them worn by the younger 
women. 

New hair styles are influencing the 
jewelry displays. Small jeweled hair 
combs, intended to hold back the ringlets 
of the woman who is letting her bobbed 
hair grow, are newcomers. The teeth of 
these combs are very fine, and the combs, 
no matter what their ornaments, are 
very light in weight. 

From the National Jewelers Publicity <As- 
sociation, Newark, N. J. 








L. J. Blanchard and his sister, Flor- 
ence, have announced the opening of 
their Bestcraft Jewelry Shoppe, located 
at 22% S. Main St., Wilkes-Barre, Pa. 
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Manufacturing Jewelers Play Golf 





Twelfth Annual Tournament of Association Held at Wanna- 
moisett Country Club—Prizes Awarded at the Dinner 


PROVIDENCE, R. I., Oct. 8.—The 12th 
tournament of the Manufacturing Jewel- 
ers’ Golf Association was staged at the 
grounds of the Wannamoisett Country 
Club in East Providence last Tuesday 
afternoon, followed by a dinner and pres- 
entation of prizes in the evening at the 
club house. Notwithstanding the almost 
perfect weather conditions for golfing, 
there was a comparatively small attend- 
ance. But what was lacking in numbers 
was fully made up in merriment and en- 
joyment. 

Harold D. Baker, Jr., of Attleboro, won 
a second leg on the handsome silver 
pitcher offered by V. S. Mulford, presi- 
dent of the Jewelers Publishing Corpo- 
ration, and known as the Mulford trophy; 
also the prize for the best gross score 
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PRESIDENT SAM LEVY READY TO PLAY 


in Class A. Samuel A. Hamin of the 
Fray Jewelry Co., this city, took the 
best net in the same class and a leg on 
the Bartley Doyle cup. Baker’s gross for 
the 18 holes was 86, while Hamin went 
around in 90, but a handicap of 15 gave 
him a net of 75. 

President Samuel B. Levy, who is al- 
ways springing surprises, had one for 
this tournament in the way of a special 
match between representatives of two 
jewelers’ magazines, Howard K. Clery 
of THE JEWELERS’ CIRCULAR and Herman 
Pierik of The Keystone. The latter was 
given a handicap of 22 by the official 
handicapper, while his opponent was only 
allowed 18 rebate, but by making the 18 
holes in 100 strokes Clery made a net 
gain on his opponent, who could not essay 
the course in less than 110. This made 
Clery’s net 82 as against Pierik’s 88, and 
amid unproarious laughter and cheering 


Clery was presented a mechanical “bark- 
ing bulldog” as his prize. 

The first foursome teed off shortly 
before 1 o’clock and the last card was 
turned in about 5 p. m. For the next 
hour and a half the members and guests 
enjoyed themselves in the locker room 
with singing and stories, while others 
gathered in the parlors and played bridge 
and auction, while others occupied the 




















H. A. BOSS RETURNING THE MULFORD 
CUP AFTER HOLDING IT SIX MONTHS 


lounge and renewed acquaintanceships. 
When dinner was finally announced at 
6.30 o’clock more than 60 members and 
guests sat down to the excellent chicken 
dinner. Among the guests was Archibald 
Silverman, president of the New England 
Manufacturing Jewelers and_ Silver- 
smiths’ Association. 

During the service of the dinner an 
entertainment was provided by Tom Mul- 
grew, Jack Clark, Miss Selma LaRochelle 
and Ray Becket, supplemented by musi- 
cal selections by Amos Blackington, Ju- 
lius Goldstein and William Gow, while 
everybody sang choruses with a vim that 
made the rafters ring. Prizes were dis- 
tributed by Albert S. Vennerbeck, who in 
his inimitable manner had personal wit- 
ticisms and quips concerning each indi- 
vidual player. 

The trophies and prizes were awarded 
as follows: 

Special Match, JEWELERS’ CIRCULAR 
vs. Keystone—H. K. Clery. 

Best Gross in Class A and Leg on 
Mulford Cup—Harold K. Baker, Jr. 
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Best Net in Class A and Leg on Doyle 
Cup—Samuel A. Hamin. 

Second Net in Class A—Lloyd G. Bal- 
four. 

Third Net in Class A—Herbert A. 
Boss. 

Best Net in Class B—Chris O’Brien. 

Second Net in Class B—F. B. White. 

Third Net in Class B—W. C. Foster. 

Best Net in Class C—Jules P. Gold- 
stein. 

Second Net in Class C—D. E. Partelo. 

Best Net, Guests—C. McBride. 

The summary of scores follows: 














ALBERT VENERBECK AND J. OTIS 
PLAYER 


GROSS HANDICAP NET 


CLASS A 
Ee A Beker IP. wc. ss 86 6 80 
ae eS 90 15 75 
ke. G. Baitour....... 90 12 78 
ae ge 93 15 78 
° eR: ee 94 14 80 
H. K. Sturdy,. Jr.... 97 13 84 
A. S. Vennerbeck..... 97 9 88 
Wie, Cs GRO S oidic son's ae No card 
CLASS B 
ee ee WOMB s osc can 94 19 75 
ho ey 99 23 76 
We. Cite kn ks 94 17 77 
ae | 102 22 80 
G. W. Strandberg.... 102 22 80 
G. L. Shepardson..... 102 22 88 
2 ES. ee ee 100 18 $2 
EK. W. Macallister... 103 20 83 
G. BF: Melntire....... 107 16 91 
CLASS C 
J. P. Goldstein. ..... 110 40 70 
D> BE Partene.:. sé. s 97 25 72 
ee OS eee 104 30 74 
ie ee oe wel take cis 107 30 77 
A. S. Blackinton..... 117 40 77 
| ey 106 27 79 
Fae ee 111 30 $1 
(fee) 107 24 83 
W. BP. PRUGIEP. ook ees 116 30 86 
PPanK DUR css cceccs 126 30 96 
GUESTS 
C. MGBMGe so o<.65 0:00 89 6 83 
2 Se ere 91 6 85 
| a eer 109 22 87 
i a | ee 110 22 88 
WB. BOW Wi no. 6c cs ce 116 15 101 
ee, DOO 6 197 40 157 
WW, DE. B@GGis ccicccxx No card 








The jewelry store of I. L. Shaeffer, 
Etowah, Tenn., was sold recently to W. 
F. Van Arsdel, Athens. Mrs. Van 
Arsdel will manage the store. J. W. 
Nipper, formerly with Mr. Shaeffer, has 
opened a jewelry repair shop in the 
Glenmore Hotel Building, Etowah, and 
will put in a stock of jewelry. T. L. 
Griffith, optometrist, will occupy part of 
the room with Mr. Nipper, having moved 
recently from the McConkey Building. 
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A Golden Anniversary 





Linz Bros., Dallas, Tex., Celebrate Fifty 
Years in Business 


DALLAS, TEX., Oct. 6.—Linz Bros., 
who are celebrating the 50th anniver- 
sary of the founding of the business, 
used a large amount of advertising 
space in the Dallas Morning News, of 
Sunday, Oct. 2, in which attention was 
centered on the golden anniversary of 
the firm. 

This business was founded by Joseph 
Linz (now deceased), the eldest of five 
brothers, who, in 1877, established the 
business of Joseph Linz & Bro., in Deni- 
son, Tex. After a brief stay in Denison, 
he moved the firm to Sherman, Tex., 
where it remained for many years. Dur- 
ing this period of time, his younger 
brothers, Elias (now deceased), Simon, 
Albert and Ben joined him as they grew 
to manhood, and the firm of Joseph Linz 
& Bro., came to be known throughout 
the Southwest. 

The activities of the business outgrew 
the town of Sherman and foreseeing a 
great future for the city of Dallas, the 
firm moved the business here and em- 
barked in both the wholesale and retail 
jewelry trade. The first location was in 
the old Thomas building on Main St., 
near where the Adolphus Hotel Arcade 
is now. Shortly after, larger quarters 
being necessary, the business was 
moved almost across the street from 
the former location. Joseph Linz and 
Simon Linz then comprised the firm of 
Joseph Linz & Bro. Albert and Ben 
Linz traveled for the firm covering the 
whole Southwest and the business grew 
so rapidly it was decided to erect a 
building of their own. The present 
Linz building is the result. This was 
the first fire-proof office building 
erected in Texas. 

The firm has been known for many 
years as Linz Bros., and has been ex- 
clusively retail, the members being 
Simon, Albert and Ben Linz, who have 
incorporated the business and taken 
into the firm a number of their old em- 
ployes. A golden anniversary is an 
achievement in any business and their 
many friends throughout the trade have 
taken the occasion to congratulate the 
members of the concern on the event. 








Ellen Harrington, Former Amster- 
dam, N. Y., Jeweler, a Voluntary 
Bankrupt 


Utica, N. Y., Oct. 5.—Ellen Harring- 
ton, former jeweler of 77 East Main St., 
Amsterdam, filed a voluntary petition in 
bankruptcy in Federal Court here today 
with liabilities of $3,714 and assets of 
$2,270, of which $1,730 is cash on deposit 
with the county treasurer of Montgomery 
County for the benefit of creditors, and 

500 in accounts. 

The cash was obtained in a partition 
action brought by Richard R. Conna, 
committee of Catherine Mirault, incom- 
Petent. The 135/550th interest of the 
bankrupt amounted to $1,730. 
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A dozen creditors have judgments, in- 
cluding J. Edward Johnson and Harry 
Sherburne, trustees of C. VanBuren 
estate, $396; Berson-Marine Co., $4,158; 
Nelson H. Brown, $212; Fenton Art Glass 
Co., $105; Klipper & Klipper, $619; Mc- 
Caffrey Bros., $146; Ludwig Lichman, 
$410; Farber Bros., $76; Louis Simon, 
$352; and Irving Kritzer, $164. 

Eliassof Bros. of Albany claim $193; 
Farmers National Bank, $175 and John 
Karuzas, $310. The petition was filed 
through Attorney Daisy Snook Borst of 
Amsterdam. 








Better Business Conditions 





Review of Kansas City Federal Reserve 
Bank Indicates Excellent Trade 
Ahead 


KANSAS City, Mo., Oct. 6.—The wave 
of prosperity which has been predicted 
for the: Southwest and Kansas City ter- 
ritory received sound and dependable con- 
firmation in the monthly review of the 
Kansas City Federal Reserve Bank, is- 
sued here Sept. 29, for the month of 
August. 

In this review accurate summaries 
were given on the actual business trans- 
acted, and the comparison between Au- 
gust of this year and the Augusts of 
previous years. 

Livestock receipts at primary markets 
were the heaviest of the year, and the 
marketing of grain and other farm prod- 
ucts was heavier than in any August of 
recent years, according to the review. 
Prices paid producers for farm products 
and livestock generally were higher than 
last year. An upturn of trade and in- 
creased activities in leading industries 
also were reported. 

The crop yield, the review pointed out, 
had to be altered by the Government 


‘from 1.9 per cent below to 3.6 per cent 


above their 10-year average. On Sept. 
1, for the first time this year, the com- 
posite figure for this district was higher 
than the average for the entire country. 

The better prospects for agriculture 
brought increased trade activity in nearly 
all sections. There were evidences that 
retailers were preparing for a heavy fall 
business, the review showed. 

This dependable corroboration of for- 
mer prospects, in conjunction with very 
favorable crop reports, has led the Kan- 
sas City jewelers to believe in their own 
hope—that this fall and holiday season 
will be the best in years. Wholesale 
houses are already advancing into the 
heavy holiday buying, it is reported. 

Missouri is to have more corn than 
Government estimates indicated. Kansas 
farmers have less indebtedness this year 
than since the war. A firm market on 
all produce in Kansas City, coupled with 
corn prospects, have stimulated indus- 
trial and commercial activity in the ter- 
ritory during the past few weeks. 

The corn is not to be damaged in its 
maturing processes by frost. It is al- 
ready past the danger mark, and rainy 
weather during the unusually cold spell 
a week ago prevented the only possible 
harm that might have been done. 
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Luncheon Meetings of the 
N.E.M.J.&S.. Assn. to be 
Resumed To-Day 


PROVIDENCE, R. I., Oct. 8.—The officers 
and members of the New England 
Manufacturing Jewelers’ and _ Silver- 
smiths’ Association are making active 
arrangements for the continuance of the 
luncheon meetings that were so success- 
ful before the summer recess, and also 
for the annual corporation meeting and 
election which occurs the latter part of 
this month. It is the purpose of the 
executive committee, in whose charge the 
arrangements for the luncheons had 
been given, to make these luncheons of 
practical value to the members. 

The first luncheon of the fall will be 
held in the foyer on the 10th floor of the 
Providence-Biltmore Hotel, Thursday, 
Oct. 13, at. 12:15 o’clock when the 
speaker will be Charles Constant, of the 
C. L. Constant Co., New York City and 
his subject will be “Gold, Gold Plate and 
Their Assays.” The committee, in its 
circular letter to the members announc- 
ing the luncheon suggests that manu- 
facturers invite their factory foreman to 
attend and receive first hand the bene- 
fits accruing from the discussion. The 
committee having the luncheon in charge 
consists of William G. Lind (T. W. Lind 
Co.), chairman; Samuel B. Levy (V. E. 
Black Co.), Ralph K. Stone (Chapin, 
Hollister-Stone Co.) and James L. 
Wiggmore (H. W. K. Co.). 

On Thursday, Oct. 27, the annual cor- 
poration meeting of the Association will 
be held at the Providence-Biltmore 
Hotel, following the dinner, which will 
be at 6:30 o’clock. At the business meet- 
ing reports will be presented, officers 
elected and such other business trans- 
acted as may be introduced. A speaker 
will be announced later. Previous to the 
annual meeting of the New England 
Manufacturing Jewelers’ and Silver- 
smiths’ Association, the annual meeting 
of the Jewelers’ Protective Association 
will be held. 


Alleged Bandit Caught 


Man Said to Have Participated in Kansas 
City Robbery in 1925 Now in 
Police Net 

Kansas City, Mo., Oct. 7.—Willis R. 
Dickhout, twenty-eight years old, living 
at 2620 Monroe Ave., and working as 
a truck driver, was arrested Sept. 29 in 
connection with a $6,000 jewelry robbery 
July 20, 1925, at the Ray Bengert Jewel- 
ry Manufacturing Co., 227 E. 10th St. 
Ralph W. Fuhrman, a watchmaker at 
the Bengert store, and Miss Gladys 
Bengert, daughter of the proprietor, 
identified Dickhout. His arrest followed 
a two years’ police search. A defect in 
one of his eyes led to his recognition 
by officers and to his subsequent arrest. 

Jewelry valued at $6,000 was taken 
from the store by the four bandits who 
staged the robbery. A large part of this 
was recovered, following the arrest of 
Sam Nagal, one of the bandits, who is 
serving a six-year sentence in the peni- 
tentiary. 

















66 THE JEWELERS’ CIRCULAR October 13, 1997 


ERP M°TEIGUE 
| go N SS $ \ \ Y 


UE, Inc, 











Diamond Jewelry 














36 West 47th.St., New York 


Oriental Button Pearls 


AN UNUSUAL COLLECTION 
IN PAIRS FOR STUDS 
AND SINGLE PEARLS FOR MATCHING 

















Ranging in Sizes from 3 to 20 Grains 


CHARLES H. CONANT & BRO. 


Importers of 527 FIFTH AVENUE 
Pearls, Diamonds and Precious Stones NEW YORK 
































ORCAR HEYMAN 


BROTHERS 


manufacturers of . Jewelry 
58 wes! 4o street new york 














927 



































October 13, 1927 


San Antonio, Tex., Police Arrest 
Two Negroes Following a 


Number of Robberies 


SAN ANTONIO, TEX., Oct. 8.—With the 
arrest of two Negroes, the local police be- 
lieve they have broken up a ring that has 
been operating in San Antonio for some 
time past. Most of the thefts were 
burglaries of homes, the thieves carry- 
ing off many fine rugs and jewelry. 
One of the latest victims was E. R. 
Frankstone, salesman of the E. Hertz- 
berg Jewelry Co. from whom a fine rug, 
and a number of pieces of jewelry were 
taken, the most distinctive piece being 
a fine onyx locket set with a wreath 
and monogram design in pearls. 

It was while working on this particu- 
lar robbery that the detectives rounded 
up the two Negroes, who in confessions 
made statements implicating several 
other persons. A  pawnbroker, was 
charged in six cases alleging receipt of 
stolen goods, and a Negro undertaker 
was charged in two cases with receiving 
and concealing stolen property. Thir- 
teen cases each were filed against the 
two Negroes, George Jenkins and Alfred 
Saunders, alias “Arnest Pete” charging 
burglary and theft. The complaints 
were filed following the search of a 
pawnshop. Officers declared that more 
than $15,000 worth of property would 
be returned to the owners. 








Death of Arthur W. Winsor 


PROVIDENCE, R. I., Oct. 8.—Arthur 
Wallace Winsor, 52 years of age, gen- 
eral manager of the Charles S. Bush 
Co., wholesale and retail dealers in 
jewelers and photographic chemicals 
and supplies at 244-246 Weybosset St., 
and for 33 years connected with that 
concern, died last Sunday night in the 
Homeopathic Hospital. He had been in 
poor health for the past three years, but 
had been able to attend to his business 
duties until the latter part of Septem- 
ber, when he was taken to the hospital 
for an emergency operation, from which 
he was apparently recovering when a 
sudden heart collapse resulted in death. 

Mr. Winsor was born in Providence, 
the son of George W. and Carrie 
(Bourn) Winsor, and entered the em- 
ploy of the Charles S. Bush Co. when 
but 19 years of age, but advanced 
through various positions until he be- 
came general manager several years 
ago. He was a 32nd degree Mason, be- 
ing a member of Nestell Lodge No. 37 
and affiliated Providence Royal Arch 
Chapter, Providence Council of Royal 
and Select Masters Calvary Command- 
ery No. 18, of Knights Templars and 
Rhode Island Consistory of the Scottish 
Rite and a Noble of Palestine Temple of 
the Mystic Shrine. He is survived by 
his wife, Mrs. Mabel (Wood) Winsor, a 
son and a daughter. His home was at 
85 California Ave. 

Funeral services were held Wednes- 
day afternoon in the chapel of Frank E. 
Remington, Inc., 1604 Broad St., and was 
largely attended by associates in the Ma- 








THE JEWELERS’ CIRCULAR 


sonic fraternity and by the entire force 
from the store, which was closed during 
the funeral hour. Burial was at Po- 
casset Cemetery. 








Jewelry Trunks Stolen 


Bandits Kidnap Baggage Man at San Diego, 
Cal., and Get Trunks of New York 


Jeweler 


SAN DreGo, CAL. Oct. 11.—Louis 
Freund of Henry Freund & Bro., the 
well known New York wholesale and 
importing jewelry firm, who just 
arrived in this city, lost two trunks of 
jewelry as a result of a daring robbery 
of the Santa Fe Railroad baggage-room. 
The first report was that the stolen jew- 
elry was worth $50,000 but Mr. Freund 
was unable to verify this or to tell the 
exact amount. The robbers not only 
stole the jewelry but kidnapped the 
baggageman, and carried him 200 miles 
from this city. 

R. H. Watson, the baggageman, who 
got back to this city today from Pasa- 
dena, where he had been released by the 
robbers, told the local police that he 
was on his way home from the railroad 
station when he met the men and was 
forced to return to the station where the 
robbers selected the trunks belonging to 
Mr. Freund. Watson was handcuffed 
and taken along by the robbers in an 
automobile. The trunks were rifled and 
thrown away and Watson, after his re- 
lease by the bandits at Pasadena, came 
directly back here. 








Death of George P. Reeves 


HELENA, Monrt., Oct. 6.—George P. 
Reeves, 92 years of age, and a resident 
of this city since 1868, passed away at 
the home of his son, K. M. Reeves, 717 
N. Ewing, on Oct. 1. Death was at- 
tributed to the infirmities of old age. 

Mr. Reeves was a watchmaker by 
trade and worked at his business until 
the first of the year when he was com- 
pelled to give up his trade. In 1871 he 
was in business with W. G. Bailey and 
later with W. C. Child. Some years later 
he established the George R. Reeves Co. 
and maintained a shop with his son 
Kenneth M. Reeves at 103 Broadway. 
Mr. Reeves was also interested in min- 
ing and stock raising and for some 
years he was connected with a farm in 
the Missouri valley near Toston. 

Mr. Reeves was born in Orwell, O., 
May 1, 1835, and in 1857 he was mar- 
ried to Ellen H. Clark. Three sons were 
born to this union, Morelle Reeves, who 
died in 1909; Kenneth M. Reeves, of 
Helena and Howard I. Reeves, now of 
Seattle. Mrs. Reeves died in Helena in 
1900. 

Besides his two sons, Mr. Reeves is 
survived by four grandchildren and two 
great grandchildren. 

Mr. Reeves was a member of Morning 
Star Masonic lodge No. 5, A. F. and 
A. M., and the Knights Templar. 








Oscar J. Elmquist has opened a jew- 
elry business in his new quarters in the 
Lakeland Hotel, Willmar, Minn. 
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Beautiful Trophy of the Na- 
tional Women’s Golf 
Tournament 


HE trophy shown herewith depicts 

the cup that was won by Mrs. M. B. 
Horns, recently at the National Women’s 
Golf Tournament. She will retain pos- 
session of it for one year when it will 
again be the subject of contest. 

The trophy shows a somewhat unusual] 

















A BEAUTIFUL GOLF TROPHY 


form of decoration and has been greatly 
admired not only by golf enthusiasts but 
by the public as well. The photograph 
is by the International Newsreel Corp. 








A subcommittee of the House Ways 
and Means Committee will hold hearings 
from Oct. 24 to Oct. 29 on the revision 
of customs administration, at the same 
time that the committee proper will en- 
gage in framing a tax revision bill for 
introduction when Congress convenes in 
December. The subcommittee has juris- 
diction only to consider administrative 
features of the Tariff Act and no testi- 
mony will be admitted regarding tariff 
duties. It is certain that no tariff re- 
vision will be undertaken at the next 
session. 
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The Art Jewelry Co. has closed its 
retail store at 77 Broad St. 

James Garvin was in New York and 
Philadelphia the past week on a business 
trip. ; 
George F. Berkander was a business 
visitor in New York City and vicinity 
last week. 

The E. G. Spooner Co., metal special- 
ties, has removed from 7 Beverly St. 
to 5 Mason St. 

Frank Tanner, Westminster St., was 
in Boston last week, representing Her- 
bert S. Tanner & Co. 

A mortgage for $2,000 against prop- 
erty of Morris Feinseiber has been dis- 
charged by Max Wunsch. 


Art Hadley is in Europe on business. 


in connection with the Hadley Co. He 
expects to be absent about a. month. 

Mr. and Mrs. Howard F. Barker are 
on a two weeks’ automobile trip through 
Maine, New Hampshire and Vermont. 

The Cutler Jewelry Co. is now settled 
in its new quarters at 72 Clifford St., 
having recently removed thereto from 15 
Gordon Ave. 

Frank Kelley was in New York City 
and vicinity in the interests of the 
Manufacturing Jewelers’ Board of Trade 
the past week. 

The Progressive Ring Co., 93 Sabin 
St., has taken the shop space, Room 13, 
at 7 Beverly St., recently vacated by 
E. G. Spooner Co. 

Mr. and Mrs. Frederick D. Carr are 
back in town after spending the past 
month in Whitefield, N. H., following a 
summer at Barrington. 

Frank R. Budlong has just returned 
from an extended seven weeks’ business 
trip through the West in the interests of 
the William C. Greene Co. 

A marriage license was issued from 
the City Registrar’s office the past week 
to Domenico Tortolani, a manufacturing 
jeweler of this city, and Miss Annina A. 
D’Amico. 

Mr. and Mrs. Charles A. Russell, who 
have béen in town for a brief period, 
have returned to their country place, 
Hillcrest, near Thompson, Conn., to en- 
joy the Indian summer. 

Major John J. Collins, of the sales 
department of the Ostby & Barton Co., 
presided at the first noonday luncheon 
following the summer recess of the 
Town Criers at the Biltmore Hotel on 
Monday. 

Frederick W. Aldred, secretary of the 
Gladding Co., and Mrs. Henry D. Sharpe 
are among the members of the advisory 
committee of the newly organized Rhode 
Island Branch of American Home- 
makers, Inc. 

Benjamin W. Comstock has purchased 
the interests of Walter C. Wood and 
Walter D. Wood in the firm of Com- 
stock & Wood, 661 Westminster St., and 
will continue under the same style at the 
Same place, 

Terri, Inc., of which T. Ryan, Jr., is 
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president, and W. M. Hauch is treasurer, 
has removed its factory from 67 to 38 
Friendship St., where it has larger 
quarters for the production of its lines 
of vanity cases, etc. 

Alfred B. Lemon, of the E. L. Logee 
Co., has announced that he will accept 
the chairmanship of the Republican City 
Committee, which has been tendered him, 
and a meeting will be called in a few 
days to ratify his election. 

Edgar Brunschwig, cf N. Levy & Co., 
212 Union St., returned last week from 
a several weeks’ business trip in Europe. 
He is a veteran of the World War, and 
while in France attended several of the 
gatherings of the “Boys Over There.” 

It was recently reported that J. Thomas 
Smith, engraver and engine turner, 167 
Chestnut St., is about to retire from 
business. This is in error, as Mr. Smith 
has moved nearer to his factory and has 
no intention of discontinuing business. 

The case of G. Leon Silverman against 
David Bilgor was heard before Presiding 
Justice Willard B. Tanner in Superior 
Court last Wednesday on the part of 
certain creditors of the partnership of 
the complainant and respondent for ex- 
amination of the parties, which was 
granted and a decree entered. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewel- 
ers’ Board of Trade, has returned from 
a trip to Denver, Colo., where he attend- 
ed the triennial sessions of the General 
Grand Royal Arch Chapter and the Gen- 
eral Grand Council of Royal and Select 
Masters of Masons. 

William G. Thurber, of the Tilden- 
Thurber Corp., is being prominently 
mentioned for the office of Fire Com- 
missioner of Providence for a three-year 
term, and is said to be receiving con- 
siderable support from the members of 
the City Council, before whom his elec- 
tion will come in January. 

Among those who were present at the 
luncheon of the British Empire and 
Kiwanis Clubs at the Biltmore Hotel 
ballroom on Wednesday in honor of the 
Right Rev. Frederick Llewellyn Deane, 
Bishop of Aberdeen, Scotland, were 
Theodore B. Pierce, Augustus Rose, 
William H. Mason, Eric E. Berkander, 
and Frederick Hamilton. 

Ellis W. MacAllister, of the Irons & 
Russell Co., and Frederick A. Ballou, of 
B. A. Ballou & Co., Inc., has just re- 
turned from a two weeks’ fishing trip 
at the former’s summer camp at Forest 
City, Me., where they had a very enjoy- 
able fortnight. Although neither landed 
any record breaking fish, they caught 
medium sized salmon until their arms 
ached landing them. 

At the 125th annual conclave of St. 
John’s Commandery No. 1, of Knights 
Templar, on Monday evening, among 
the officers elected for the ensuing year 
were the following: Albert W. Claflin as 
Sword Bearer; Edward I. Mulchahey 
as Prelate Emeritus; Cyrus Blake as 
Drill Master of Guard; Robert I. Durfee 
as Master of Ceremonies, and Earl R. 
Mulchahey as a Guard. 

Timothy O’Neil, who is associated with 
his brother in the manufacturing jew- 
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elry firm of J. H. O’Neil & Co., was the 
principal speaker at the luncheon meet- 
ing of the Providence Civitan Club at 
the Narragansett Hotel last Wednesday 
noon. Mr. O’Neil is familiarly known 
as “Tim” and “king of sandlot base- 
ball,” and he told the story of his quar- 
ter of a century as founder and president 
of the amateur leagues in Providence. 

The Jaeckel Mfg. Co., which has suc- 
ceeded the Pruefer & Jaeckel Co., has 
organized under its amended charter 
with the following officers: President, 
Henry Jaeckel, who will be in active 
management of the business; secretary, 
Hyman §S. Abramson of New York, and 
treasurer, Samuel Frumes of New York. 
Messrs. Abramson and Frumes are mem- 
bers of the European Novelty Co., manu- 
facturer of hair ornaments, etc., at 43 
W. 16th St., New York City. 

Among the jewelry buyers reported in 
Providence and vicinity during the past 
week were the following: Mr. Samstag 
of Samstag & Hilder Bros., New York 
City; Harry Morris and M. Graff, of 
Morris, Man & Reilly, Chicago; Oscar 
Kind and Louis Black, of S. Kind & Sons, 
Philadelphia; Mr. Lipschitz, of the Oval 
Mfg. Co., New York City; Mr. Caro, of 
Ben Felsenthal Co., New York City; 
Messrs. Klein and Block, of S. Klein & 
Son, Philadelphia; Mr. Oppenheimer, of 
Sears, Roebuck & Co., Chicago; Mr. 
Thorpe and H. M. Ostry, of The Three 
Schuster Stores, Milwaukee, Wis.; Miss 
Birkenbuhl and Mr. Reisch, of Marshall 
Field & Co., Chicago; Mr. Kaskel, of 
Wierner Bros., New York City; Messrs. 
Picard and Montoutneau, of Dupres 
Freres, Montreal; Mr. H. E. Ansterlitz 
and Miss E. Clarke, of Stix, Baer & Ful- 
ler, St. Louis, Mo., and Mr. Patterson, 
of Robert Simpson Co., Toronto, Can. 








Atlanta 





Mr. Weisser, Rome, Ga., was a visitor 
in Atlanta during the week. 

Robert Kehl, F. H. Noble & Co., spent 
several days in Atlanta during the week 
calling on the local trade. 

C. H. Martens, B. A. Ballou & Co., 
Providence, R. I., was a visitor in At- 
lanta recently in the interest of his firm. 

_E. A. Morgan, Atlanta retail jeweler, 
has returned from Milwaukee, where he 
attended the annual convention of the 
A. N. R. J. A. 

Henry Muench is visiting relatives in 
Minneapolis, Minn., following attendance 
at the A. N. R. J. A. convention in Mil- 
waukee as a delegate from Georgia. 

V. R. Ledford, formerly employed by 
the Allied Jewelers, Inc., has resigned his 
position to accept a place with Hillsman 
& Haygood, who will open their new store 
shortly. 

The Goldwasser Jewelry Co., located 
in the Aragon Hotel -Building, is adding 
an attractive new front to its establish- 
ment as well as new fixtures and equip- 
ment. 








Ed. Ingraham has been chosen presi- 
dent of the Ingraham Clock Co., Bristol, 
Conn. 
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Parker Kirk is now associated with 
J. & S. S. DeYoung, Washington build- 
ing, as city salesman. 

Mr. and Mrs. E. E. Hardy have gone 
to Florida for a long rest. They made 
the trip by water. 

Mr. and Mrs. H. B. Holmes of Pres- 
que Isle visited the radio show in Boston 
last week and stayed over on a buying 
trip, calling on the wholesalers. 

Carl H. Skinner, Inc., 300 Boylston 
St., held an exhibition of jeweled brace- 
lets from Oct. 3 to 10. It was an un- 
usually fine display and attracted a 
great many callers. 

The Adams Anderson Co., doing dia- 
mond cutting and jewelry business, has 
moved from room 602 to 637, Provirfce 
building, where it has acquired larger 
space for the plant and offices. 

J. Charles Stever of the E. B. Horn 
Co. has returned from three weeks’ visit 
in Onset and Wareham. He stayed 
there with Mrs. Stever for their vaca- 
tion and came back much rested and 
invigorated. 

Mrs. Louis A. Green reported to the 
Springfield police Oct. 4 that she had 
paid $1,000 to two strangers for 16 sup- 
posed diamonds, which later proved to be 
worthless. The deal included an ap- 
praisal by an “expert.” When the stones 
were taken to a jeweler the fraud was 
discovered. 

Charles G. Swenning is now with 
Hodgson Kennard & Co., at their new 
store in the Ritz Carlton. Some years 
ago he was with the Smith, Patterson 
Co. as diamond salesman, but sub- 
sequently went into another line of busi- 
ness. His return to the jewelry world 
is hailed by a host of friends in this 
city and hereabouts. 

Fine rooms for the jewelry classes are 
provided in the new building of the 
school of the Museum of Fine Arts 
which is so far advanced that the faculty 
and students moved in last week. The 
building has been designed with the ob- 
ject of securing the best lighting facili- 
ties. All the benches for jewelry work 
are arranged directly under the windows 
so that maximum light is obtained. 

Six matches were rolled in the Boston 
Jewelers Bowling League Oct. 6. Two 
ties, two clean sweeps and two 3 to 1 
victories were the results. The scores: 
Shreve, Crump & Low 1413, Harkins & 
Murphy 1369, Hodgson Kennard 1382, 
Lenox Jewelry 1324, A. Stowell Co. 1365, 
E. B. Horn Co. 1259, M. S. Page Co. 
1338, Smith, Patterson Co. 1326, Thomas 
Lone Co. 1346. J. M. Kirby Co. 1320, D. 
C. Percival Co. 1367, Ripley Howland 
Mfg. Co. 1352. 

Funeral services for Charles E. 
Randall, for 30 years clockmaker for 
the Boston Fire Department, were held 
Oct. 2 at his home in Dorchester. The 
Odd Fellows Ritual was delivered by a 
delegation from Mount Pleasant Lodge, 
of which Mr. Randall was a member. 
The Fire Department also sent a dele- 
gation, headed by two lifelong friends of 
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Mr. Randall, Supt. Chester Bailey, and 
former Supt. John F. Byington. Fol- 
lowing the services the body was sent 
to Castine, Me., for interment in the 
family lot. Mr. Randall was well known 
and highly respected in the trade. 

Four ladies’ watches, a diamond brace- 
let, 10 cameo rings and 10 diamond rings 
were stolen from the window of George 
Downie’s store, 28 Pleasant St., Malden, 
Oct. 7. The robbery took place almost 
within the shadow of the police station. 
The thieves broke the plate glass win- 
dow to get at the jewelry which was 
valued at $500. According to Patrolman 
Henry, a sedan with two men in it was 
seen in Malden Square at 5 o’clock in 
the morning Downie told the police that 
he had worked until nearly midnight 
and was so tired that he forgot to take 
the jewelry out of the window. 

The Maximus Club, composed of em- 
ployees of the Smith, Patterson Co., held 
its 29th dinner at the Elks Club, Oct. 4. 
Goodfellowship and a splendid menu com- 
bined to make the event most pleasur- 
able. Brief, felicitous remarks were 
made by William R. Tuttle, president; 
Raymond Muir, Lloyd Holton, James 
Goss, Vincent Crowley and John Hass. 
The guest of the evening was W. J. 
Harber, who some months ago acquired 
a business in New York and is now con- 
ducting it under the name of W. J. 
Harber Co. Election of officers took 
place as follows: President, Mr. Tuttle, 
Secretary-Treasurer, Joseph D. Man- 
ning. The merry party then adjourned 
to a theater to round off the evening’s 
enjoyment. The club was established in 
1909 and has increased in membership 
steadily ever since. 

Bequests amounting to $100,000 were 
made by the late Samuel Hirschberg, son 
of an Orthodox rabbi, and one of the 
founders of the I. Alberts & Sons busi- 
ness. He came to this country when 
11 years old and worked his way up 
step by step in the trade. When about 
24 years of age he and I. Alberts estab- 
lished the jewelry house now known as 
I. Alberts’ Sons, Inc. He stayed in that 
business for about 30 years, retiring to 
enter the investment business. His 
death was reported in last week’s issue 
of THE JEWELERS CIRCULAR. Reading 
was his hobby, as is evidenced by the 
large library he accumulated. The be- 
quests range from $100 to $500. A trust 
fund is created of the residuary estate, 
the income of which is to be divided 
equally among a number of charitable 
institutions and hospitals, regardless of 
religious affiliation. He made a number 
of small personal bequests, among them 
two of $1,000 each to Moses and Liza 
Rosenberg of Saratow, Russia, the chil- 
dren of his sister, Itta Rosenberg. 
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North Attleboro 





Frank P. Kennedy left last week on 
a business trip to Philadelphia and 
Washington. 

Joseph Swift spent a few days the 
past week in New York and vicinity on 
a business trip. 
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Mr. and Mrs. Donald LeStage have 
returned from Poland Springs, Me., 
where they attended the conclave of 
Rotary Clubs held in that city. 

Only one class in the local evening 
schools has failed to secure sufficient 
enrollment to start, and strange as it 
may seem, it is the engraving class. 
North Attleboro being a jewelry town, 
the school committee thought there 
would be no trouble in enrolling 12 
pupils, but up to the present time only 
eight have responded. 

The North Attleboro Rotary Club at 
its meeting last Monday voted to erect 
a fountain in front of The Hixon, North 
Attleboro’s new community hotel, and 
also to place a display in the lobby con- 
taining samples of the jewelry manu- 
factured in the town by local concerns. 
The two propositions met with the ap- 
proval of the board of directors and 
were unanimously adopted by the club. 











over the Mohawk Trail during the past 
week. 

The Union Plate & Wire Co. has been 
adding to its force of employees because 
of the run of orders. 

Mr. and Mrs. Aldro A. French en- 
tertained a house party at their country 
home at Column Terrace, Falmouth, last 
week end. 

Mr. and Mrs. Lester Childs the past 
week were recipients of congratulations 
from their many friends in honor : of 
their twenty-fifth wedding anniversary. 
A family party was held Saturday eve- 
ning. 

The annual meeting of the Attleboro 
League for Girls and Women was held 
last Monday evening and Mrs. Harold 
E. Sweet was elected president; Mrs. 
L. M. Stone, second vice-president; Mrs. 
Lawrence E. Baer, secretary and Mrs. 
Alfred D. Crosby, treasurer. 

Last Saturday at the Highland Coun- 
try Club the usual program of week- 
end activities was observed, including a 
handicap tournament on the golf links, 
auction bridge for the ladies in the after- 
noon with Mrs. Arthur A. McRae as 
hostess; dinner at 6.30 o’clock followed 
by dancing in the evening. Among 
those who assisted the hostess were Mr. 
and Mrs. George H. Sykes, Mr. and Mrs. 
Frank E. Tappan, Mr. and Mrs. John 
H. Vallette and Gavin Tyndall. 

The .Sturdy Memorial Aid Association 
held its annual meeting and election of 
officers last Monday afternoon, among 
the latter being the following: Second 
vice-president, Mrs. George Crosby; 
members of purchasing committee, Mrs. 
Harold E. Sweet and Mrs. S. M. Stone; 
chairman of board of directors, Mrs. 
Lawrence P. Keeler and directors, Mrs. 
E. B. Kent, Mrs. Walter A. Briggs, Mrs. 
Harold D. Baker, Mrs. Edwin F. Leach, 
Mrs. Charles Wilmarth, Mrs. Arthur A. 
McRae, Mrs. Percy Wilmarth. 
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FROM MINES TO MARKET 








- GEMS ~ 


EmeraLps—Single stones up to twenty carats in fine 
and medium qualities. 
Rusies—Single stones up to six carats in gem, medium 
and commercial qualities. Bracelet lines of exceptional 
values and calibre for all purposes. 
Sappuires—Single stones up to fifteen carats in qual- 
ities from gem pieces to those of commercial quality. 
Bracelet layouts of merit and calibre suitable for most 
requirements. 
CuinEsE Jape—A stock replete with Jade in carvings, 
also oval and navette shape stones suitable for rings, 
scarf pins, brooch, link and bracelet sets, and necklaces 
in qualities ranging from commercial to gem. 
Star SappHirEs AND Star Rusires~ Single stones for 
rings and brooches and sets for links and studs. 
CatsEyEs—Exceptional gem stones. 

Sem1 Precious Stones—Aquamarines, Tourmalines, 
Opals, Black Opals, Morganites, Topaz, Olivines, 
Amethysts and other gems in this category in a varied 
assortment of sizes and shapes. 


AMERICAN GEM (@? PEARL Co. 


Miners + Cutters + Importers 


Six West 48TH STREET 
New York 
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18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 
Also 


SAFETY CATCH 
For Brooches, etc. Closed 


18K. an. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 


Special Order Work and Repairing 
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Blue Sapphires Direct from 
Our Mines 


Blue Sapphires from medium to best 
quality corn flower blue can be supplied. 
Wholesale at reasonable prices. 


CABLES “GENUINE” 


P. A. Keerthiratna & Bros. 
85 Chatham Street 
P. O. Box 294 Colombo, Ceylon 
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PRICE ONE DOLLAR 





11 John Street, New York 


Jewelers Publishing Corporation 


BUYERS DIRECTORY 


Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


Optical Journal and Review 


11 John St., New York 
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A Handy, Classified List for Buyers 
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Sent postage prepaid to any yearly 
subscriber of The Jewelers’ Cir- 
cular at half price, remitting 50c., 
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Refraction and Motility 
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With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
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HOWARD 
announces two new models 


new period model, of great distinction 
A Railroad Chronometer at a new 
low price, with better mark-up 
Howard watches are being advertised in 


The Howard Railroad the Saturday Evening Post and other The Howard 12 size 17 Jewel 








Chronometer movement in 
the popular Jas. Boss 10 K 
gold filled railroad case of 
special model makes a How- 
ard Railroad Watch avail- 
able at a new low price, and 
with a better mark-up for the 
retail jeweler. 


The pendant is spun on 
the center. Heavy stock, 
long thread on the screws. 
Narrow bezel with bead gives 
more hand room under the 
glass. Dust Proof Nut Pen- 


dant, Wopullout Bow. 


No. 1195-A. Jas. Boss 10K 
Gold filled, yellow. 


cm 


$70. List $80. 


magazines. 








Time Announcements are made 

through 14 great radio stations. 
Increased public demand is 

being met by new up-to- 


date models and un- 
usual values. Stock 

them and get 
your share. 





ys 
di XN 
Tune in on the HOWARD correct time announce- 
ment, 9 o'clock weekday evenings — 9.15 Sunday 
evenings, Eastern daylight saving time, through 
WEAF WTAM WDAF 
WCAE WOCc WRC 
KSD WJAR WSAI 
WEEI Wwj WGY 


WFI-WLIT WEBH 





Vv 


Howard Correct 






Period Watches take their in- 
spiration from the great his- 
toric’ art’ motifs and appeal 
particularly to those who 
appreciate fine things. The 
New Tuscan possesses unusual 
distinction and beauty. 


17selected sapphire and ruby 
jewels. Train and balance 
haveolivehole-jewels. Double 
roller escapement and steel 
escape wheel. Adjusted to 3 
positions, temperature and 
isochronism. 


No. 798 Tuscan, Keystone 
Extra, white or green, Butler 
or Engraved. 





$60. List $72. 
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A. G. Zimmerman, retailer of 158 
Main St., E., is back from a vacation 
trip to southern Canada. 

George Fox of the Fox Mfg. Co., 
Providence, R. I., was in Rochester, last 
week, calling on the trade. 

Samuel J. Marine of the Berson- 
Marine Co., Central building, manu- 
facturers, returned last week from a 
business trip to New York and the east. 

Nathan Silverstein, president of the 
Brothers Jewelry Co., 41 Clinton Ave., 
N., left last week to inspect the com- 
pany’s branch store at Erie, Pa. 

F. H. Stone, formerly proprietor of 
his own establishment in Portland Ave., 
last week became associated with the 
Claus Jewelry Co., retailer of 8 North St. 

Eljison Rosenthal, sales manager for 
the Philip Present Co., Commerce build- 
ing, manufacturer, has left for a three 
weeks’ trip to Syracuse, Binghamton, 
Utica and northern Pennsylvania. 

Edward K. Maloney, formerly asso- 
ciated with Quale & Son, Albany, last 
week became associated with Leith & 
Martin, Commerce building, manufac- 
turers. 

Isadore Gamler, president of the com- 
pany bearing his name at 224 Main St., 
E., left last week for a business trip to 
New York and the east. Mr. Gamler ex- 
pected to stop at his Syracuse store on 
the way east. 

Frank Rydstrom, traveling represen- 
tative of the R. F. Simmons Co., Attle- 
boro, Mass., was in Rochester last week, 
calling on the trade. While in the city 
Mr. Rydstrom learned a suspect believed 
to have been one of a pair who robbed 
him in his hotel in Cincinnati, last week, 
had been arrested. 

As part of its campaign to bring be- 
fore Rochester women the social prestige 
attached to ownership of dinner rings, 
Small’s, Inc., 37 Main St., E., last week, 
staged a diamond dinner ring exhibition. 
The windows were dressed with rings 
representing all styles duplicated in 
stock and on exhibit within. 

William H. Jackson will terminate 12 
years as a successful jeweler in what 
was once the old village of Charlotte, 
this month, when he moves into larger 
quarters at Dewey and Driving Park 
Aves. Since Charlotte became part of 
Rochester, Mr. Jackson has conducted a 
neighborhood retail establishment at 
4377 Lake Ave. In making the move 
Mr. Jackson says he is following the 
trend of population. He expects to be 
established for business early in 
November. 

A rift in the clouds which have over- 
hung the retail business during the last 
four weeks appeared, last week, with an 
mcrease in demands for hollow ware, 
silver ware and clocks. Part of the 
slight influx of sales is credited to fall 
bridal gifts. More optimistic ones 
credit it to a gradual opening up of 
public spending. Wholesalers and manu- 
facturers have reported business ex- 
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cellent since the middle of August. 
Manufacturers already are working on 
Christmas trade. Watchmakers report 
excellent business. 

Clams, music and, as yet unannounced, 
stunts will usher in the fall season for 
Rochester jewelers, next week, with the 
staging of a clam bake under auspices 
of the Rochester Retail Jewelers’ Asso- 
ciation. The jewelers were to meet, this 
week, at the home of Frank Tarrant, 
president of the organization, to plan 
the event. Other social events by va- 
rious groups include the formation of 
retailers’ and manufacturers’ bowling 
leagues to operate throughout the win- 
ter season. Supporters of the bowling 
leagues will seek action on their project 
next month. 











sale, 
which has just closed, went over bigger 
and better than any of their previous 


Brackin’s fourth anniversary 


anniversary sales. During one day a 
cake was given free with every sale. 


In one of the big show windows at 
Bromberg & Co.’s retail jewelry store 
on N. 20th St., during the past week 
was a most attractive display of gifts, 
such as are sold in the “Bromberg Gal- 
leries.” This gift shop is one of the 
most extensive and one of the best known 
and advertised of any gift shop in the 
South. 

In one of the show windows at the 
Jaffe Jewelry Co., 19th St. and Second 
Ave., during the past week were dis- 
played eight handsome silver trophies 
to be awarded to winners in the city 
golf tournaments. These trophies were 
viewed and admired by thousands of 
people while they remained in the win- 
dow at Jaffe’s. 

The Moore Jewelry Co. on N. 19th 
St., has been catering to the school trade 
most profitably for some time past. 
Such articles as watches, class, society 
and fraternity rings and pins are among 
the articles this company features for 
the teachers and students. From time 
to time the Moore Jewelry Co. presents 
some very attractive window displays of 
this line. 

Smashing one whole section of a glass 
in one of the show windows at Bromberg 
& Co., jewelers at 218 N. 20th St., one 
night the past week, unidentified thieves 
stole about $1,000 worth of watches and 
silverware from the show window, which 
was on display. Among the articles 
stolen was a silver urn, a silver sugar 
bowl, a silver pitcher, a silver serving 
dish, a wine decanter and six strap 
watches. Birmingham police are of the 
opinion that an organized gang of 
jewelry window thieves are working in 
the city. This is the third robbery of 
jewelry store windows which has taken 
place here during the last few weeks. 
The other show windows robbed were 
at the Gordon Jewelry Co. and at 


75 


Brackin’s. Special officers have been as- 
signed to these cases. 


The Associated Retail Credit Men of 
Birmingham, at their regular meeting 
the past week, voted unanimously in 
favor of banks of the city making a 
service charge on all accounts where 
the daily balance is below a specified 
sum. The credit association is of the 
opinion that this would stop many 
people from giving bad checks. These 
merchants argue if the worthless check 
passer has to keep $100 in bank or pay 
a service charge there would be fewer 
bad checks given. Most of the bad 
checks are for amounts under $100, it 
is said. Under Alabama law if a per- 
son has an account at a bank and gives 
a check with not sufficient funds in 
bank to cover the check nothing can be 
done. It is argued that some people 
open an account at a bank and draw it 
down to but a few dollars merely for 
the purpose of evading the law in giving 
a bad check. 








Pacific Northwest 


B. W. Andrews, credit jeweler in South 
Tacoma, Wash., has returned from a 
business trip in New York and other 
eastern centers. 

H. S. Andrews, Olympia, Wash., has 
moved his store from 214 E. Fourth St. 
to 304 E. Fourth St. He reports his 
business has tripled since the move, es- 
pecially in the credit department. His 
new building formerly was occupied by 
a bank, and as a result he enjoys the 
use of a huge vault and other safety 
devices. 


Gaston Moch, a Montesano, Wash., 
jeweler, is president of the Chamber of 
Commerce of Montesano. At present he 
is working on plans for an 18-foot chan- 
nel in the Chehalis River, which will be 
submitted to the United States Engi- 
neers at a meeting later this month. 
He also is working on plans for a pulp 
and paper mill for the city. 


Olympia, Wash., watchmakers and 
jewelers are proud of the clock in the 
old capitol building. This clock has 
eight dials, and is said to be the only 
one of its kind in the country. In fact, 
a clock in France is said to be the only 
other of this type in the entire world. 
State officials are considering moving the 
clock into the lobby of the new capitol 
building. 

D. P. Pearson, Elma, Wash., an- 
nounces that the recent county fair, 
which is held in Elma, brought hun- 
dreds of ranchers to town and also 
caused a brisk demand for watches. 
rings, silverware and other products. 

O. A. Sjolund, formerly of Havre, 
Mont., now operates a jewelry store at 
408 Washington St., Olympia, Wash. 
Stanley L. Kerr, his employer in Havre, 
is part owner, and the firm is known as 
Kerr & Sjolund. Mr. Sjolund, who is in 
charge of the establishment, reports that 
his volume is very encouraging, consid- 
ering the short time he has been in 
business in Olympia. 
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STERLING 
925/1000 FINE 





ing ischanging 


The consumer used to ask the good merchant, “What would you recommend ?” 
To-day, the average housewife is a well informed individual on most all kinds 
of merchandise. 

In matters of house-furnishings the modern American woman is posted by 
scores of magazines which cater to Style, Design and Decoration, and taught 
by a thousand and one pages of informative advertising. 

More and more when buying Sterling Silver Tableware the housewife has a 
preconceived idea of what she wants before she enters the store to buy, and 
frequently calls by name for the pattern of her choice. 

To-day, every appointment for the home she purchases with discrimination and 
thought as to how it will fit in with the decorative scheme of the room as a 
whole. Good-taste is the thought uppermost in her mind, and she knows what 
she wants and why she wants it. 

The National Advertising of Treasure Solid Silver is acquainting the smart 
hostess with the fact that there is Sterling Tableware which is designed espe- 
cially to harmonize perfectly with one’s dining room furnishings. And calls 
for “The William and Mary Style” are constantly growing. 





Full page ads of Treasure Solid Silver appear every month in Vogue, 
Vanity Fair, House and Garden, House Beautiful, The New Yorker and the 
Junior League Bulletin. 


Tense KOGERS, LUNT & BOWLEN CO. : 
90 Siiversmiths ~, Creators of Distinctive Tabieware O< 
ms" =0©GREENFIELD‘%, MASSACHUSETTS 








We Nilliam & Mary Myle 


CL A NT SIL TT TT ET IM 























October 13, 1927 


BVM) 
oEWELERS’ 
CIRCU 


With which are consolidated 
American Horological Journal 
The Jewelers’ Weekly—The Jewelers’ Review 











PUBLISHED EVERY WEEK BY 
Jewelers Publishing Corporation 
V. S. Mulford, President 


T. Edgar Willson, H. A. Robertson, 
Vice-pres. Vice-pres. 


J. R. Cooper, Treas. W. H. Vallar, Sec’y 
11 JOHN STREET, NEW YORK 














TELEPHONE: CABLE ADDRESS: 
1148 CORTLANDT JEWLAR, NEW YORK 
VoL. 95 October 13, 1927 No. 11 
Subscriptions in United States and Mexico - $4.00 
Dominion of Canada - - - - - - - - 5.00 
Other Countries of Postal Union - - - - 7.00 
Single Copies - - - - - - - - = = =  .20 








Index to Mews and Special Articles 


age 

Pages from the History of Goldsmithing (Con- 
ID xh bc Nr ay ahs ts he's a4 slave 41-45 
Precious Stones in 1926 (Continued)........ 45-49 
Jewelry Trade Brisk in Europe............ 51 
Exports of Platinum in July............... 51 
The News from England.................. 53 

Ordinance Proposed to Regulate Poughkeepsie 
MP ie ne Se chk lass deer or Sie sae 55 
July Imports of Diamonds................. 55 
San Francisco Salesman Robbed........... 55 


Historical Silver Displayed in Raleigh, N. C. 55 
Providence Jury Convicts Women Accused as 


a tlt ES Ree ae 57 
Bandits Blind and Rob Detroit Jeweler..... 57 
Convict Saved from Life Term by Arrest of 

Ro a ere aan 57 
Philadelphia Jewelry Salesmen Robbed...... 59 
Burglars Smash Safe in Baltimore Manu- 

Se a. a er eee 59 
Nathan Saltzman, Providence, R. I., Makes 

SEE Can ee ee ere 59 
Silver Service for Cruiser ‘‘Memphis”...... 61 
mre Masliion Botes:.......... 06605... 000- 61 
New England Manufacturing Jewelers Play 

rate Sie Sh reek Gi wid a iare aoe 63 
Linz Bros., Dallas, Tex., Celebrates Golden 

Anniversary Ree raree, Oa oreye er eae or 65 
Ellen Harrington, Former Amsterdam, N. Y., 

Jeweler, a Voluntary Bankrupt.......... 65 
Better Business Conditions Predicted...... 65 
Alleged Bandit Caught After Two Years 

MRE ee oe eA Fat 2 Fn Is Wigte a ose Sis a 65 
San Antonio Police Arrest Negroes Following 

le, i i ei: 67 
Death of Arthur W. Winsor............ sh 67 
Death of George P. Reeves............ i =O 
National Golf Trophy................ ms 67 
New York Jeweler’s Trunk Stolen..... wy 67 
Hallowe’en in the Gift Department... ...97-99 
Spanish Entrance to Display Rooms of New 

York Gift Importer..................... 99 
Suggestions for Autumn Gifts............ 101-105 
The Story of Glass Making.............. 107-109 
Changing About the Gift Stock............ 109 
Brass Ware as Gift Co | 111-113 
Helpful Hints for the Gift Department...... 113 


Featuring New Gifts in the Window Display 113 
The Lanterns of Spain................... 115 
The Value of Merchandise Display 117-121 
Power of the Silent Salesman (Publicity).. 121 
Three Minute a dee 123 


Bench Troubles and Suggestions for Their 
Correction ; 125-127 


Patent Department ...................... 


THE JEWELERS’ CIRCULAR 


81. 


Editorials 





ITH ever 
A Word of ete 
: gathering of 
Warning As to ; : 
: retail jew- 
Concerted Action ; 
elers, various 


trade abuses come up for discussion 
and remedies of many kinds are pro- 
posed. Though conditions grow bet- 
ter from year to year, our merchants 
still continue to have their troubles 
with price-cutters, retailing-jobbers, 
imitators of standard brands and a 
host of others, who are essentially 
responsible for the methods of illegiti- 
mate competition which causes losses 
alike to the large and small merchants. 
The honest, conscientious and pro- 
gressive businessman can hardly be 
blamed, if the remedies he sometimes 
proposes to such conditions are strong 
and drastic, but we regret to see that 
even among our well informed and in- 
telligent merchants, an advocacy of 
measures of retaliation or defense 
which are not only annoying but oft- 
times illegal. This particularly ap- 
plies to measures that would, in ef- 
fect, attempt to blacklist those whose 
methods and_ business _ practices, 
though technically lawful, are inimical 
to the interests of the industry and 
particularly the distributor. 

A word of warning is, therefore, 
necessary to those who in their righte- 
ous indignation against the authors of 
illegitimate competition, seek to com- 
bine with others in attacking the 
abuses. We must remember that 
there are many things that the mer- 
chant can do individually in his own 
protection that he cannot do legally 
by concerted action with others. A 
man may refuse to buy from, or sell 
to, any one he pleases. He has an 
absolute right to choose his customers 
as well as those firms from whom he 
wishes to purchase. But, though he 
may be within his rights in refusing 
to buy from one or more firms, the 
moment he agrees (either in an asso- 
ciation or by combination with other 
merchants) to blacklist a firm or a 
group of firms, he is treading on dan- 
gerous ground, no matter how ob- 
noxious the practices of the firm black- 
listed may be. Any such action by 
an association or a group of jewelers 
is, under the laws of many states, 
a conspiracy which may subject those 
participating to liability for civil 
damages and even to a criminal prose- 
cution; and if such action tends in 
any way to interfere with the normal 
flow of interstate trade and commerce, 
it is a violation of the Clayton Act 
and makes those participating subject 
to prosecution under the Federal laws. 


With the best intentions in the 
world, some of our merchants are ad- 
vocating concerted action within their 
associations or under mutual agree- 
ment, which are clearly conspiracies 
and violations of the Clayton Act. 
Some have even gone beyond the point 
of advocating such measures and are 
attempting to put them into practice. 
It is to these people, especially, this 
warning is issued that they may save 
themselves while there is yet time 
and not find themselves in the position 
of the California jewelers who were 
indicted by the Federal government 
and those others whose acts may still 
be the subject of prosecution. 

Remember that, no matter how 
great the provocation or how honest 
and good the intention may be in an 
attempt to ameliorate an abuse, mer- 
chants should be most careful not to 
violate the laws, and before taking 
concerted action against any firm, 
group or class of businessmen, they 
should seek the advice of a competent 
attorney as to whether such action 
might constitute a violation of the 
Clayton Act or other laws of the na- 
tion or state covering a conspiracy 
in the restraint of trade. 


Birth Stone List EMBERS of 
om ta Raebded the indus- 
- try, not only 


throughout the United States, but in 
other countries as well, will receive, 
with pleasure, the news that the 
American National Retail Jewelers 
Association, by its action at the last 
national convention, is about to take 
steps to revise the official list of birth 
or natal stones. The original list in 
general use by the members of the 
organization was adopted about fif- 
teen years ago, at the suggestion of 
the late Steele F. Roberts, then presi- 
dent of the organization, who, seeing 
the confusion that had arisen over 
the fact that many jewelers used dif- 
ferent lists, made an attempt to har- 
monize these lists in one that would 
be generally considered authentic. 
The result of his work was the adop- 
tion of a birth stone table that con- 
tained stones and also alternate stones 
for each month, on which it was 
believed the trade generally could 
agree. Unfortunately, however, the 
work was done somewhat hastily, af- 
ter an investigation none too thor- 
ough, and while it has served its 
purpose in a way and has been a great 
improvement on the old conditions, it 
has never proved entirely satisfac- 
tory. Some stones were omitted and 
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some inserted without what is con- 
sidered proper authority for the ac- 


. tion, with the result that many of the 
leading jewelers of the country have 
refused to follow this list and used 


lists of their own which they deemed 


more authentic. The lists of many 
Pp A jewelers in Canada and in England 
f also differed materially from those of 


the American National Retail Jewel- 
ers Association, with the result that 








10% Ligne—15 Jewel—Luminous Dials at times the public was confused, and 
some of the good that should come to 
Rolled Plate Cases the trade through the fostering of the 


sentiment of the wearing of the natal 
stone was lost. 

It has been generally understood by 
the intelligent and progressive mem- 
bers of our trade that a birth stone 
list to be of maximum value to the 
public and to the trade, should be one 
which, like Caeser’s wife, is “above 
suspicion,” particularly a suspicion of 
commercialism, in regard to its selec- 
tion, and that each stone mentioned 
in the list should have a basis of au- 
thority for its selection, either in its 
zodiacal significance, in ancient tra- 
dition, or in the lore which has been 
connected with the stone from the 
earliest times. 

In following President Brotherly’s 
suggestion, the American National 
Retail Jewelers Association is now 
attempting to obtain such a list and 
for this purpose, the committee to be 
chosen to select the stones appropri- 
ate for each month, will be advised 
by the best experts available from 
the outside—men who are authorities 
on the zodiacal aspect of, and tradi- 
tions about, gems as well as men 
thoroughly acquainted with the natal 
gems of the various races and peoples 
from time immemorial. For peoples 
of all races have had their birthstone 
lists, and those of the Jews, the 
Romans, Arabians, Poles, Russians 
and Italians and others have been 








; published many times. There is much 
Price $2 1.00 Each in agreement in all of these and = 
: : there are some differences, thoug 
si cia k iciiliadaaaaaltaaed some of these differences are due to | 
the fact that the selected stone was 
Put Up in Attractive Display Box based on its zodiacal significance, and 
. the signs of the zodiac do not corre- 
with Resale Price spond with the calendar months of 
today. 
P : . A As Dr. George F. Kunz points out 
Material carried in stock at all times for in his interesting work, “The Curious 
Lore of Precious Stones,” the litera- 
Crobeg Watches ture as to natal stones goes back to 
the writings of Josephus, of the first 
ba od century, and those of St. Jerome In 


the early part of the fifth century, and 


both these authors distinctly pro- 
+ R O S S & B E G UE L ] N claim the connection between the 12 
stones of the high priest’s breastplate 


15-17-19 MAIDEN LANE NEW YORK, N. Y. and the 12 months of the year, as 
(Continued on page 87) 
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Max Goodman of the E. Hertzberg 
Jewelry Co., San Antonio, Tex., accom- 
panied by Mrs. Goodman, arrived in New 
York recently and while here are stopping 
at the Park Central Hotel. 

Henry Rothkrug, 576 Fifth Ave., 
became associated with Whitelaw Bros., 
diamond importers, at 68 Nassau Street, 
on Monday. Whitelaw Bros. will also 
establish an office at 576 Fifth Avenue. 

Fred C. Backus, secretary of the Na- 
tional Jewelers Board of Trade, 22 W. 
48th St., is reported to be seriously il) 
at St. Luke’s Hospital where he has 
been confined for some time. 

A regular monthly meeting of the 
Sterling Silversmiths Guild of America 
will be held over the week end, Oct. 15 
and 16 at Lancaster, N. H. The mem- 
bers will be the guests of Sinclair Weeks, 
president of Reed & Barton. 

Walter Lewy, of Lewy & Co., im- 
porters, 321 Fifth Ave., will leave New 
York on the Berlin, Oct. 15 for the 
novelty and stone markets in France, 
Germany and _ Czecho-Slovakia. Mr. 
Lewy expects to be abroad about six 
weeks. 

Arthur J. Birkner and Harry Cowan, 
who have been conducting a retail jewelry 
store at 100 W. 40th St., have leased a 
store in the new building on the corner 
of 46th St. and Sixth Ave., and not Fifth 
Ave., as reported in these columns last 
week. 

Word received by friends in the trade 
last week indicates that David Kaiser, 
well known member of the trade, who 
was injured when he sustained a fall 
several months ago, is improving and 
will be sitting up within the next week 
or so. 

It was announced last week that Ewald 
Michelsen, of Michelsen & Grossman, 
manufacturing jewelers, 106 Fulton St., 
will be married next Sunday (Oct. 16), 
to Miss Elsie Mitchell of Hackensack, 
N. J., after a brief honeymoon trip. Mr. 
and Mrs. Michelsen will open their new 
home at 23 Poplar Ave., Hackensack. 

Sigmund Cohn, platinum dealer, 44 
Gold St., New York, has been sending 
out to members of the trade reprints of 
the New York State Platinum Law, which 
goes into effect Jan. 1, 1928. With this 
is a memorandum to the effect that Mr. 
Cohn’s firm is now marking and billing 
platinum in accordance with the pro- 
visions of the new law. 

Alfred H. Sandoz, vice-president of 
the Metric Watch Co., Inc., sole agents 
in America, for the Audemars Piguet 
and Henry Sandoz watches, 1 W. 47th 
St., returned last week after spending 


three months abroad during which time 
he visited many of the French and Swiss 
factories in search of the latest crea- 
tions in watches and clocks. Mr. Sandoz 
spent most of his time at their Swiss 
and Paris factories. 

An offer of 33 1/3 cents on the dollar 
was made to creditors last week by the 
H. Wiesenfeld Co., Far Rockaway, N. Y. 
The concern filed a voluntary petition in 
bankruptcy last month and it is claimed 
owes about $15,000 and has assets ap- 
proximating $15,000. The settlement was 
made at a meeting of creditors held at 
the office of Sternberg & Rosen, attor- 
neys, Woolworth Building. A committee 
was appointed and the offer has been 
taken under advisement. 

Nathan Smith, retail jeweler, 53 
East 96th St., was petitioned into 
bankruptcy in the United States District 


Court, this city, last Wednesday. The 


creditors instituting the action and 
their claims include: Paul Meodow, 
$1,376; Mike Toplitt, $1,361, and Madoff 
& Oransky, $768. Judge Thacher in an 
order signed last Friday appointed 
Arthur E. Walradt as receiver under a 
bond of $5,000. The jeweler, it is al- 
leged, owes about $13,000 while his as- 
sets are valued at approximately $15,000. 


The Merchants Association of New 
York has just issued its year book for 
1927. This book is a record of the 
organization’s accomplishments and con- 
tains a number of interesting and 
instructive reports of various officers 
which were submitted on May 1 last. 
There is also a list of members of the 
organization, part of page 258 and all 
of pages 259, 260 and 261 being given 
over to members of the association who 
are engaged in the jewelry and allied 
trades. In that division the association 
has enrolled 179 members. 


The creditors of William Kaplan, Inc., 
retail jeweler, 44 Eldridge St., held a 
meeting last Friday at the office of Gold- 
man & Frier, attorneys, 15 Maiden Lane, 
at which time an offer of settlement was 
made. The offer amounts to 32 cents 
on the dollar and if accepted is payable 
five per cent in cash upon acceptance, two 
unindorsed notes of six per cent each due 
in two and four months and the balance 
in three indorsed notes of five per cent 
each maturing in six, eight and 10 
months. The concern owes $36,000 and 
has assets of $12,000. 

At a meeting of the creditors of the 
Globe Gem Co., 15 Maiden Lane, held on 
Monday, Oct. 3, a committee was ap- 
pointed consisting of Harry Briedenbach, 


Weld. 


Nathan and George 
Another meeting will be held soon at 
which it is understood an offer of settle- 


Maurice 


ment will be made. The concern, it is 
claimed, has assets of $15,137 while the 
liabilities are said to total $28,258. A 
representative of this firm was reported 
to have been robbed while on a business 
trip. A report of the robbery appeared 
in these columns. 2 


On the complaint of Edward C. Abel 
of Abel Bros., 16 Maiden Lane, an 
itinerant jeweler who Mr. Abel accuses 
of failing to report on memorandum goods 
was committed to the Tombs Prison last 
week in default of $1,000 bail. In the 
complaint the prisoner is accused of with- 
holding six platinum rings worth $167, 
which the itinerant jeweler obtained on 
memorandum on May 21. The defendant 
when arraigned pleaded not guilty and 
was held for a hearing on Oct. 11; after 
THE JEWELERS’ ‘CIRCULAR had gone to 
press. 


The dispossessing of the tenants who 
rented part of the 10th floor in the Silver- 
smiths building, 15 Maiden Lane, and the 
sale of the fixtures and furniture last 
Wednesday has made the Diamond Mer- 
chants Association, Inc., homeless. Ac- 
cording to L. Gurfein, president of the 
association, his organization was not 
the rent payer but went there through 
an arrangement made with the people 
who negotiated the lease on the quarters 
with the owners of the building. A 
restaurant was operated in the quarters 
where the diamond merchants congre- 
gated and it was the restaurant owner 
who held the lease. According to Presi- 
dent Gurfein, the association is for the 
time being without a home. 


The many friends of William Kunstler, 
diamond importer, 48 W. 48th St., will 
be delighted to learn that a suit brought 
to obtain the custody of his 10 year old 
son was dismissed last Monday by 
Supreme Court Justice Valente. The 
suit was brought by Mrs. Mary Diniscia, 
of East Orange, N. J., who attempted to 
prove that the youth known as Henry 
Kunstler was the son of herself and 
John Laudonia, a builder of West End, 
N. J. ‘Mr. Kunstler however maintained 
that the boy was the offspring of him- 
self and his deceased wife. William 
Jasie, attorney for the diamond im- 
porter, stated that his investigation 
showed that Mrs. Diniscia’s child was 
born on Aug. 23, 1914. and had died 
some time in January, 1915. 





(Continued on page 85) 
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paw A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
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Wanted 


First-Class Diamond Salesman 





To take over Mr. Hamburger’s well 
established trade in the larger cities in the 
Middle West and South. Excellent oppor- 
tunity for a high class man. 








KIONKA & HAMBURGER, Inc. 
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48 West 48th St., New York | 
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Banking Service for the Jewelry Trade 


\ \ JE offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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The State Crime Commission held its 
first public meeting since the Legislature 
adjourned, last Wednesday, in the Law 
Association building on W. 44th St. The 
principal topic of discussion was the pro- 
visions which are to be incorporated in 
the “Fence” Bill which will be drawn 
up by the commission. A number of 
legislators and public officials were in 
attendance at the meeting and offered 
their suggestions. District Attorney 
Banton reviewed the history of “fence” 
legislation during the past 10 years and 
expressed the hope that a bill if drawn 
up, will be as broad as possible. He 
pointed out that the man who instigates 
crime is @ more serious offender than 
the man who commits it. 

Mack Levin, member of the firm of the 
American Bracelet Corp., manufacturer 
of platinum mountings, 106 Fulton St., 
will be married to Miss Eva Golden. The 
ceremony will take place at the Hotel 
Astor, on Sunday, Oct. 23. Cantor 
Hirschman, and Rabbi Glazer of the 
Temple Beth-El, Brooklyn, will officiate. 
Mr. Levin is well known in the trade 
through his many years of association 
with the jewelry business. He formerly 
was connected with his father, A. Levin, 
importer of diamonds, at 68 Nassau St. 
Miss Golden is a daughter of I. Golden, 
diamond merchant, 430 Fifth Ave. Im- 
mediately following the ceremony the 
newlyweds will tour the middle west and 
south. 

David L. Gluck, pearl dealer, 65 Nassau 
St., known to his many friends in the 
trade as “Uncle Dave” recently celebrated 
his 75th birthday. “Uncle Dave” received 
many messages of congratulation but the 
ones which gave him the _ greatest 
pleasure took the form of acknowledg- 
ments from some of his favorite “help” 
organizations to which friends and rela- 
tives had sent money in Mr. Gluck’s name. 
“Uncle Dave” also received a substantial 
sum of money from numerous acquain- 
tances which he has placed in what he 
calls his “help fund” and which will be 
distributed to the needy. Mr. Gluck is 
intensely interested in helping others and 
members of his family and immediate 
friends took this means of aiding him in 
his work. He celebrated his birthday on 
Sept. 24. 

On Oct. 15 Marcus Feldman, retail 
jeweler, 1543 Broadway, will open a 
branch establishment in the Paramount 
building, 1501 Broadway. This building 
is in the heart of New York and is one 
of the most beautiful structures in this 
city. Mr. Feldman’s establishment will 
be on the first floor adjoining the Chem- 
ical National Bank. The new establish- 
ment is tastefully decorated. In his new 
place, Mr. Feldman will conduct a retail 
and wholesale business. He will continue 
his store at 1543 Broadway until Jan. 1, 
and thereafter will devote his entire time 
to his new establishment in the Para- 
mount Building. He has been located 
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at 1543 Broadway for the past 16 years. 
Mr. Feldman has taken a 15-year lease 
at the new place, which will be formally 
opened on Oct. 15. 

The members of the New York Watch- 
makers’ Society held a meeting on Tues- 
day evening, Oct. 4, at which two inter- 
esting addresses were made by H. Gisi- 
ger, head of the Times Watch Co., and 
J. L. Roehrich of Cartier, Inc., Fifth 
Avenue jewelers. The meeting was well 
attended. President Jacques Le Roy 
presided. At the conclusion of the ad- 
dresses the officers whose terms expired 
were re-elected. They include: Alex 
Beck, of Wilhelm & Beck, Brooklyn, vice- 
president; Frank Knall, financial secre- 
tary, and R. Walther, of Tiffany & Co.’s 
watch repair department, librarian. Mr. 
Roehrich, in his address, pointed out 
some of the interesting incidents con- 
nected with the establishing of the 
Geneva School of Horology of which the 
speaker is a graduate. In speaking to 
the watchmakers Mr. Gisiger explained 
present day methods employed in the con- 
struction of watch movements and em- 
phasized the need for skilled workmen in 
the watch factories and at the bench all 
over the world. The speaker also ex- 
plained the changes in measuring tools 
and the new methods introduced as a re- 
sult of their adoption. Mr. Gisiger also 
explained the process of constructing a 
movement and pointed out how improve- 
ments have been introduced. Short talks 
were also made by J. W. Clemett, a 
former watchmaker, and by William 
Wagener. : 

One of the most interesting exhibits ai 
the eleventh annual exposition of Chem- 
ical Industries held at the Grand Central 
Palace, New York, from Sept. 26 to Oct. 
1, inclusive, was that of Baker & Co., 
refiners and workers in platinum and 
precious metals, assayers and sweep 
smelters at 30 Church St., New York, 
with factories at Murray and Austin Sts., 
Newark, N. J. The concern is well known 
to the jewelry trade for its platinum and 
similar lines, but is equally well known 
to the chemical and scientific trades for 
the wonderful line of apparatus, retorts, 
and other articles used in the work of 
chemists. The exhibit was particularly 
strong in pieces for the laboratory, espe- 
cially the crucibles of platinum and plat- 
inum-rhodium, contact points, fine wires, 
spinnerettes, dishes for various kinds of 
analyses, combustion tubes, filters, anodes 
and electrodes. A vast amount of litera- 
ture presented to the chemists at this 
booth was a subject of especial comment, 
as these included a volume, “Data Con- 
cerning Platinum,” a historical summary 
of the platinum metals and their alloys, a 
pamphlet on the alchemistic symbols and 
a great number of leaflets on the vari- 
ous articles produced in the platinum 
metals as well as one on platinum as a 
catalyst, for which process the concern 
makes platinum gauze. Jewelers as 
well as chemists found much to interest 
them in the exhibit. 

An unusual climax to a daring rob- 
bery in which the thief secured a watch 
worth about $37 occurred last Wednes- 
day in the Jefferson Market Court. The 
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man who committed the theft was not 
only released from custody but was 
treated with a great deal of considera- 
tion by his victim. On Wednesday 
morning, a young man who claims to be 
the son of a Dayton, Ohio, inventor and 
manufacturer, visited the jewelry store 
of Drouve, Inc., in the Waldorf-Astoria 
Hotel, and asked to be shown a watch. 
When a tray of wrist watches was 
placed on the counter the man grabbed 
one and ran from the store. Irving 
Schornberg, who had waited on the man, 
took up the chase and at Herald Square 
called to Patrolman William McLaughlin 
of Precinct B, who placed the man under 
arrest. The youth was nervous and af- 
ter being brought back to the store and 
identified, was taken before Magistrate 
Gottlieb in Jefferson Market Court. 
There he told the magistrate that his 
father is a manufacturer of washing 
machines and that he lives with his par- 
ents and three sisters in Dayton. Ac- 
cording to his statement, he had been 
sent to Washington, D. C., to study busi- 
ness conditions and possibly to open a 
branch office for the company in that 
city. Becoming discouraged, he came 
on to New York on Tuesday night, Oct. 
4, but was unable to find employment 
and found himself penniless. He was 
unable to explain why he had stolen the 
watch but after a conference between 
the magistrate, Assistant District At- 
torney Hannis and Mr. Schornberg, the 
latter agreed not to press the complaint. 
The man was not only released through 
Mr. Schornberg’s efforts but after leav- 
ing court the jeweler invited the young 
man to lunch and then loaned him 
enough money to get back to Washing- 
ton. 








Newark 


Otto Goetzke of Church & Co., is get- 
ting together a collection of all varities 
of sapphire for his extraordinarily fine 
birthstone exhibits which are being 
loaned to retail jewelers throughout the 
country. 

Jean Tack, president of the New Jer- 
sey Retail Jewelers’ Association, re- 
turned to Newark the first of the week, 
after a fortnight’s vacation. He spent 
the time golfind and motoring, with a 
few days at the Jersey shore. 

Henry Mutschler, who was engaged 
in jewelry-making in Newark from 1872 
to 1884, died recently at his home, 241 
Lafayette St., aged 72 years. Since 1909 
he had assisted his brother, Philip Mut- 
schler, jeweler and watchmaker at 16 
Green St. Another brother, Henry, is 
a retired engraver. The brothers were 
born in Darmstadt, Germany. 

Lester E. Apgar, retail jeweler of 25 
Beechwood Road, Summit, N. J., is ex- 
hibiting in his shop window a watch 
which has been, carried through three 
American wars. It was brought to this 
country from Holland in 1742 by William 
Van Loon. It was carried by his son 
in the Revolution, by his grandson in 
the War of 1812, and by his great grand- 
son in the Civil War. A great great 
grandson, Capt. R. A. Van Loon now 
owns the timepiece. 
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Uptown Offices 
ParK AVENUE and 46TH STREET 
SEVENTH AVENUE and 32ND STREET 


Banking DIRECTORS 


In All Its Branches 





























Commercial and Travelers’ 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
bought and sold. Corporate 
and Personal Trusts; Safekeep- 
ing of Securities; Collection of 
Income. Investment Service 
for Customers. Safes in our 
Safe-Deposit Vaults at moderate 
rental. 


Charles Scribner 
Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 

Lewis Cass Ledyard, Jr. 
David M. Goodrich 
Eugenius H. Outerbridge 
Kenneth P. Budd 

Frank L. Polk 

George M. Moffett 





James Forrestal 


CAPITAL, SURPLUS and 
Charles S. McCain 


UNDIVIDED PROFITS, $34,000,000 























GRACE NATIONAL BANK 


Fills a Real Need in the Trade 


Admirably equipped to advise and 
assist jewelers in all their requirements. 


We extend a courteous and sincere welcome 


HANOVER SQUARE Capital and Surplus $2,500,000 NEW YORK | 
a - —- 


A NEW JEWELRY SAMPLE CASE 


in the Style of a Kit Bag 


THE CAMOUFLAGE SAMPLE CASE FOR THE 
VALUABLE LINE 
THESE CASES HAVE 
The New “Sesamee” Keyless Lock 
THE PERFECT LOCK 





























Enlarged View of Lock 


RUECKERT MANUFACTURING CO., Providence, R. I. 


Mo, 2354 Kit Bag Open Showing Trays 


No, 23564 Kit Bag 


Full Information Regarding 
these Cases Sent on Request 
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K. Berkowitz, manufacturing jeweler 
at 7 Samson St., has increased his force 
of employees and added considerable new 
equipment to his plant. 

Marcus Stock, for a number of years 
with A. Kolodner, diamond setter, has 
gone into business for himself on the 
second floor of the Cooper building, 711 
Sansom St. 

Local jewelers are interested in the an- 
nouncement of the sale at auction at the 
Philadelphia Art Galleries on Oct. 18- 
21 of a collection of antique jeweled 
cameos and bidding for them is expected 
to be spirited. 

Last week marked the anniversary of 
the establishment of the jewelry depart- 
ment of the John Wanamaker store and 
Manager DeForrest Bachman observed 
the occasion by a splendid display of 
everything in the jewelry line. 

Cooper Bros. are making fine prog- 
ress on the completion of their new build- 
ing, 711 Sansom St., and the formal open- 
ing will take place soon. Delay has been 
caused by the non-arrival of pieces of 
fine Vermont marble which are to orna- 
ment the front but this is expected within 
a few days. 

A watchman at the plant of the Peer- 
less Pearl Co., Camden, N. J., maker of 
pearl buttons and novelties, fought off a 
burglar who had attempted to enter the 
company’s garage, with the intention, it 
is believed, of obtaining a crowbar or 
chisel with which to force an entrance 
into the plant itself and rob the safe. 

A number of jewelers from this city 
and New York attended the first fall 
auction at the Samuel T. Freeman & Co. 
galleries, antiques and jewelry from two 
private residences being up. Interest was 
shown in a collection of 25 Chinese snuff 
bottles of amber, carved glass and lacquer 
being priced at from $4.40 to $11 apiece. 
Even more interest was shown in the 
sterling silver sets and bidding was 
spirited. The.sets were in better demand 
than the single silver pieces although 
among the latter a massive punch bowl 
with a raised grape vine design brought 
$350 after lively bidding. 

It may be that a jeweler will have a 
seat in the next City Council and then 
the fake auctioneers had better watch 
their step. John D. Enright, leading re- 
tailer of the Kensington district and who 
has a branch store in Germantown, is a 
candidate on the Citizens ticket, which 
is bucking the Vare organization slate. 
He has a large following in the Eighth 
councilmanic district and has accepted 
the nomination in that district. He is 
preparing for one of the liveliest munici- 
pal campaigns in the political history of 
the 33rd ward. Mr. Enright was a can- 
didate in the September primary against 
the organization nominee, John Daly, and 
was defeated by only a few thousand 
votes in a heavy poll. His friends say 
he should sweep the district at the No- 
vember elections because of his general 
popularity. 
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Federal authorities here have been 
notified of the arrest in Reading of 
Howard Miller, 18, of Bethlehem, on a 
charge of attempting to cash a check on 
which he had forged the indorsement. 
Miller, who will be arraigned before a 
U. S. Commissioner here, admitted to the 
police that he had broken into a letter 
box in an apartment house in this city 
and stolen the letter containing the check 
which was made out for $335. United 
States mail officials here say Miller knew 
that the check had been mailed to the 
address of the person from whom he 
stole it and that he forged the indorse- 
ment on the back, then went to the 
jewelry store of J. Ketner in Reading 
where he ordered a watch and an en- 
gagement ring, aggregating $200, offering 
the check in payment. Mr. Ketner’s sus- 
picions were aroused and he held the 
youth until the police arrived. 

Members of the Sansom Street Busi- 
ness Men’s Association will hold a spe- 
cial meeting soon to act upon a suc- 
cessor to the late Jerry F. Neill as sec- 
retary. At that time it is expected the 
matter of better protection of wholesale 
jewelers in innocent purchases of goods 
which turn out to have been stolen, will 
be brought up. Members of the associa- 
tion point out that any jeweler is likely 
to be victimized in such matters, although 
very few “take a chance” in buying 
jewelry from persons whom they do not 
know or who do not have recommenda- 
tions. A case in point is a Sansom St. 
business man who recently purchased 
jewelry for $800, only to find a few days 
later that that it had been stolen. The 
police traced the articles to his store and 
he at once turned the goods over and 
pocketed his loss, although he had bought 
them in good faith from a man who 
presented the ‘business card of a well 
known jewelry retailer with whom the 
Sansom St. man had done business for 
years. The card had been initialed, ap- 
parently by the retailer and the whole- 
saler had every reason to suppose the 
transaction was legitimate. Just what 
can be done to better protect the innocent 
victim in such cases is one of the problems 
the association must solve and it is under- 
stood that a committee will be appointed 
to work on the matter. 








A. Wittnauer Co., 30 W. 36th St., New 
York, agents for Longines watches, have 
received a telegram from their los Ange- 
les representative, which states that Lon- 
gines chronometers have been installed 
for broadcasting the correct time, estab- 
lishing a coast to coast time service. The 
Pacific Coast includes KPO, San Fran- 
cisco; KFI, Los Angeles; KGW, Port- 
land; KFOA and KOMO, Seattle, and 
KHQ, Spokane. A special Longines talk 
was given over Station KGO, Oakland, 
recently. The telegram also stated that 
results of vibration and shock absorbing 
test on Longines 30 hours chronometers 
during a five-day train ride showed 
a maximum daily variation of four-fifths 
minimum on one-fifth of one second tests 
made with Longines aviation fifth 
second chronograph on observatory time 
in Los Angeles. 
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well as the twelve zodiacal signs. But 
the wearing of such stones as natal 
stones came on later, the author cred- 
iting the origin of the general custom 
to the people of Poland during the 
early part of the eighteenth century 
and says that it seems probable the 
development in the belief in natal 
stones in that country was due to the 
influence of the Jews who settled 
there and who always felt a lively in- 
terest in the gems of the breastplate 
of the high priest. Some credit the 
custom to Germany, but wherever it 
originated, the custom, once started, 
spread throughout the world with 
amazing rapidity. 

In view of the general acceptance 
of the idea of the birthstone by all 
civilized people, the necessity of the 
promulgation of a list to which no ex- 
ception can be taken, or criticism 
made, is apparent; and in urging the 
adoption of a revised list to be se- 
lected by a committee of trade and 
lay experts, President Brotherly 
stressed the point that the trade can- 
not afford to undertake a movement 
of this nature and magnitude from 
any motives of commercialism or self- 
interest, for to do so would meet with 
the honest disapproval of the public 
of all nations and thus the good which 
might otherwise have been accom- 
plished would immediately have been 
defeated. Any attempt to interfere 
or tamper with long established tra- 
ditions with which the historical lore 
of birthstones is so closely inter- 
woven would, he points out, be an ir- 
revocable mistake. He believed, how- 
ever, that if the work is undertaken 
in a scientific and thorough manner, 
that the public will be quick to ap- 
preciate its value and that it will 
whole-heartedly cooperate with what 
the jeweler is trying to do, and will 
consider the result a real contribution 
by the ancient and honorable craft of 
jewelers. 

It is in this spirit that the associa- 
tion is about to take up the work, and 
we feel that if this committee, ani- 
mated by the same purpose, will per- 
fect a list of natal stones of universal 
application, it will accomplish some- 
thing long needed for the benefit of 
both trade and public, which will re- 
dound to the reputation and the in- 
terest of the jéweler all over the 
world. 








Edgar Vermilya has closed the jewelry 
store at Fleischmanns, N. Y., which 
has been conducted by him since the 
death of his parents, and has returned 
to his studies at Hamilton College. 











A silver exposition was conducted last 
week by the Hardy & Hayes Co. to in- 
terest their customers in silverware. The 
Hardy & Hayes Co. showed quite a large 
line on the first and second floors of the 
establishment. 

According to a report made to the 
police, a thief hurled a brick through 
the display window of Jacob Parkin, 
Preble and Woods Run Aves., and 
helped themselves to the merchandise in 
the window. 

Some complaint is being heard from 
the Monongahela valley and in some 
other mining sections regarding the 
present situation of trade in these par- 
ticular districts, affected by the coal 
strike, but the various communities it is 
stated are gradually getting back to 
work. 

M. W. Rihn of the Terheyden Jewelry 
Co., who was in Milwaukee attending 
the A. N. R. J. A. convention, said that 
everybody had a very pleasant time and 
that the treatment accorded to the visi- 
tors was most cordial. Mr. Rihn brought 
back some very good ideas to be used in 
the Terheyden business. 

A. A. Gillespie, of Gillespie Bros., and 
Mrs. Gillespie, who made an extensive 
automobile tour have returned to Pitts- 
burgh, having taken in quite a section 
of the country east and north of Pitts- 
burgh. F. F. Lang of the same house 
returned from Wildwood, N. J., and then 
went to Parkersburg, W. Va., for a 
few days. 

Israel DeRoy who is the dean of the 
Pittsburgh jewelry profession, and Mrs. 
DeRoy, spent last week in Detroit, visit- 
ing their son Aaron DeRoy and the 
latter’s wife, in celebration of the son’s 
25th wedding anniversary. Mr. and 
Mrs. Israel DeRoy are leaving Detroit 
in a few days to pass some time with 
their children in the metropolis. 

Francis A. Keating, head of the Gro- 
gan Co., says that his house has been 
doing a very steady business and that 
the volume done is equal to that trans- 
acted a year ago, with every indication 
there will be a prosperous holiday busi- 
ness. Mr. Keating feels optimistic re- 
garding the future and thinks that is the 
way for business men to look at things 
generally. 

A meeting in which members of the 
trade are interested was held last week 
in the Mellon Institute. Representatives 
of stores of the eastern half of the 
United States, members of the Retail 
Research Bureau, held a convention to 
discuss store problems and especially the 
personnel division. It was brought out 
that the stores generally in training em- 
ploves to become executives and buyers 
and to hold other positions are paying 
particular attention to the individual 
store needs and policies in carrying out 
the program. It was brought out also 
that the department stores in particular 
are at the present time obtaining a high 
type of emploves, many of them college 
graduates, in the fitting of people to hold 
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responsible positions in business estab- 
lishments. 

The membership of the Retail Credit 
Men’s Association mounted to 616 mem- 
bers last week, showing a gain of around 
25 for the week. It is declared by Pres- 
ident Leon Michaels of the organization 
that the number enrolled will exceed the 
700 mark within a short time and that 
before long, the 1000 goal now being 
sought for will be reached because of 
the service given. The jewelry trade 
has about the largest individual member- 
ship of any trade represented in the or- 
ganization. Virtually all jewelers of 
this city doing a credit business are en- 
rolled in the association as a matter of 
self protection. 

Market Week is being observed in 
Pittsburgh this week by many members 
identified with the wholesale jewelry 
trade. A special program was provided 
for the entertainment of guests and 
preparations made for entertaining be- 
tween 400 and 500 visitors daily. That 
number of persons visited Pittsburgh’s 
wholesale center in the spring, when the 
first market week venture was held and 
which was declared to be a _ success. 
Firms sent out special invitations and 
also extended them through traveling 
salesmen. Many of the stores had “lead- 
ers” to attract customers to the city, in 
interesting members of the trade to “buy 
your requirements in Pittsburgh.” W. 
H. Hofmann, of Heeren Bros. Co., and 
Emil Fryer, of the Samuel Weinhaus 
Co., were the members of the invitation 
committee for the jewelers. 











A. B. Kranich, jeweler, visited 
Kranich Bros. jewelry store in York 
last week. 

F. A. Peters, of the H. S. Meiskey Co., 
has returned from a business trip to 
New York. 

A. W. Moyer and B. Willis Moyer. 
president and assistant manager, of the 
Non-Retailing Co., visited Philadelphia 
last week. 

Carl Breinig, of the H. S. Meiskey 
Co., is visiting the trade through west- 
ern Pennsylvania, and will be there sev- 
eral weeks. 

Hewlitt K. Sullivan, jeweler, of Green- 
ville, S. C., was married in New York 
on Sept. 28 to Miss Christina Mahon, 
also of Greenville. 

John B. Frontis, a jeweler at Clinton, 
S. C., was married on Sept. 28 in New 
York to Miss Abbie Hoover, Lancaster, 
whom he met while attending the Bow- 
man Technical School. 

Major Edward F. Guilford, of the 
Hamilton Watch Co., was in New York 
last week to greet his wife, daughter. 
mother and two sisters on their arrival 
from Europe, where they spent the 
summer traveling. 

Frank K. Sener, a Hamilton’ Watch 
Co. director, is one of the committee of 
the Lancaster Welfare -Federation’ in 





October 13, 1927 


charge of a drive to raise $200,000 
throughout the county for the Com. 
munity Chest, which provides funds for 
all of Lanéaster’s: charities. es 

Jesse Wadhams, Dover, N. J., has 
entered the Bowman Technical School as 
a student. Robert Phillips, a student, 
has finished a course and taken a posi- 
tion with Robert J. Snyder, Norristown, 
Pa. Harold Rutishauser, Canajoharie, 
N. Y., has also finished his course and 
has accepted a position at Hamburg, 
Pa., with O. O. Billmyer. 

At a meeting held last week by Alpha 
Chapter, Beta Sigma Fraternity of the 
Bowman Technical School, Earl Wesley 
was elected a member. Jacob Bair, Her- 
bert Trader and Jack Nulty were ap- 
pointed a committee to arrange for a 
banquet to be held Oct. 13. The chapter 
has postponed its initial issue of The 
Sun Dial, until after Jan. 1, 1928, in- 
stead of at Thanksgiving, as so many 
members will be absent assisting at 
jewelry stores during the Christmas 
season. 

On Oct. 15 a $15,000 fountain, a 
memorial to the late D. F. Buchmiller, 
of Lancaster, will be unveiled at the 
great Elizabethtown Masonic Home. Its 
crowning feature will be a life size 
bronze figure of “Silence,” the work of 
Augustus Lukeman. On Nov. 11 a 
soldiers’ monument will be unveiled at 
this Masonic Home, the figure in bronze 
being that of a “Mother,” seated, holding 
a tablet bearing the names of 268 Penn- 
sylvania Masons who lost their lives in 
the World War. This statue is also 
by Lukeman. 

The following members of the jewelry 
trade were recent visitors: R. H. Booth, 
with J. F. Sturdy’s Sons Co., Attleboro 
Falls, Mass.; Russel P. White, Salis- 
bury, Md.; L. H. Haldeman, Elizabeth- 
town, Pa.; J. D. Downs, with Traub & 
Lowe, New York; T. F. Connolly, with 
George Borgfeldt & Co., New York; G. 
H. Haas, Gordon Mfg. Co., New York; 
J. F. MeNally, Rex Mfg. Co., Providence, 
R. I.; P. A. Baal, Lebanon, Pa.; A. H. 
Davis, Reading. Pa.; John Bowman, 
Palmyra, Pa.; Christian Born, with A. 
N. Hoffer, Lebanon, Pa.; B. B. Billmyer, 
Marietta, Pa.; Merritt Sutherland, of 
the Ideal Jewelry & Optical Co., Steel- 
ton, Pa.; J. O. Trader, with Wallace 
Miller & Co., Uniontown, Pa. 








Loot, consisting of jewelry and other 
valuables, and a small fortune in nar- 
cotics were seized by the Jacksonville, 
Fla., police recently, following the ap- 
prehension of a man in a Jacksonville, 
Fla., jewelry store. The man was cap- 
tured by G. D. Goff, vice-president and 
manager of the Duval Jewelry Co., after 
a third visit to the store during the day. 
A diamond stick pin stolen from the store 
was found in the man’s possession, ac- 
cording to the police. They claimed that 
he tried to discard it when within half 
a block of police headquarters. At police 
headquarters it is claimed that a diary 
found in the man’s possession showed 
that he ‘had plied his trade as shoplifter 
in many prominent cities of Florida. 
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Chicago Notes 


E. J. Scheer of Rochester, N. Y., called 
on his friends among the wholesale and 
manufacturing houses last week while 
he spent a few days in Chicago. 

F. Michelon, of the New York office 
of the Bulle Clock Corp., is spending 
about 10 days in Chicago visiting at the 
concern’s local office in the Jewelry Mart. 

Pete Swiney, of Swiney Bros., Aurora, 
Ill., visited his favorite wholesale houses 
in Chicago during the past week, and 
while here called on some of his friends. 

Sidney Y. Ball, president of the 
Norris, Alister-Ball-Bridges Co.,  re- 
turned last week from a short business 
trip to Baltimore, New York and other 
eastern cities. 

Ira Guilden, treasurer of the Knicker- 
bocker Watch Co., New York city, spent 
several days of the past week in Chicago 
calling on the trade and visiting with 
J. A. Connor, their Chicago manager. 

Paul Samuels, Chicago representative 
for Katz & Ogush, is visiting the trade 
through the West and expects to return 
to his office in the Columbus Memorial 
some time within the next two weeks. 

Jack Liebowitz, formerly of the Liebo- 
witz Jewelry Co., St. Joseph, Mo., arrived 
in Chicago last week and is spending an 
indefinite time here visiting with friends 
and attending to personal business. 

J. A. Lossau, representative for Mar- 
tin, Copeland Co., just completed an ex- 
tended business trip through his south- 
ern territory. He reports business as fa- 
vorable on this trip. 

Max Frankel, credit manager for Cole- 
man E. Adler, retail jeweler at New Or- 
leans, La., spent several days of last 
week in Chicago visiting with friends 
and looking after business. 

Fred Whitney of the Hadley Co. re- 
turned last week from Cincinnati and 
other large cities of the Middle West, 
where he called in the wholesale trade 
for the past 10 days. 

Raymond L. Klein of Goldsmith, Stern 

& Co., traveling out of their lgcal office 
on the eighth floor of the Columbus 
Memorial Building, returned last Friday 
from St. Louis, where he spent a few 
days on business. 
; John Steck of the H. F. Steck retail 
Jewelry firm at Owosso, Mich., stopped 
off in Chicago last week for a day to 
visit with members in the trade on his 
way home from Washington, Iowa, where 
he visited with his mother. 


J. A. Connor, manager of the Chicago 
office of the Knickerbocker Watch Co., is 
leaving this week on a business trip 
through the Northwest and around the 
circuit. Mr. Connor expects to be away 
for about 10 days. 

In the matter of Charles Westen & 
Co., the first payment of 5 per cent on 
account of the extension is being made 
through the offices of Goldman, Allshouse 
& Healy. These debtors are under gen- 
eral extension and supervision of a 
creditors’ committee. 

Miss Edith Sellstrom, who has been 
connected with the J. H. Ruttan Co., 
for a number of years, recently resigned 
her position with this firm to accept a 
position with Loftis Bros. & Co. She is 
connected with their gift department at 
the N. State St. store. 

Arthur Newman, as executor under 
the will of I. C. Newman, filed a petition 
in the Probate Court for leave to con- 
tinue the business until Feb. 1, 1928, in- 
dicating in the petition that the business 
has been operated at a profit under his 
management as executor and to date 25 
per cent of creditors’ claims have been 
paid. The business referred to is that 
of I. C. Newman, retail jeweler, at 133- 
139 N. Clark St., Chicago. 

The many friends of I. S. Richter, 
manufacturers’ representative, with of- 
fices on the seventh floor of the Hey- 
worth Building, will be pleased to learn 
that Mr. Richter has recovered sufficient- 
ly from his illness of many months to 
be able to take short walks and make 
an occasional trip into the Loop to visit 
with his doctor. Mr. Richter hopes to 
spend a few hours each day at his office 
within the next week. 

J. C. Filholm has recently been ap- 
rointed eastern representative for S. O. 
Bigney Co., Attleboro, Mass., and has 
secured quarters in suite 1204, Heyworth 
Building, for an office. Mr. Filholm is 
well known to the trade, being associated 
with the jewelry and allied lines in this 
section for more than 20 years. He will 
call on the wholesale trade of Middle 
West and Far West. making two trips 
a year to the Pacific Coast. G. W. Sher- 
man. formerly representative here for 
S. O. Bigney Co., has returned east 
where he will continue his services for 
the company. 

Jacob Burnstein announced last Satur- 
day the opening of his second retail jew- 
elry store on W. North Ave. Mr. Burn- 
stein has been in business at 2642 W. 


North Ave. for a great many years, and 
the new location is at 3949 W. North 
Ave. Mr. Burnstein will give his per- 
sonal attention to the two stores, but will 
devote the greater part of his time to the 
new store, while Mrs. Burnstein, who has 
been associated with her husband in busi- 
ness, will look after the old business. 
Among the many articles carried in a 
jewelry store this store will boast a large 
assortment of gift wares. 

Albert Ellbogen of the Stein & EIl- 
bogen Co. and president of the Chi- 
cago Jewelers’ Association, and active 
in all affairs pertaining to the interests 
of the jewelry trade, was recently chosen 
by the Rotary Club of Chicago as a 
member representing the wholesale jew- 
elry trade of this city. Rotary was 
founded in Chicago 22 years ago and 
Mr. Ellbogen is the first man to be 
asked to become a member from the 
wholesale jewelry trade. From the be- 
ginning of five members the local club 
has grown to 551 and 2566 other clubs 
have been organized throughout the 
world. 

H. R. Merrick of 2809 Diversey Ave. 
is remodeling and refurnishing his entire 
store. The rear end of the store is be- 
ing arranged into two rooms, one to be 
used as an optical room and the other 
for watch and jewelry repairing. A new 
18 foot wall case with mirror section in 
mahogany has been installed and with 
the rearranging of his other fixtures he 
will have considerable more display 
space, and will utilize space that hereto- 
fore went to waste. Mr. Merrick started 
in business on Diversey Ave. more than 
16 years ago, and all during the time 
worked hard and succeeded in making it 
a good substantial business. 

Trachtenberg Bros., 2755 W. North 
Ave., just completed the remodeling of 
their display windows and the creating 
of another small display window at the 
entrance of their store. This space was 
not in use and had been partitioned off 
of the store. The partition was broken 
away and a plate glass window and door 
fitted around the space. This makes 
an ideal window for the display of sil- 
verware. A mirror was also placed on 
the side of this new window and this re- 
flects the display of the larger windows 
to passersby. Work is now in opera- 
tion for the adding of two wall cases. 
These are to be used for the display of 
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bags and novelties. A small rear room 
will also be added to the store. Parti- 
tions will be removed and this will give 
them considerable more store space. 

Mr. Funk, of the Mahon Jewelry Co.., 
Colorado Springs, Colo., was a visitor to 
the markets in Chicago during the past 
week, and while here visited his friends. 

Albert E. Wuesteman, Champaign, IIl., 
spent a few days in Chicago last week 
visiting with friends and attending a 
dinner given for the benefit of Crippled 
Children. 

Miss Frances McDonald, buyer for the 
Garland Gift Shop, is spending a couple 
of weeks in New York and the East look- 
ing over the markets in search of new 
fall merchandise. 

C. W. Knights, of the Norris, Alister- 
Ball-Bridges Co., returned to Chicago 
last week after spending a week at 
Winnipeg, in the interests of the 
Canadian-Ball Watch Co. 

John C. Droke, retail jeweler at 
Corinth, Miss., looked over the Chicago 
markets during the past week, and re- 
ports that business in his section has 
greatly improved within the past month. 

Ben Gradwohl, of the Gittelson Jew- 
elry Co., Minneapolis, stopped off in Chi- 
cago last week to look over the markets 
enroute to Kansas City and St. Louis, 
where he will visit the branch stores of 
this company. 

C. C. Patton, retail jeweler from 
Canon City, Colo., stopped in Chicago 
last week and spent a day here looking 
over lines on his way home from Penn- 
sylvania, where he spent some time visit- 
ing at the home of his brother. 

Ernest Block, manufacturers’ repre- 
sentative, left here last Thursday for 
Providence and New York where he will 
remain for a couple of weeks visiting at 
the factories he represents and spending 
some time with his son and daughters 
who live in the East. 

Jules Schwob, of Adolphe Schwob, 
Inc., arrived in Chicago last week and 
spent some time with “Jim” Tice, the 
Chicago manager of the concerns. While 
here Mr. Schwob found time to visit 
among his friends. He left here for 
Kansas City where he will be for a few 
days, returning to Chicago again this 
week. 

Joseph Hazen, of Joseph Hazen & Co., 
wholesalers of jewelry and novelties, 
Vancouver, B. C., stopped off in Chicago 
last week to visit with friends on his 
way to Montreal. From there he will 
go to New York and spend a few days 
looking over the markets, returning to 
Montreal and working his retail trade 
through Canada enroute home. 

A. L. Williams & Co., of 27 E. Monroe 
St.. are reported to be in financial diffi- 
culties and have consulted with Louis 
Goldman. of Goldman, Allshouse & Healy 
and J. M. Braude, of Rosenberg, Braude 
& Zimmerman, for the purpose of effect- 
ing a solution of their troubles. A cred- 
itors’ meeting was called for yesterday 
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(Wednesday, Oct. 12), at which time a 
statement of the debtors’ condition will 
be submitted. 

Through some publicity in the local 
papers concerning his wallet of dia- 
monds, Lester Lawrence, a diamond 
dealer, with offices in the Capitol build- 
ing, was confronted by bandits one eve- 
ning last week soon after arriving home, 
and a demand was made for these dia- 
monds. After being convinced by him 
and his daughter that the wallet was 
in his box in a vault downtown the 
bandits locked him and the daughter 
in a closet and made their escape with 
cash, personal jewelry and silverware 
to the value of about $1,000. 

Mr. and Mrs. Jos. S. Soll, of Chicago, 
recently announced the engagement of 
their daughter Myrtle to Louis E. Sher- 
man. Mr. Sherman, has been associated 
with the jewelry industry for the past 
15 years. For the past six years he has 
been associated with Reiner & Berkow, 
bracelet manufacturers of New York, 
as their Chicago and middle-west repre- 
sentative and with headquarters at the 
Capitol Vaults. Prior to that time he 
was connected with the Lesch & Lewis 














TRADE CONDITIONS 





The ideal weather of the past week or 
two in Evansville and other towns in this 
section has had a stimulating effect on the 
retail jewelry business and dealers are look- 
ing for a fairly good trade the balance of the 
year. Reports from southern Illinois towns 
are to the effect that the signing of the scale 
between the coal operators and the United 
Mine Workers of America means the em- 
ployment of a large number of coal miners 
and in mining centers trade in many lines is 
expected to boom from this time on. In the 
rural communities in this State trade con- 
ditions are holding their own very well now 
and things are much more promising than 
they were a month ago. The wholesale 
jewelry dealers in Evansville report a fairly 
good trade and say that many of the re- 
tailers are stocking up for the Christmas 
holidays. 


Ben L. Kruckemeyer, of Kruckemeyer 
& Cohn, 407 Main St., accompanied by 
his wife, left a few days ago for Indian- 
apolis, where Mr. Kruckemeyer attended 
a State meeting of the optometrists. It 
was a very successful meeting, accord- 
ing to Mr. Kruckemeyer. 

Recently there was a big meeting of 
lumbermen held at Elgin, IIl., and one 
of the features of entertainment was a 
visit to the plant of the Elgin National 
Watch Co. The tour through the plant 
was personally conducted by one of the 
guides of the company and everything 
was explained in detail to the visitors. 

Now that the warm weather is over, 
it is expected that the regular business 
meetings of the Evansville Retail Jew- 
elers Club will be resumed, according to 
Curtis T. Mushlitz, the secretary. He 
is also the secretary of the Better Busi- 
ness League of this city. Local jewelers 
say they have been greatly benefitted 
during the past year by belonging to 
the Better Business League. 

Many of the leading retail jewelers 
in towns and cities in southern and cen- 
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tral Indiana are arranging to take a 
leading part in the drive in the State to 
get over $1,250,000 for the purpose of 
building a Lincoln memorial at Lincoln 
City, Ind., 40 miles east of here. The 
boyhood days of Abraham Lincoln were 
spent at Lincoln City and the town is 
named in honor of the great civil war 
president. The mother of Lincoln is 
buried in the Nancy Hanks Lincoln Park 
at Lincoln City that is maintained by the 
State. The memorial will be one of the 
finest things of its kind in the States 
of the Central West when completed. 











R. W. Thayer, of the Thayer Bead 
Service Co., has returned after spend- 
ing several weeks in New York City on 
business and pleasure. 

Miss F. Houck, formerly assistant 
buyer for the Halle Bros. Co. jewelry 
department, has been promoted to the 
post of buyer. Miss Vera Rhodes is now 
assistant buyer. H. T. Stout is now con- 
nected with the watch and diamond de- 
partment. Halle’s now has its diamond 
department open, and it is in charge of 
E. F. Jackson, who also has charge of 
the clock and watch section. 

The bodies of two men, one of whom 
is thought to be Jack Brownstein, a jew- 
elry salesman of Philadelphia, Pa., were 
found in Ambler Park early Saturday 
morning. Both men were bound hand 
and foot and had been shot to death. 
Police believe that the murders were the 
outcome of a liquor feud. According to 
Associated Press dispatches, Brownstein 
left Philadelphia several weeks ago for 
Cleveland. A check from a Philadelphia 
automobile “Drive It Yourself” agency 
found on the body bore his name. 
Brownstein’s father, M. J. Brownstein, 
proprietor of an automobile supply store, 
stated that his son had left for Cleve- 
land and that he was a jewelry sales- 
man in West Philadelphia. 

The Twenty-four Karat Club of Cleve- 
land and Northern Ohio held it first 
regular fall meeting and dinner at the 
Hotel Statler on Friday evening. There 
was a good-sized crowd present, and 
President H. Bruce McCague presided. 
The dinner was all that could be desired, 
and following it President McCague gave 
a short address on the history of time- 
pieces from earliest times down to the 
present. This was followed by the show- 
ing of a film depicting the manufacture 
of the Elgin watch, which was shown 
through the courtesy of the Elgin Na- 
tional Watch Co. Mr. Caughey of the 
company gave a most interesting talk 
during the showing of the film, explain- 
ing the various processes that a watch 
goes through in the making. At the con- 
clusion of his address he answered a 
number of questions. The club is plan- 
ning other events of a like nature 
throughout the winter months. At this 
meeting the ladies were invited, and they 
were as much pleased with the film as 
were the men. 
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moved his stock of jewelry and gift 
goods into a newly remodeled building 
near his former location. 

Alvin B. Reichert has moved into the 
store formerly occupied by Paul Will at 
Eighth and Centers Sts. The formal 
opening was held Saturday, Oct. 8. 

E. J. Metzke, Milwaukee retail jew- 
eler, has bought the fixtures of the B. 
W. Thiens store here. Mr. Thiens is 
closing out his store at auction. 

Work has been started on the new 
store building which H. W. Umbs, re- 
tail jeweler at South Milwaukee is hav- 
ing erected at 1013 Milwaukee Ave. 

A. F. Quick, jeweler at Kenosha, Wis., 
is displaying glass reproductions of 15 
of the largest and most famous diamonds 
in the world in his window this week. 

A new store has been incorporated in 
Milwaukee by John Schopps, Mary 
Schopps and Florence Schopps for the 
purpose of buying, selling and dealing 
in watches, silverware, etc. 

Among the callers who visited Mil- 
waukee wholesale houses during the past 
week were: A. Miller, Monroe; E. A. 
Eichstadt, Random Lake; Mr. Treiber 
of Treiber & Petz, Appleton; C. J. 
Franz, Darlington; and Mr. and Mrs. 
J. H. Dabel, Antigo. 

The Hammett Gift Shop has recently 
been incorporated at Sheboygan, Wis., 
for the purpose of “buying, selling and 
otherwise dealing in novelties, special- 
ties and kindred merchandise.” Incorpo- 
rators include Edward Hammett, Viva 
Hammett and Edward Hammett, Jr. 

Heavy rains during the past few 
weeks have made touring conditions in 
the Southern and central parts of Wis- 
consin very difficult, according to the 
report of John R. Montgomery, presi- 
dent of the Reliance Silver Co., who is 
at the present time traveling in that 
section of the state. 

Jewelers at Stanley, Wis., are en- 
thusiastic over their newly organized 
chamber of commerce and expect that it 
will accomplish a great many useful 
things for the business men of the city. 
The chamber of commerce was organized 
during the past week, at which time 75 
men were present. 

After having engaged in the jewelry 
business in Kenosha for 11 years Chester 
S. Hubbard is opening a store of his 
own in that city at 705 58th St. Mr. 
Hubbard has lined up a complete stock 
of the most modern jewelry materials, 
specializing in lines of clocks, silverware, 
both table and hollowware. and an en- 
tire line of jewelry of moderate prices. 
Mr. Hubbard is an expert engraver. 

The T. J. Shinners Co., West Bend, 
Wis., recently advertised that 1,000 bal- 
loons would be given away to children 
of the city. The youngsters swarmed 
the store from early morning until well 
along in the afternoon and the offer of 
the company had to be increased 50 per 
cent, 1,500 balloons being given away. 
Many of the children were accompanied 
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by their parents and a great deal of 
favorable publicity was given to the 
event. 

An informal survey of Milwaukee 
wholesale houses discloses the fact that 
business at this time is exceptionally 
good and that practically all of the 
houses are looking forward to a record 
holiday business. Max Barkan of the 
M. B. Barkan Co., reports that all in- 
dications point to an extremely good 
holiday business. The company’s new 
representative, J. J. Weggle, has just 
finished with the city trade and will 
start covering the state. 


George W. Chatterton, Milwaukee re- 
tail jeweler, has just returned from a 
trip to the West. Said Mr. Chatterton: 
“IT have never seen the West looking as 
prosperous as it does this year. They 
have almost a record yield of wheat, 
cattle are in a better condition than I 
have seen them for years and the price 
of beef is up, and altogether the West 
is wearing the broadest smile of pros- 
perity that I have seen in many years. 
If the agricultural and cattle situations 
in the West show a sign of prosperity, 
then we can all look for the balance of 
1927 and 1928 to bring mighty good 
business to this country.” 











H. W. Arnstine, of Arnstine Bros., 
Cleveland, Ohio, was a business visitor 
in this city, Monday. 

A. C. Goll, of W. F. Sebel, Inc., just 
returned from a business trip in Illinois, 
and reports business very good. 

Miss Sara Caplin, formerly with 
Schloss Bros. Investment Co., is the new 
office assistant in the Julius C. Walk & 
Son store. 

Mr. and Mrs. Hipsh, who formerly 
conducted a jewelry store in Martins- 
ville, have opened a store in Fayette- 
ville, Tenn. 

Samuel Virgram, 617 Main St., Rich- 
mond, has completed plans for the erec- 
tion of a $30,000 brick store building 
adjoining his present quarters. 

Kenneth Hoover, Dee Jewelry Co., 
left Friday for St. Louis where he was 
called on account of the injury of his 
mother in the recent tornado in that city. 
Her injuries are not considered serious. 

Wholesale jewelers report the follow- 
ing Indiana jewelers calling on them 
during the past week; Ray Lynch, 
Bloomington; Mr. Baumgartner, Port- 
land; A: P. Wood, Kirkland, and George 
McDaniel, Lebanon. 

“Diamonds and Watches” is the name 
of a new jewelry store opened to the 
Indianapolis public, Monday, Oct. 3. It 
is located on the first floor of the L. S. 
Ayres & Co. store and is elaborate and 
up-to-date. The store is a branch of 
the Associated Merchandising Co. of 
New York city. J. A. Endris formerly 
with Lemon & Son, Louisville, has 
charge of repair work. Jack Zeller is 
manager of the store. 





sas City last week buying for the fall 
and holiday season. 

J. J. O’Grady, Chicago manager of the 
Helbein-Stone Co., Inc., recently visited 
the Kansas City jewelry trade. 

Harold Hyatt has taken a position in 
the shipping department of the Wood- 
stock-Hoefer Watch & Jewelry Co. 

J. W. Register, Cleveland, Mo., was in 
the city buying recently. He reported 
that business prospects in his territory 
are good for the fall and holiday busi- 
ness. 

Mrs. B. M. Trimble of the Flower-in- 
the-Bottle Shoppe, Kansas City, recently 
returned from a business trip through 
Kansas and Colorado, as far west as 
Denver. 

The Kansas City branch of the Norris, 
Alister, Ball-Bridges Co. recently in- 
stalled new display fixtures and cases in 
the showrooms on the fourth floor of the 
Merry Building. 

Carl M. Barnes, son of W. C. Barnes, 
superintendent of schools at Carthage, 
Mo., and who has been in business in 
Youngstown, Ohio, has opened a jewelry 
store at Carthage, his former home. 

The Edward Fraser estate, Leaven- 
worth, Kan., is reported to have been 
closed out at an auction sale recently. 
The sale opened Sept. 17, and was han- 
dled by the Missouri Valley Sales Co. 

Leslie Baum, salesman for the Knaul- 
Cuthbert-Munn Jewelry Co., is now trav- 
eling the territory formerly covered by 
the late V. G. Cuthbert. Mr. Baum has 
been associated with the. company for 
three or four years. » 

It is reported here that E. N. Duvall 
has opened a new jewelry store at 126 
North Main St., Hutchinson, Kan. Mr. 
Duvall was formerly a member of Duvall 
& Brown, but he sold his interests in that 
firm some time ago. 

Louis Cooper, formerly employed by 
the Craig Jewelry Co. during the sum- 
mer just past, recently accepted a posi- 
tion with the Knaul-Cuthbert-Munn 
Jewelry Co., where he will work in the 
stock department and do general office 
work. 

Business conditions for the manufac- 
turing jewelers have been unusually 
good during the past month. A number 
of companies report increased activity 
over the same period last year, and with 
general conditions in the Southwest look- 
ing very favorable, the increased busi- 
ness activities should continue normally. 

As a result of the recent general or- 
der sent out by the Santa Fe Railroad 
Co.’s watch inspectors that nearly every 
employee other than train crews is 
obliged to carry a-railroad grade watch 
that would pass inspection, retailers 
along the Santa Fe road have been able 
to do a thriving business in railroad 
grade watches. This, according to Kan- 
sas City wholesale houses, will not only 
result in immediate profit, but will bring 
in new customers whose trade will last. 
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C. E. Wallace, of the Wallace-Monroe 
Mfg. Co., is spending the week on a 


trip through the lower Michigan 
peninsula. 

L. H. Redmond, Pontiac, paid a visit 
to the Detroit wholesale jewelers last 
week. He was making purchases for his 
late fall and winter trade. 

John Hood was a caller on Detroit 
friends last week. He also paid a visit 
to a number of wholesale houses where 
he made substantial purchases. 

Dave D. Schaefer, well known in the 
Detroit jewelry trade, has_ recently 
joined the sales force of I. Fredland, in 
the Metropolitan building. 

J. F. McDonald, Imlay City, was a 
caller on the wholesale jewelers in De- 
troit last week. He is preparing for a 
good late fall and winter business. 

Gus Marx, formerly with Bates & Co., 
Syracuse, N. Y., has been added to the 
sales staff of the Feinberg-Max Co., 
wholesale jeweler at 904 Metropolitan 
building. 

W. G. Bromley, a former silver and 
jewelry department manager in Detroit 
but more recently of Buffalo, has re- 
turned and become manager of the silver 
department of Hugh Connolly & Son. 

J. B. Eibler, Ann Arbor, is preparing 
for a good fall business. He was in 
Detroit last week buying new merchan- 
dise. The University is in full swing 
and everything looks promising, he finds. 

Otto Held, of the Held Jewelry Co., 
left last week to spend the winter in 
California. In Los Angeles he will join 
Leo Kanter and Mrs. Kanter, son and 
daughter of I. Kay, of Hugh Connolly 
& Son, Detroit. 

Edward R. Roehm, manufacturer of 
emblem jewelry, has recently opened a 
new department and is now producing 
novelties for fraternities and other or- 
ganizations. He reports a strong de- 
mand for this type of merchandise. 

James H. Garlick, one of the oldest 
and best known retail jewelers in De- 
troit, has been elected to receive the 
33rd degree, the highest gift in Masonry, 
at the Supreme Council meeting to be 
held at Atlantic City in September, 1928. 
It will be a well deserved honor. 

William Taylor, of Hugh Connolly & 
Son, who suffered a fractured collarbone 
some time ago while riding on a motor 
bus. has practically recovered and again 
is about his duties at the store. A lurch, 
it is Stated, threw him against the side 
of the bus and the fractured bone was 
the result. 

H. DeMaestri. 16547 Hamilton Ave.., 
has acauired additional space and made 
other improvements that practically 
doubles the size of his store. Among 
other things he has added an art goods 
department. New fixtures, new mer- 
chandise and other improvements, give 
him an attractive place of business. 

Mrs. Merry. wife of Harry L. Merry. 
of E. H. Pudrith & Co.. exnerienced 
some of the aftermath of the recent 
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storm in the southwest. She writes 
home to Mr. Merry that she was torced 
at times to drive her car through water 
up to the running board. She reports 
coming through every difficultly success- 
fully and is planning to drive her car 
back to Detroit. 

Jacob Segal, of the Jacob Segal Co., 
is in the Southern States this week. He 
was up in Minnesota when the cold 
weather set in and immediately departed 
for a more agreeable climate. He ex- 
pects to be in the south for several! weeks 
before returning to Detroit. Theodore 
DeGraeve, of the same company, is 
passing the week in St. Louis. From 
there he goes to Duluth for a short time. 

The employment situation is of vital 
importance to every jeweler in Detroit. 
It governs many in their plans for the 
future. According to a report of the 
Employers’ Association, whose member- 
ship represents two-thirds of the plants 
furnishing work in Detroit, 196,834 
persons were employed by representa- 
tives of its organization. for the week 
ending Sept. 20. For the same period 
one year ago there were 233,673 and for 
the same period in 1925, two years ago, 
255,129. 











Mrs. Sam R. Young, wife of the presi- 
dent of the Richter & Phillips Co., left 
with the Cincinnati group of members 
of the Order of the Eastern Star for 
the convention that will be held at Bir- 
mingham, Ala. 

Arno Dorst, chairman of the Credit 


Protection Committee of the National 
Association of Credit Men, received word 
from the eastern headquarters Saturday 
that an indictment had been returned 
against a man who conducts an estab- 
lishment at Rocky Mount, N. C. The 
indictment was returned by a Federal 
grand jury after complaints had been 
registered. 

Mrs. Alva MacBeth is back at her desk 
as secretary to Maurice Phillips, treas- 
urer of the Richter & Phillips Co., after 
a honeymoon trip of three weeks. She 
will remain with the firm until after the 
holiday season. 

Bertram Workum has returned to the 
headquarters. of the A. S. Workum Co., 
in the Schmidt building, after his in- 
itial trip on the road for the diamond 
cutting firm. He traveled through Ken- 
tucky and Tennessee and returned with 
a report of fair business. 

Mr. and Mrs. H. G. Matthews, of the 
jewelry firm of Carpenter & Matthews, 
Asheville, N. C., passed through Cincin- 
nati on their way home from the A. N. 
R. J. A. convention at Milwaukee, Wis. 

Mr. and Mrs. George Stuart, Gran- 
ville, Ohio, together with their friends, 
Mr. and Mrs. G. Morrow, visited the 
offices of A. G. Schwab & Sons in the 
Duttenhofer building last week, as did 
Joseph Thoma, of Thoma & Sons, Piqua, 
Ohio. 

Three watch dealers of three cities in 
Indiana passed through Cincinnati on 





October 13, 1997 


their return from the celebration that is 
being held by the Baltimore & Ohio 
Railroad at Baltimore, Md. The three 
watch dealers were: C. C. Hawkins, 
Mitchell; Leo Simon, Vincennes, and 
J. B. Hagel, Washington. They were 
the guests of A. G. Schwab & Sons. 

The Golden Jubilee catalogue of A. G. 
Schwab & Sons, in the Duttenhofer 
building, is off the press. It is the 
largest book of its kind yet published 
by the jewelry firm and was arranged 
by A. J. Murphy, together with officials 
of the concern. The company was origi- 
nally founded in 1878 by A. G. Schwab 
and maintained by him until his sons, 
Julian G. and Herbert C. Schwab, learned 
the profession to such an extent that he 
turned the business over to them, al- 
though Mr. Schwab still takes an active 
part in the management. He is at his 
office daily and acts in an advisory ca- 
pacity when the sons are on the road. 
The actual golden jubilee celebration of 
the company will be held during the 
month of January, 1928, and is sched- 
uled to be an elaborate affair. 

Edgar Noterman, of Joseph Noter- 
man & Co., is making a business tour 
of Indiana, accompanied by Mrs. Noter- 
man. They are driving through the 
Hoosier State. 

The forthcoming issue of Hail Colum- 
bia, official publication of the Union Gas 
& Electric Co. of this city, will contain 
a complete history of the John Holland 
Co., makers of gold fountain pens. 

One of the new show windows of the 
Ben Schneider jewelry store, at 1410 
Vine St., was shattered with a piece of 
iron pipe, and watches, fountain pens 
and other articles taken from it early 
Friday morning. The windows recently 
were remodeled and the whole front of 
the store made more modern. The rob- 
bery took place about daybreak and was 
discovered by Patrolman Walter Por- 
tune on his last round before being 
relieved. The officer summoned Mr. 
Schneider from his home, and the in- 
ventory that was made showed the loss 
of several watches, a number of foun- 
tain pens and several other trinkets. 
The piece of pipe was found near the 
window. Neighbors reported to the po- 
lice later that they had seen a man loi- 
tering near the store a little while be- 
fore the robbery. 








Joseph J. Cohen, of Philadelphia, as- 
sociated in business there with his father, 
Jacob J. Cohen, a diamond importer, was 
married at Richmond, Va., Oct. 8 to 
Miss Regina Lewit Weinfeld, the cere- 
mony being performed in the parlors of 
the Jefferson hotel by Rabbi Edward N. 
Calisch of Beth Ahabah Synagogue. The 
groom’s father, together with friends and 
other members of the family came down 
to Richmond to the wedding. Mr. Cohen 
and his bride will be at home at the 
Shelton Apartments, Broad St. and 


Shelton Ave., Philadelphia, after Oct. 17. 
They are now on their honeymoon tour. 
The bride is a daughter of Mr. and Mrs. 
Morris Weinfeld of this city. She first 
met Mr. Cohen about two years ago. 

















wee Saw we SS «~~ 








October 13, 1927 






SS So emer 

S. J. Hammond has just returned from 
a short trip to Southern California. 

Henry Landsberger, representing M. 
Schussler & Co., is calling on his cus- 
tomers in his territory with his usual 
large fall line and several new lines. 

Mr. Sperling, representative of Frank- 
lin & Sperling, wholesale jewelers of 
New York, has been here on business 
for his house and later left for Southern 
California. 

P. B. Noyes, president of the Oneida 
Community Ltd., spent nearly a week in 
San Francisco at the end of September 
and then went South with Ivan L. Smith, 
Pacific Coast manager for the Oneida. 

Two San Francisco members of the 
trade who were in Los Angeles early 
in October were Herbert Weinshenk, 
Ollendorff Co., New York, and Lucien 
Cerf, manufacturers’ representative. 

When William Phillips paid his visit 
at the beginning of October, represent- 
ing as usual the Helbein-Stone Co., and 
L. Heller & Sons, he was with Samuel 
J. Baril, sales manager of the Helbein- 
Stone Co., who is visiting the Pacific 
Coast. 

Mr. and Mrs. George Germaine who 
have been spending their honeymoon at 
Del Monte, were in San Francisco for 
several days before returning to their 
home in Los Angeles. Mr. Germaine is 
connected with the E. Bastheim Co., Los 
Angeles. 

Isidor Steinberg who was in business 
at 93 Third St., San Francisco, died 
on Sept. 27. At one time Mr. Steinberg 
was a wholesale jeweler and later he 
opened the jewelry and pawnbroking 
store which he owned at the time of 
his death. The deceased is spoken of 
very highly in the trade. 

Michael Peyser, Shiman Mfg. Co., 
spent a week in San Francisco after a 
week in Los Angeles. He left in early 
October to visit Seattle. Irving Levis, 
Oppenheim & Strauss;~ Jack Miller, 
Kalisher Mfg. Co.; Ralph Lewis, S. C. 
Powell Co., and Bert Ganz, A. Suderov, 
New York, were here at the same time. 

Among retail out-of-town jewelers 
visiting the trade during the past few 
days were: Joe Cohn, Marysville: A. E. 
Benoit, San Mateo: Mr. and Mrs. 
Thomas Monk of Weisen & Monk, 
Sacramento; A. L. Whited. Crockett: 
Mr. and Mrs. Milton Haney, Haney & 
Poole, Marysville. 

Henry Wurkheim, of S. Wurkheim & 
Bro.. is chairman of the Elks’ charity 
baseball game which takes place on Oct. 
16, in Recreation Park, San Francisco. 
The game is being splendidly advertised 
and a big attendance of fans is expected. 
Mr. Wurkheim is giving much of his 
time to promoting the game. 

Frederick Watson, advertising man- 
ager for A. I. Hall & Son started on a 
well-earned vacation after the annual 
catalog of the firm was off the presses. 
While everyone else connected with the 


house had a vacation in the summer. Mr.. 


Watson, as usual was too busy with the 
catalog to leave at that time. 
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The marriage of S. Herbert Friend 
and Miss Bernice Frank will take place 
on the evening of Oct. -24, in the Palace 
Hotel. There will be about 300 guests. 
The groom is the son of S. H. Friend, 
well-known diamond importer of San 
Francisco and Mrs. Friend, and he is 
one of the very well-liked members of 
the trade, for he is associated with his 
father in business. The bride, who is 
the daughter of a San Francisco family, 
is very popular, especially in the college 
set. 








Pacific Coast Notes 


Roy H. Croft and Mrs. Croft are re- 
ported to have sold their interest in the 
Croft Jewelry Co., San Fernando, Cal., 
to Eugene and Bennett Smith. 

A half interest in the H. M. Huemann 
Jewelry Co., Wallace, Idaho, has been 
purchased by Fred Baker. The name of 
the firm has been changed to Baker- 
Huemann, jewelers. 

The C. J. Hass jewelry shop of Ontario, 
Cal., has just been burglarized for the 
third time. ll three robberies were 
committed by breaking the glass with a 
piece of rock and then scooping up 
rings, etc., within reach. 

Stairs’ Diamond Shop is now located 
in its new store at 284 Sixth St., San 
Pedro, Cal. The proprietor, W. C. Stairs, 
has conducted a jewelry store in San 
Pedro for years. He moved from 481 
W. Sixth St. to his new location. 

W. C. Vandervort, jeweler of Ray- 
mond, Wash., has been on a tour of in- 
spection of electrical clocks on the Mil- 
waukee Division, going as far as Mo- 
bridge, Mont. He has inspected electrical 
clocks for the Milwaukee for years past. 

A. J. Bryngelson, 261 W. Sixth St., 
San Pedro, Cal., who has conducted a 
cash business for years, has now altered 
his policy and extends credit to his cus- 
tomers. In addition to general jewelry 
lines, Mr. Bryngelson, also carries 
watches, clocks and silverware. 

A branch store has been opened in 
Ojai, Cal., by William L. Primrose, jew- 
eler of Ventura, Cal. The store is in the 
M. M. Building, and Mr. Primrose has 
placed his daughter in charge, he person- 
ally taking care of the watch repairing, 
but giving much of his time to his Ven- 
tura store. 

A manager, in the person of Roy W. 
Myers, has just been appointed to take 
charge of Pesce & Co.’s store No. 2 at 
5380 E. Main St., Stockton, Cal. Mr. 
Myers has been a railroad watch in- 
spector for years, and was later manager 
of the jewelry store of Burnett Bros. 
He is known in Stockton as a man who 
keeps himself fully acquainted with the 
latest styles in jewelry. 

Fred J. Kasbohm, who was connected 
for about 10 years with the Hollander 
jewelry store of Eureka, Cal., and was 
later with the New York Life Insurance 
Co., has decided to settle in Crescent City, 
Cal., and has bought out the jewelry store 
of W. V. Seward, on Second St., Crescent 
City. Mr. Kasbohm is an experienced 
craftsman in jewelry lines, and he de- 
cided to return to the jewelry trade. 
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Frank D. Crandall, a highly respected 
jeweler who had been in business con- 
tinuously in St. Maries, Idaho, for 11 
years, passed away in the middle of Sep- 
tember from a heart attack. He was alone 
in his home at the time and his death 
was not discovered for several days. 
Mrs. Crandall was on board the Levia- 
than at the time, having gone to attend 
the American Legion Auxiliary conven- 
tion in Paris. Mr. Crandall, who was 47 
years of age at the time of his death, 
was a native of New York, and went 
West with other members of his family 
in 1905. He is survived by his father, 
brother and other relatives. He had 
many friends and customers in St. Maries 
and vicinity and had always worked to 
promote the welfare of his home town. 

Samples of jade from the Feather 
River Canyon, Cal., which were shown at 
the California State Fair of Sacramento, 
took first prize in their class and aroused 
positive enthusiasm among students of 
precious and semi-precious stones who 
attended the fair, which is held annually 
during one week in September. Dr. C. E. 
Wallace, mineralogist, was in charge of 
the exhibit, which consisted of both pol- 
ished and unpolished jade. The stones 
were found in the Jade Mountain Mines 
near Pulga, and plans are being made 
for commercial development of the de- 
posits. Interested with Dr. Wallace in the 
development project are J. R. Grant of 
San Francisco and W. H. King of Pulga. 
The jade covers a range of seven colors, 
including emerald green, olive green, 
darker greens and also white. 














r, Cheyenne, Wyo., has 
been conducting a successful auction. 

J. Ecans of Gregory, S. D., has re- 
turned from a month’s pleasure tour of 
Wyoming. 

Mrs. Phil W. Folsom of Ashland, Neb., 
was in Omaha during the week selecting 
some goods. 

Gene Whitehead, traveler for the 
Byrne-Duff Jewelry Co., Omaha, is open- 
ing up some new territory in Colorado 
for that company, and reports business as 
very favorable. 

The much-discussed Nebraska corn 
crop is now considered safe from dan- 
ger of frost, as it has matured far 
enough. Fully 262,000,000 bushels is the 
estimate of the government bureau of 
crop estimates. Jewelers and merchants 
generally are feeling excellent about the 
prospects. 

T. L. Combs has returned from Mil- 
waukee, Wis., where he attended the 33d 
annual convention of the American Na- 
tional Retail Jewelers’ Association. As 
noted last week, Mr. Combs was ap- 


pointed vice-president of the sixth re- 


gion, which includes the States of Ne- 
braska, Iowa, Missouri, Kansas, Col- 
orado, Wyoming and South Dakota. Mr. 
Combs is a past president of the National 
Association, and has been on the ex- 
ecutive committee for 10 years. 
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Minneapolis and St.Paul 





Robert A. Orr, retail jeweler, Roches- 
ter, Minn., was a Minneapolis visitor 
about the first of October. 

Mr. Monroe, representing the George 
M. Baker Co., Providence, R. I., called 
on the St. Paul trade on Oct. 8. 

L. Levin, Fargo, N. D., was in Minne- 
apolis on Oct. 7 calling on the manufac- 
turing and wholesale trade. 

Einar Thorson, retail jeweler, Winne- 
bago, Minn., made a business trip to St. 
Paul the middle of last week, visiting 
his friends in the wholesale district. 

J. O. Kvaale, a watchmaker of many 
years’ experience, and who was associ- 
ated for some time with H. B. Thurston, 
retail jeweler, 705 W. Lake St., Minne- 
apolis, is now with his son, Leif Kvaale, 
jeweler, at 23 E. Lake St., Minneapolis. 

Isadore Falk, 236 S. Snelling Ave., St. 
Paul, is well pleased with that location. 
He was employed at one of the larger 
jewelry stores in St. Paul before start- 
ing his own business. Delbert Erhart, 
watchmaker, has been employed by him 
for about four months. 

Rudolf Gaalaas, an employee of Weld 
& Sons, jewelers, Minneapolis, has been 
married. The bride is Miss Hazel Bor- 
rowman, and cards have been received 
announcing the ceremony on Sept 30. 
Mr. and Mrs. Gaalaas left on a honey- 
moon trip through the East. 

H. J. Hulberg, retail jeweler, North- 
field, Minn., was in Minneapolis on Oct. 
6 on a business trip. Mr. Hulberg is 
in a locality where college students are 
a large percentage of the customers. 
Carlton College and St. Olaf, in North- 
field, are both in session at this time. 

M. O. Stevens, who represents Albert 
L. Haman, wholesale merchant of 
watches, 283 Endicott Building, St. Paul, 
on the road, left St. Paul on Oct. 3 on 
a trip which would take him through a 
part of Minnesota, requiring several 
weeks. Mr. Stevens is traveling by auto- 
mobile. 

Harold W. Petersen, manufacturing 
jeweler, 612 Ryan Building, St. Paul, and 
Mrs. Petersen are in their new home, of 
recent construction. They moved into it 
on Sept. 28. Mr. and Mrs. Petersen were 
on a pleasure trip to Chicago earlier in 
the fall, when they visited at jewelry 
centers. 

Aaron Ruvelson, of the wholesale jew- 
elry firm of Phil G. Ruvelson, 606 Ryan 
Building, St. Paul, made arrangements 
to leave on Oct. 10 on a trip of about 
three weeks through parts of North 
Dakota and South Dakota. He returned 
the latter part of September from a trip 
to the Pacific Coast. 

William H. Foster, watchmaker, who 
has been employed by E. J. Sloan, retail 
jeweler, 6 N. Seventh St., Minneapolis, 
during the summer months, left on the 
morning of Oct. 9 for San Antonio, Tex. 
The change in Mr. Foster’s business was 
necessitated by his wife’s illness. He 
came to Minneapolis from Canada. 

James H. Snyder, who _ represents 
Albert L. Haman, wholesaler of watches, 
283 Endicott Building, St. Paul, on the 
road, left Monday on a trip through ter- 





THE JEWELERS’ CIRCULAR 


ritory including a part of Wisconsin. 
He made arrangements to be away about 
two weeks. Mr. Snyder returned a short 
time ago from a trip through southern 
states. 

Jesse Cross, retail jeweler, Staples, 
Minn., left for home on Sept. 30 after 
remaining in Minneapolis a short time 
on account of the sickness of his daugh- 
ter, who was operated upon in a Minne- 
apolis hospital on Sept. 29. She is re- 
ported to be progressing satisfactorily. 
Mr. Cross is the watch inspector for the 
Northern Pacific Railroad in his locality. 

Henry B. Pratt, president of Bullard 
Bros. Co., retail jewelers, 95 E. Sixth 
St., St. Paul, left on the afternoon of 
Oct. 8 on a motor trip to the northern 
part of the state, where he expected to 
stay over the week-end visiting his sis- 
ter and his brother-in-law in Duluth. 
He intended to return to his office on 
Oct. 10. He was accompanied by his 
family. 

E. L. Pomerleau, of the retail jewelry 
firm of Munns & Pomerleau, 221 E. 
Hennepin Ave., Minneapolis, is getting 
ready for a hunting trip the latter part 
of this month. According to present 
plans, he will leave on Oct. 20 either 
for Perham, Minn., or the vicinity of 
Winnebago, Minn. He intends to stay 
about a week. Mr. Pomerleau makes a 
practice of going each year. 

J. Oliver Bunce, representing Heidell 
& Trow Co., Newark, N. J., called on 
the Minneapolis trade on Oct. 7. He 
came here from Milwaukee, where he 
reported having a good business. From 
the Twin Cities he intended to go to 
Omaha, Kansas City, St. Louis, Chicago, 
and then back to Newark. Mr. Bunce 
was rather optimistic over business con- 
ditions. He reported an improvement in 
conditions over those of last year. 

T. Madsen, representing the wholesale 
jewelry firms of Rettig, Hess & Madsen, 
and C. M. Thomsen Co., 100 N. Seventh 
St., Minneapolis, returned on Oct. 1 from 
a trip of three weeks through northern 
Minnesota and a part of North Dakota, 
where he reported finding business rather 
good. Mr. Madsen expected to leave on 
Oct. 10 on a trip which would take him 
through southern Minnesota and South 
Dakota. He intended to remain away 
about three weeks. 

Ostbye & Anderson, manufacturing 
jewelers and diamond dealers, Suite 404, 
Lindley-Skiles Building, 622 Nicollet 
Ave., Minneapolis, report an increase in 
fall business over last year which has 
necessitated putting on additional crafts- 
men. In fact, they say, they have the 
largest force of workmen which they 
have had since the business was estab- 
lished. A. C. Johnson, general manager, 
reports that business prospects through- 
out the Northwest for the season ahead 
are exceptionally good. 

H. J. Doremus, D. O. K. Jewelry Co., 
Wilmac Building, 719 Nicollet Ave., 
Minneapolis, on Oct. 3 visited the Solon 
Springs Fur Farms, Inc., Solon Springs, 
Wis., of which he is secretary and treas- 
urer. This was an inspection trip. They 
have a crew of 10 men dynamiting 
ditches, and they are having two-and-a- 
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half miles of fence installed, which js 
scheduled to be completed by Nov, j, 
The firm is considering a number of 
methods of selling the pelts. Mr. Dore- 
mus usually goes to Solon Springs twice 
a month. 








Aberdeen, Wash. 





TRADE CONDITIONS 


Business conditions in Southwest Wash- 
ington, the fifth center of population in the 
Pacific Northwest, are described by retail 
jewelers as “picking up after a summer sgea- 
son of only fair activity.” Practically every 
city in the district has a pulp and paper mill 
building or at least projected, and two dis- 
tricts are engaged in railroad and port deep- 
ening plans. Jewelers are anticipating a 
good Christmas trade, and are placing their 
orders with salesmen in accordance with 
their optimism. Lumber mills and logging 
camps, the industrial backbone of the district, 
are adding new men and increasing produc- 
tion, thus assuring a big Christmas payroll. 
Loggers come to town twice a year, Christ- 
mas and the Fourth of July, and always 
bring big “bankrolls” with them. Jewelers 
are stocking with watches and other jewelry 
items of interest to the loggers. Fall wed- 
dings have stimulated the sales of silver- 
ware and gift goods, while both men’s and 
women’s watches continue to hold the leader- 
ship in sales volume. Diamond rings _ in 
white gold and platinum mountings are a 
close second. The good demand for gift and 
art ware has led several jewelers to an- 
nounce early installation of departments to 
handle these products’ exclusively. The 
number of stores announcing a credit policy 
is on the increase. 





George DeTemple, only manufacturing 
jeweler in Aberdeen, reports that busi- 
ness in this section is vastly improved 
over recent months, and practically on 
a par with this time last year. 

H. Roberts has taken over the stock 
of the Aberdeen Jewelry Co., and in 
association with Edward Reiner, of the 
Reiner Jewelry Co., is operating a pop- 
ular price and credit establishment. 

H. J. Finley has returned to the J. A. 
Johnson store, and has charge of the 
watch sales and repair department. He 
had spent four weeks in visiting old 
friends and relatives in eastern states. 

William Wittimaki Heron St. jeweler. 
is at the present time operating a popu- 
lar priced store. He is reported to have 
obtained substantial financial backing. 

J. W. Cooke, Chehalis, has moved into 
his new store. The store is beautifully 
finished in mahogany and dark tile, with 
special stress laid upon the gift and art 
ware department. 

Mrs. W. C. Schuneman, owner of the 
Schuneman jewelry store at Hoquiam, 
is making extensive alterations on her 
establishment. New fixtures are to be 
installed, and an attractive gift and art 
ware section provided. 

Fritz Wetzel is moving his jewelry 
store from Eighth St., Hoquiam, to 
his former location in I St. The 
latter location fronts on the approach to 
the new bridge, and is regarded as one 
of the best in the new business district 
which is springing up along I St. 

J. A. McGillicuddy, father-in-law of 
Mrs. Sarah Thomas McGillicuddy, owner 
of the Thomas Jewelry Store in Heron 
St., died last week after a brief illness. 
Mr. McGillicuddy was a pioneer resident 
of Aberdeen, and one of the first men 
to engage in logging operations here. 
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Hoquiam jewelers are optimistic in 
their views toward the fall and winter 
trade. This community has a $3,000,000 
pulp mill under construction, and expects 
a growth in population when the now 
partly finished $500,000 bridge over the 
Hoquiam River is opened to traffic. 

Morris Donion, whose Aberdeen Jew- 
elry Co. proved unsuccessful, has ob- 
tained new financial backing. He has 
purchased the stock of A. B. Moody, who 
also crashed, and has opened a new and 
larger store in Mr. Moody’s former 
location in Heron St. 

Aberdeen jewelers are recovering from 
the effects of a bank failure last spring 
which plunged two stores into bank- 
ruptcy and caused others to be seriously 
affected. The bank in question failed 
with $4,000,000 owed to its depositors, 
and the loss of this sum in a community 
of 25,000 population naturally was 
almost disastrous. 

Vard Steiglitz, owner of the Steiglitz 
Jewelers Store in Heron St., has 
abandoned his store temporarily to take 
charge of the annual meeting of officers 
of the Thirteenth District Naval Reserve 
which is being held in Aberdeen this 
week, Mr. Steiglitz is commander of 
the Aberdeen naval reserve unit, and 
only recently returned from the fall 
cruise. S. J. Steiglitz, his father and 
founder of the store but a resident of 
Los Angeles in recent months, made a 
buying trip to New York for his son last 
month, and is in charge of the store 
during the naval session. He will re- 
turn to Los Angeles later this month. 


Salt Lake City 


Robert Lavenberg, who handles sou- 
venir and trinket jewelry, among other 
lines, has an exhibit at the State Fair. 

R. C. Martin, local jeweler, has joined 
the staff of the Hughes Jewelry Co., Ter- 
minal building. 

E. J. Leiff, well known manufacturing 
jeweler of Salt Lake City until a short 
time ago, is now established in the same 
line in Los Angeles, and is doing well. 

Wayne Decker, vice-president of the 
Decker Jewelry Co., has been elected 
president of the Utah State Officials’ As- 
sociation for.the coming season. The 
association is an athletic organization. 

Salt Lake City trade visitors include 
Louis Freund, Henry Freund & Bro., 
New York; Aaron Friedman, Bulova 
Watch Co.; Martin Finberg, M. 
Schussler & Co.; T. Morrisson, Savoy 
Watch Co., New York; F. V. Glidden, 
A. & Z. Chain Co., Providence, R. I. 

At this writing Salt Lake City is 
crowded with many thousands of visitors 
to the great Mormon Church Conference 
and the State Fair. They are from all 
parts of the west, Canada and Mexico. 
These crowds are stimulating business 
somewhat in many lines. 

A. F. Heiland, in charge of the watch- 
making department of the Wm. M. Mc- 
Conahay store and formerly of the Ham- 
ilton factory, has returned from a most 
successful fishing trip at Strawberry 
Lake, Utah. Mr. Heiland caught nine 
trout weighing 30 pounds. 
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Business is reported picking up by the whole- 
salers in the local trade. The new fall 
season has created some added call and the 
salesmen, most of them still in the field are 
writing business each week. Dealers in the 
South appear optimistic as to prospects for 
the coming holiday season and most of the 
travelers will be out until well into next 
month, leaving the road as the dealer’s trade 
gets more active. with the proximity of 
“hristmas. 


Harry Koetterer is a new attache of 
the optical department of the Jaccard 
Jewelry Co. store at Ninth and Locust 
Sts. 

The Broadway Jewelry Co., at 616 N. 
Broadway, has recently added a well 
equipped optical department, which is in 
charge of Dr. Walter Rauth, well known 
in local optometrist circles. 


Geo. G. Gambrill, president of the 
Eisenstadt Mfg. Co., spent last week 
with his wife on a little outing at Steel- 
ville, Mo., in the Ozarks and had an 
enjoyable rest. 

J. C. McCoy, of the McCoy-Weber 
Jewelry Co. at 515 Locust St., is able 
to be back in business again after hav- 
ing been laid up in a local hospital fol- 
lowing a fall at his home. 

Samuel Heffern, of the Heffern-Neu- 
hoff Jewelry Co., and treasurer of the 
newly organized association in the trade 
has returned with his family on a motor 
trip. 

J. M. Terry, retail jeweler of El 
Dorado, Ark., was a visitor to the local 
wholesale market during the passing 
week as was Leon C. Beck, Fort Wayne, 
Ind. 

Otto Burkland, prominent retail jew- 
eler of Moberly, Mo., was here during 
the week for new goods and visited some 
of the leading wholesale concerns in the 
trade. 

Among the retail jewelers who suf- 
fered some loss from the disastrous 
tornado of last week, are reported: W. 
A. Todd, Easton Ave. and Sarah St.; 
A. J. Wehmueller, 2441 N. Grand Boule- 
vard; E. O. Gotsch, Easton Ave. 

Leo Bauman, of the Bauman-Massa 
Jewelry Co., in the Republic building, 
and James J. Burke, of the Brooks Jew- 
elry & Optical Co., represented the local 
wholesale jewelry trade at the Tunney- 
Dempsey meeting in Chicago. 

M. E. Meyer, well known retail jew- 
eler of St. Charles, Mo., was in town 
during the past week on business, among 
the wholesalers. W. L. Bachmann, lead- 
ing jeweler of Collinsville, Ill., was also 
here during the week for a visit in the 
wholesale trade, as was Paul Becherer, 
retail jeweler of Belleville. 

Leo. C. Phegley, in charge of the 
credit department of the Eisenstadt 
Mfg. Co., wholesale jewelers in the Lou- 
derman building, 11th and Locust Sts., 
has returned from a trip spent in the 
Ozarks where he got “back to Nature” 
for about 10 days. Salesmen for the Eis- 
enstadt Mfg. Co., who have been at head- 
quarters for a few davs include Al Wolff, 
from Texas and M. Opperman, Indiana 
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and Ohio. Both of these travelers will 
be out again shortly to complete their 
fall season trips before the holidays 
arrive. Mike Opperman, of the sales 
force and L. C. Phegley of the credit 
department of the Eisenstadt Mfg. Co., 
made a short business trip to Louisville, 
Ky., last week, remaining a few days. 

Firms in the local jewelry trade have 
been liberal contributors to the relief 
fund for the victims of the terrible 
tornado of last week, which is being 
raised to be administered under the 
direction of the local Red Cross. The 
goal set originally was $500,000, and 
the sum was raised within a week, local- 
ly, but the losses have been found so 
much more widespread than was 
thought at first and the public response 
has been so liberal that the new mark 
of $1,000,000 was set. This will be 
easily attained and so far no appeal has 
been made for funds outside of St. Louis. 
Fortunately our trade suffered little by 
the storm and in return with character- 
istic generosity its members have been 
contributing to the relief fund now being 
raised. 

The coming Veiled Prophet’s Ball 
has had its influence on the local trade, 
coming as it does in the fall season and 
creating some call for jewelry and novel- 
ties. Many of the larger downtown 
stores had special attractive window dis- 
plays of various articles in the line in 
honor of the event. The Prophet’s 
colors, orange and purple, were conspicu- 
ously used in the trims and some of the 
trims showed one of the souvenirs issued 
this year with the invitations. This 
year it is a cigarette or pin box suitable 
for men or women, of glass with gold 
trimmings. It was imported from 
abroad and not the work of the local 
trade. Each year considerable interest 
is evinced in the souvenirs which are 
always of superior workmanship and 
quality. 

A meeting of the billboard committee 
was held recently to complete the details 
for the advertising campaign which is 
now begun. The boards are now up, 100 
of them at strategic points in the city 
and the stores will be furnished this 
week with small reproductions of them 
for use in window displays, as a means 
of hook-up with the outdoor publicity. 
President Oliver Selle plans to cal] a 
general meeting of the members of the 
new association within a short time. It 
would have been held this week, but the 
tornado reaction made it seem advis- 
able to postpone it for a short time. 
The posters will continue three months 
and be changed monthly, the boards 
being large enough to take 24 sheet 
posters printed in colors and bearing 
attractive illustrations and _ reading 
matter. In addition to considering the 
advertising campaign. President Selle 
desires to have a meeting this fall to 
further cement the closer relationships 
among members of the trade, as a means 
of making the work of the organization 
more effective and to create a larger 
spirit of good fellowship among the 
members of both the retail and wholesale 
ends of the local jewelry industry. 
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Hallowe’en in the Gift Department 





Original Ideas for Parties and Merchandise Appropriate for the 
Occasion 


By Lilc1an GuopMAN 











THE gift department, be it a dignified 
establishment in a large jewelry store or 
in a little, unpretentious store of humble di- 
mensions, be it a smart sophisticated place 
occupying a city’s most favorable corner or 
just a small section of a small jeweler’s 
store, or a medium sized shop in a medium 
sized neighborhood in a fairly good loca- 
tion, it cannot fail to recognize the great 
importance of the country’s holidays. How 
many gift shops really make the most of the 
holidays; how many realize the money value 
of Hallowe’en, and Thanksgiving, St. Pat- 
rick’s day, Christmas, New Year’s, the 
birthdays of the nation’s fathers and other 
holidays as a source of gift shop income? 

Holidays mean parties, and parties mean 
decorations and bridge prizes and dance 
prizes, party favors, greeting cards, place 
cards and other table decorations—but most 
of all parties mean, or should mean, to the 
gift dealer, suggestions. For it is a wise 
gift department owner who makes herself 
or himself a tactful encyclopedia of party 
suggestions. Ideas about what to buy and 
how much, how to decorate the room, what 
to serve and how, what color scheme for the 
table, the best favors and place cards 
and new and artful games are always accept- 
able to the customers. 

One ingenious gift shop proprietor makes 
crépe paper table decorations and rents them 
out at considerable profit. ‘She has a large 
yellow paper pumpkin or a wicked looking 
witch for Hallowe’en, a huge turkey for 
Thanksgiving, brides and grooms and wed- 
ding bells for wedding showers, enormous 
paper flowers for birthdays and other table 
centerpieces appropriate for other occasions. 
From these centerpieces ribbons run to each 
place, and when the guest pulls he finds a 
small favor and a quaint saying at the end. 
These paper novelties are made in the leisure 
time of the gift shop dealer and rented to 
eager customers who are anxious for a 
pretty and unusual table display. 


I know a gift shop proprietor who, as the 
holidays approach, is kept busy by her cus- 
tomers demanding suggestions. For this 
purpose she has a printed party list; paper 
party table cloths, napkins, place cards, 
candy cups, snappers, nut cups, decorations, 
souvenirs, paper hats, centerpieces, games, 
thumb tacks, invitations, dance orders, are 
only a few of the things she enumerates. 
Unusually the enlightened buyer purchases 
many of the suggested party things. Along 
with the paper things the party giver usually 
buys several dance prizes if there is to be 
dancing. Sometimes she purchases little 
souvenirs for each of her guests, and if 
there is to be bridge playing, a prize for 
each table. The gift dealer must be ready 
with suggestions for these purposes. 

The gift department head must be prodi- 
gal in her supply of fresh ideas and knowl- 
edge of pretty effects. And it is wonderful 
how easily she can acquire her education by 
reading a few library books on party giving, 
several game books and the magazines issued 
by manufacturers of crépe paper novelties. 
She will have many original ideas, and if 
she jots them down as they cccur to her an 
interesting and valuable list of party sug- 
gestions can be made. 

There is another very obvious means of 
suggesting ideas for the purpose of profiting 
from holidays—that is by advertising. And 
surely there is no more powerful medium 
than the show window. 

For All Hallows Eve hang orange and 
black paper streamers in a tasteful manner 
in the window, arrange a bright grinning 
pumpkin in charming juxtaposition with a 
ghost or a witch, place a card in the window 
suggesting “Why not a party on Hal- 
lowe’en?” Invite the paserby to inspect 
your store decorations. 

It will be surprising how many people 
will like the idea and fondling the thought 
of a gay dance on All Saints’ Night will 
enter to be convinced that the thought is a 


good one. Inside the store will be a bright 
place of orange and black. One of the dis- 
play tables will be converted into a party 
table with orange and black cloth and nap- 
kins. Gay streamers and balloons hover 
above it, witches and pumpkins and ghosts 
are candy containers, snappers in the correct 
colors lie beside plates decorated in pump- 
kin faces, the centerpiece is a witch from 
whom orange ribbons extend to each place 
marked by appropriate place cards. 

One with just a slight desire for a party 
will find the small spark kindled at such a 
sight—to the profit of the gift shop. A little 
hard work, some ingenuity, a great deal of 
bright paper and a suggestive gift dealer will 
do wonders in advancing sales for parties. 





Officers Elected by China, Glass 
and Gift Association 





At the annual election of the China, Glass 
and Gift Association held in Chicago on 
Sept. 14, Ralph B. Kraetsch, secretary and 
treasurer of W. C. Owen, Inc., and vice- 
president and treasurer of the Chicago Im- 
porters, Inc., was elected president of the 
organization and will direct its merchan- 
dising event to be held from Jan. 30 to 
Feb. 4 at the Hotel Stevens. 

Mr. Kraetsch’s election to the highest 
office of the association is in a measure a 
reward for his excellent work as chairman 
of the publicity committee for this associa- 
tion as well as the Gifts, Artwares & Novel- 
ties Association. The publicity is probably 
the most important feature in the promotion 
work of the Chicago gift shows and this 
has been excellently handled in the past by 
Mr. Kraetsch, who now shoulders the re- 
sponsibility for directing the entire program 
of plans and promotion for the mid-Winter’ 
event. 

The other officers elected at this meeting 
were Erle W. Steinbeck, vice-president; 
Harper J. Ransburg, second vice-president ; 
Benjamin Marcuse, treasurer and Joseph S. 
Stein, secretary. 

The new board of directors is composed 
of W. C. Owen, chairman; C. M. Cooper- 
smith, Ira A. Jones, Walter Larsen, John 
Bowman, Mrs. E, D. Leavitt, Benjamin 
Marcuse, E. M. Meder, Harper J. Ransburg, 


(Continued on page 99) 
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Illustrating our new “Gorchere 
and Directoire Lamps. Bases 
are Old Brass, Egyptian Brass, 
Flemish, Antique and 
Bronze finish. 





Shades hand painted. 





Base E3001. 3 Lt. Torchere, Base D3099. 3 Lt. 16” Direc- 
toire Shade No. 215. Decora- 


17” Camden Shade No. 227. 
Decoration: Classic Landscape. tion: Green Tapestry. Height 
Height overall, 27 inches. overall, 26 inches. 





The Pairpoint Corporation 


MANUFACTURERS 
ef — 


Silver Plated Ware Metal Electroliers 


Decorated Glass Shades Cut and Engraved Crystal Glass 





Fancy Colored Blown Glass 
oO) 
© 


Factories: New Bedford, Mass. 


BRANCHES 
MONTREAL: Coristine Bldg., St. Nicholas St. 


SAN FRANCISCO, 126 Post St. 


NEW YORK: 43-47 W. 23d St. 
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Spanish Entrance to Display Rooms of New York Importers 
of Gift Merchandise 


HE illustrations herewith show the 
display rooms of Ferdinand Bing & 
Co.’s Successors, Inc., at 67 Irving Place, 
New York, following a complete read- 
justment of all five floors of the build- 





baster vases in the entrance, typical of 
the alabaster vases carried in stock. A 
genuine French crystal tree, which 


stands on the console table, also attracts 
immediate attention. 


LOOKING FROM DOORWAY OF ENTRANCE, LEADING 
INTO MAIN DISPLAY ROOM 


ing, with the idea in view of showing 
the beautiful wares on each floor to the 
best advantage. 

An entrance in Spanish style has been 
erected which gives a most pleasing first 
impression to those who visit the con- 
cern. Considerable could be written 
about the taste and character with 
which this entrance has been designed, 
for in every corner of it is to be found 
something unusual and noteworthy, and 
the combination of the architectural con- 
ception and the unusual furnishings pro- 
vide something well worth inspecting. 

Just inside the doorway, to the right, 
an antique Spanish armorial plaque 
with helmet, dagger, dirk and other 
ancient equippage has been placed in 
such a positiun as to immediately attract 
attention and to give one the impression 
that this ancient equippage was once 
probably used by some Spanish grandee 
In actual combat. The plaque is mounted 
above a Carrara marble bench. Just be- 
yond, at the information window, stands 
a beautiful Spanish floor jar on a stand 
of Spanish hand wrought iron. 

; On the opposite side of the entrance 
is a Cantagalli vase and a Spanish 
wrought iron and marble topped console 
table, above which hangs a _ beautiful 
mirror. There also are two fine ala- 


The walls are furnished in stipple 
effect and the doorways are designed to 
harmonize with the general tone of the 
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room. The main doorway directly oppo- 
site the street entrance affords a vista of 
French figure lamps, inside the main 
display room, as can be noted from the 
accompanying illustration. The lamp 
display of the company has been placed 
on the first floor and a view of this line 
gives promise as to what is in store 
for the visitor after he passes through 
this most unusual entrance. 

The display of merchandise on all of 
the floors has been arranged with the 
same care and artistry that marks the 
design and arrangement of the entrance 
and a visit to the display rooms is well 
worth while. 


Hallowe’en in the Gift Department 





(Continued from page 97) 


George Turner, Oscar Helm, Joseph S. 
Stein, Erle W. Steinbeck, Oscar Friedlaen- 
der and Ralph B. Kraetsch. 

The China, Glass & -Gift show which will 
be the third annual event to be held by this 
association is expected to establish new rec- 
ords for the mid-Winter event in Chicago 
under the direction of the new officers who 
have already started its promotion. 

Following the experiences of the success- 
ful Summer gift show in Chicago the mid- 
Winter event will be held at the Hotel Ste- 
vens for one week commencing January 30. 
What has been accomplished in the past 
with the mid-Winter event gives every in- 
dication that this merchandising show has 
already established itself as a buying oppor- 
tunity which the merchants of the country 
want, and an event which they will attend in 
increasing numbers from year to year. 

As indicated by its name, china and glass- 
ware lines will be featured heavily, while a 
full range of gift merchandise will also be 
on display. The fourth, fifth and six floors 
of the Hotel Stevens have already been re- 
served and applications are coming in rap- 
idly from manufacturers who desire to par- 
ticipate in this event. 











VIEW OF SPANISH ENTRANCE TO DISPLAY ROOMS 
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Iliustrations Actual Size 


Butterfly Jewelry in Appealing Designs 


Accents the Blues of the Mode Sponsored by Premet 
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The Active Season 
Is Before Us 


A small order of 
This Butterfly 
Jewelry will 
prove that big 
sales can be made 
and repeat orders 
the entire year. 


~ 


OU will find this gorgeous butter- 
fly jewelry to be one of the quickest 
selling items you have ever featured. 


The exquisite colors and the charming 
effects achieved by the use of genuine 
tropical butterflies gives it an instant 
appeal to every customer that enters 
your store. 


SEND For Our ILLUSTRATED CATALOG 


OWEN BROS. 


In addition to the items illustrated, our 
line includes miniatures, trays, cigarette 
and trinket boxes. 


A handsome cream colored display 
pad is furnished free with all orders 
amounting to $50.00 or over. 


W. E. NORRIS 
Sole Agent for U.S.A. 
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225 Fifth Avenue, 


New York 
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Gift Novelties for Fall 
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Beautiful picture inlaid with but- 


A sugar and creamer from the Spicer terfly wings. Shown by Owen 
blown glassware line. The entire line Bros., 225 Fifth Ave., New York 
is being shown by Howard G. Seldon, 


225 Fifth Ave., New York 















































Some of the new gift mehchandise being displayed by J. B. Hirsh Co., 452 E. 17th 
St., New York 








Attractive bronze bookends in the salesrooms 
of the Japanese Fan Co., 11 W. 32nd St., New 
York 














Vienna bronze lightolier shown in a 

number of sizes and models by The 

Friedlaender Co., 49 W. 22nd St., 
New York 
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MPIREWARE” 


The Correct Gift Line for the Jeweler 


8126 Ice Pail and Tongs 


Antique Gold Plated Tub 
with Empire Design. Fitted 
with strainer and tongs. 


8128 Jewel Case 


Half Oval in Shape Fitted with 
Green Velvet Lining 


8099 Cigarette & Match 
Holder 


Combination Service for the 
Bridge Table. 


New York Representative 
PHILIP EBB 
Room 516 
Fifth Ave. Bldg., 
200 Fifth Ave. 


“Wbere Novelties Criginate”’ 


M. W. Carr & Company, Inc. 


West Somerville, Massachusetts 


Useful Articles of Colored Glass with Filigree Metal Mounts in Antique Gold Finish 


8124 Candlestick 


Hamniered Design with 
Filigree Decoration 


Cm 
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8138 Cigarette and Match 
Holder 


Colored Glass Cigarette Holder sur- 
rounded with Filigree Metal Mount. 


8117 Beverage Set 


Six Amber crackled glasses with sippers mounted in gold 
plated server. ; 


Manufacturers Since 1869 


















8113 Flower Vase 
Green or Amber’ Colored 


Glass Insert with Antique 
Gold Plated Holder 834” tall. 


8107 Dresser Set 


Colorel Glass _ Base with Fancy 
Metal Cover (No Fittings Supplied) 


8091 Lemon & Sugar Set 
With Tongs and Fork. 


Pacific Coast Representatives 
SUNDERLAND & MILLER, Inc. 
807 Title Guarantee Bldg., 
220 W. Sth St. 


Los Angeles, California 
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Suggestions for Autumn Gifts 





Italian pottery in 
wonderful color- 
ings, displayed by 
Fourman Bros. & 
Co., 69 W. 28rd 
St., New York 





One of the many new bronze mod- 
els shown by Pompeian Bronze Co., 
225 Fifth Ave., New York 








A new lighter that 
has great merit. 
Made by Art 
Metal Co., New- 
ark, N. J. 





Gold bronze lamp handsomeiy 

decorated with ivory. Seen at 

the showrooms of Robert Phil- 

ips Co., 385 Madison Ave., 
New York 


Italian pottery vase lamp with 

shade to match. Exhibited by 

the Simondetti Co., 18 W. 21st 
St., New York 

















Hand tooled colored leather articles embossed in gold with pettipoint 
centers. Shown by S. J. Goldsmith & Co., 411 Fifth Ave., New York 
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We carry the class of merchandise which high class 
Jewelers show with pride and sell with profit 














Importers of Art 
Goods and Novelties 
From 
France, Spain, 
Italy, Germany, 
? Holland, Czecho- 
Slovakia, Austria 
and the Near East 


FIVE FLOORS 
With a full display and 


assortment of Marble 
Sculpture and Lamps, 
Potteries, Glassware, 
Furniture, Boudoir 
and Vanity Items, 
Sevres Wares and 
Bronzes 


Everything is ready for 
your inspection. All 
our domestic lines 
ready for prompt ship- 
ment for your 


HOLIDAY NEEDS 


Also a large line of 
crystal trees for imme- 





diate delivery 





\ line of hand-decorated metal novelties. 
‘ log and 











1 Hundreds of exclusive imported articles; one or 
1 two of a kind are here ready for shipment. 


We are selling agents for the famous HUBLEY 
A cata- 
new supplement illustrating the 
HUBLEY line will be sent upon request. 


tose 
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MANUFACTURERS 


AND IMPORTERS 
EXHIBIT | 
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| FERDINAND BING & CO.’S 


Successors, Inc. 
67-69 Irving Place, New York City 


Pacific Coast Representative: Henry C. Hubley, 
Transportation Bldg., Los Angeles, Cal. 
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Realart 


Jewelry and Department Stores 
All Over the Country 
Are Selling These New Realart 


POTTED FLOWER TREES! 


HE demand for these latest Realart creations 
is already tremendous. Potted flower trees 
like these have never been seen before. 


Like all Realart flowers, these potted flower 
trees are washable, hand-made, and are repro- 
duced from the natural flowers in color, size and 
tinting. They are as real as living flowers. They 
will stand any normal amount of heat or cold, 
and will last indefinitely with just ordinary care. 


Realart Flower Trees now ready are: 


Holly 
Orange Blossom 
Wild Rose 
Fuchsia 
Gardenia 
Moss Rose 
Individually boxed in Fancy Gift Boxes 
for the Holiday Trade 


Safe Delivery Guaranteed 


Assorted $21.00 per dozen. In glazed yellow, green or 
blue pots with saucers, or in glass blocks. 


Catalog on Request 


R. C. Ham & Company, 





152 Brewery Street, New Haven, Conn. 
Representatives: 
Horace C. Gray Company, 200 Fifth Azvenue, New York. 
H. P. & H. F. Hunt Company, 41 Pearl Street, Boston. 
West Sales Company, 954 Liberty Street, Pittsburgh. 



























The Gardenia 


Flower Tree 
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Gifts That Are New 
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Wrought iron candlestick with five branches. 
Height 14 inches. Shown by Frankart Co., 
225 Fifth Ave., New York 





Artistic lamp shade seen at the de Sherbinin Stu- 
dios, 116 E. 27th St., New York 





Beautiful hand sculptured Italian mar- 

le, at the showroom of Ferdinand 

Bing Co.’s Successors, 67 Irving Place, 
New York 





Pewter ware now being shown by Eltex Corporation, 19 Madison Ave., New York 
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BYBEE POTTERY CO. 
Hand Made in the Foothills of the 
Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
Mexican Glass 


G. H. BARREL & CO. 
Morocco Pottery and Leather 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


BRADLEY STUDIO 
Daintily Decorated Novelties of a 
Thousand Uses 


CALIFORNIA FAIENCE CO. 
Distinctive Pottery and Tiles 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 


UNITED ARTS & CRAFTS, INC. 
Imported Metal Ware and Pottery 


Cc. W. TITUS STUDIOS 
Waxed Flowers of Rare Charm 


EBELING & REUSS 
Quaint Little Pottery for Many Uses 
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Holiday 
Merchandise 


To meet the holiday pur- 
chases which are steadily 
on the Selden 
Selections have greatly en- 
larged their extensive stock 
of gift items that prove such 
valuable additions to enter- 


increase, 


prising jewelers. 
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ART WARES 
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TREITNER & FROELICH 
Hand Tooled Leather Objects 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 


RUSTIC WELL FOUNDRY 
Hand Foundered Objects by 
Artists 


COWAN POTTERY STUDIOS 
Graceful Pottery and _ Exceptional 
Shapes 


EUROPEAN SPECIALTY CO. 
Delightful Italian Leather and W ooden 
Items 


J. BAXTER WEBB 
Dainty Organdy Boudoir Necessities 


CONSOLIDATED LAMP & GLASS CO. 


Catalonian and Lalique Reproductions 


PYRAGLASS PRODUCTS INC. 
Attractive Plaques of Well Known 
Prints on Special Mounts 


KAY & ELLINGER 
Austrian Pottery and Imported Candles 


LEE KOGAN, INC. 
Metal Lamps and Shades of Character 


THE GARRISON STUDIO 
Chinese Pads, Tallies and Scores 


Noted 
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EUROPEAN NOVELTY GIFTS 


An exceptionally large variety of $1.00 and $2.00 items 


for all occasions 
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Trump Marker 87.50 Doz. 
Ash Tray 827.00 Doz. 


BUSH TERMINAL SALES 
BLDG 


130 West 42nd Street 
New York City 


MANUFACTURERS SALES 
SERVICE 
17 No. Wabash Avenue 
Chicago, IIl. 


Match Box $14.40 Doz. 
Paper Clip $9.50 Doz. 
Calendar $15.50 Doz. 


S. J. GOLDHILL & CO. 


411 Fifth Avenue (At 37th Street) NEW YORK CITY 
or at the following “showrooms” 
H. P. & H. F. HUNT CO. 
41 Pearl Street 
Boston, Mass. 


GIFTS BAZAAR 


225 Fifth Avenue, 
New York City 











LARGEST LINE OF 


POTTED PLANTS 


in French Shell and 
Mother-of-Pearl 
Kappa Shell Lamp Shades, 
Lanterns, Wall Shields, Etc. 
Potted hy $12.50, $21.50 dozen 


and u 
Azaleas, Peach, Apple, etc., $15.00, 
$21.00 u 


“PEARL TREE” 
(Trade Mark) 


We are the pioneers 
$2.75, $3.75 each up. 


New York Show Room 
Room 441 No. 225 Fifth Ave. 





H. GIGAN & CO. | 


BALTIMORE 


me 
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The Story of Glass Making 


Development of the Industry Goes Back to Early Times and Provides a Fascinating Sidelight 
on the Rise and Fall of Empires 















































oo THE glass makers of Sidon, whence 
came in former times all the beautiful 
glass that we now possess,” wrote Pliny 
about 70 years after the birth of Christ, 
“made blown glass, or else they polished it 
with the lathe, making it flat or in relief, as 
they would have worked on gold or silver.” 

The Egyptians were familiar with all the 
details of the craft for they understood how 
to melt, carve and color glass. Many a 
precious glass medallion was moulded by 
the Greeks and numerous of these brittle 
monuments of the Romans have descended 
to us. 

At Rome the art of glass making was so 
thoroughly understood that at one time it 
rivaled gold and silver. It is said that 
Nero once paid 6,000 sesterces for two small 
glass bowls. Scarcely a Celtic tomb of 
antiquity is opened but a necklace of glass 
beads or a glass ornament is found within. 
Urns and vases, cups and tear vases, used 
for the tears of the mourners, are found 
in age old graves displaying all the colors 
of the spectrum, red, orange, white, green, 
pink. The potters of Hispano-Moresque 
ware sought in their peculiar lustre pottery 
to imitate the marvelous irisation of ancient 
glass. 

The eyes of some very old busts and 
statues were often made of glass, the eye- 
ball was black glass into which was inserted 
white ivory. At one time statues were 
entirely made of obsidian, a black jet-like 
glass. Two glass plaques placed one upon 
the other between which gold leaf was in- 
serted and etched with representations of 
Christ and the saints were not uncommon. 
Some singularly beautiful vases ornamented 
with figures in relief have also been found in 
France. These were very like the specimens 
found in Italy, Savoy, Autun, England and 
Germany which are faithful records of long 
dead peoples and industries. 

In the Orient, China, Japan, India, Arabia, 
Persia and Egypt, the secrets of glass mak- 
ing were known and practised centuries ago. 
Many authentic pieces of Oriental glass have 
been preserved uninjured throughout the 
ages as they were considered worthy of 
protection. 

The Persians frequently reproduced coup- 
lets and fragments of songs on the side of 
their cups and bottles in characters which 
were decorations in themselves. Chardin, the 
traveler, describes the “House of Wine” in 
the Palace of the Kings at Ispahan thus: 

“The entrance is narrow, and is hidden 
by a wall which is built about two steps 
in front of it, in order to hide what is 
being done inside..... The walls are covered 
with plaques of jasper, and above these up 
to the middle of the spiral ceiling, are 
thousands of little niches, of all sorts of 
patterns and devices, some containing vases 
or cups, and others bottles of every shape, 
form and material—such as crystal, agate, 


carnelian, onyx, jasper, amber, coral, porce- 
lain, precious stones, gold, silver, enamel, 
all indiscriminately arranged and so placed 
along the walls, that they seem as if they 
were on the point of falling from their 
places. The offices and stores to the left of 
this magnificent room are filled with cases 
of wine, four feet high, and two feet wide. 
Most of the wine is contained either in 
flasks, which hold from 15 to 16 pints, or 
in long-necked bottles, of two or three pints. 








HAND-CUT CRYSTAL CANDELABRA 


These bottles are of glass, variously orna- 
mented, cut with the diamond, in gadroons, 
or network. As the best Asiatic wines are 
bright-coloured, they are preferred in bottles. 
These are corked with sealing wax, over 
which is a bit of scarlet silk; the seal, which 
is stamped upon a silken thread, is generally 
that of the governor of the place, for some 
of these wines are from Georgia, some from 
Caramania, and others from Shiraz.” 

The story of the glass records the rise 
and fall of empires; the legends of glass 
are attached to the names of rulers and kings. 
How the industry reached Venice is. a, 
matter of conjecture. Some believe that 
when Rome was sacked some of the crafts- 
men sought refuge in Venice and kept the 
art alive there throughout the centuries, 
others believe that the secret processes were 
carried to Venice from the Orient by enter- 
prising merchants who traded with the East 
even during the Dark Ages. 

The beauties and excellences of Venetian 
glass, the material power that the industry 
brought to the Empire, the many stories 
related about the Venetian workmen of 
Murano are well known. At the beginning 


of the 17th century after 1,200 years of 
glass making, 300 glass houses lined the 
shores of the Mediterranean and two cen- 
turies later with the fall of the Venetian 
Empire only one remained. Glass making 
went into the decline in Venice to be revived 
some few years ago by some _ interested 
persons. To-day many of the descendants 
of the old glass workers are reproducing 
glass fashioned by their ancestors. The 
gift dealer knows that modern Venetian 
glass is pure in line, fanciful in design, de- 
lightful in the variety of its colors. 

A story is told of the well known house 
of Bellerini; a tale worthy of the imagination 
of a Boccaccio. Angelo Beroviero, a glass 
worker, set himself up in Murano in the 
earlier years of the 15th century. His 
glass vessels and vases were renowned for 
their brilliance and their grace. Beroviero 
had a daughter as lovely as a shimmering 
gold flecked crystal; the fair Marietta was 
charming and vivacious and triumphantly 
willful. At the establishment of “Angel” 
every conceivable color in glass was pro- 
duced. Other glass craftsmen looked with 
envy at his creations. 

Angelo experimented with his chemicals 
and developed many secret processes which 
he carefully wrote in his book—a valued 
possession which he would entrust only to 
the eyes of his successor. And his daughter 
he guarded with hardly less secrecy. 

In his employ Angelo had a crippled glass 
worker who walked with a limp but whose 
hands were endowed with a magical skill. 
The apprentice was called, for his limp, 
Il Ballerino. Il Ballerino was poor and 
young and he coveted the precious book of 
secrets. One morning Marietta appeared 
in the glass house with a message for her 
father and the young eyes of Il Ballerino 
fell upon her. 

Marietta was susceptible and II Ballerino 
was ardent; he found a way to see her and 
paid a violent courtship to her beauty. The 
father would have none of the suit; he 
raged and scolded and locked the girl in her 
room, he threatened to send the lover away 
for the daughters of glass makers were fit 
to be married to the nobility, they were a 
caste in themselves and Angelo had his 
mind set upon a decrepit, ancient prince, 
with an ancient title. But he could not 
bear to send away his best workman and II 
Ballerino still working at the factory of 
“Angel” found means of seeing his beloved. 

The girl wept, the father was adamant, 
the lover was crafty and one fine morning 
Il Ballerino and Marietta disappeared. With 
them the book of secrets vanished. Angelo 
tore his hair and moaned and swore for 
many hours until a messenger came with a 
note from the runaway sweethearts. “Your 
consent to marriage or the book will never 
be returned.” 

Here was a pretty situation; his only 








108 THE JEWELERS’ CIRCULAR 





Now the Jewel Room 


at the Shainin Showroom 
Demands Your Attention— 


669 IVES there a girl with soul so dead who never 
i to herself has said . . . I must have a choker 
to wear with that fuchsia frock.” This very 
minute the shelves of the Jewel Room are being over- 
burdened with their load of newly arrived dress 
jewelry so precious to you from Profit’s view. 
* * 


Chokers in Amethyst, Carnelian, Jade, Rose Quartz, 
Crystal and Coral, the beads and clasps of which are 


all carved by hand. 
2k * * ok 


Rings: Turquoise, Carnelian, Coral, Amethyst and 
Jade set in silver filigree mountings that are adjust- 
able to any finger. Prices are very attractive. 

* * * * 


Only a limited stock will be available. Early in- 
quiries are suggested. , . 
The “Shainin Dragon” is a new magazine of general 
interest devoted to China and her art. Write for 
your copy today. 


of new items 
you will need 
for your holi- 
day rush. 


If you haven’t a 
copy of our 
catalog, send for 
one. It contains 
a large number 


|. SHAININ eX .- 


Uirect Importers of Chinese Artwares. 
PURCHASING GFFICES ix CHINA at SHANGHAI ano PEKING 


New York: 212 Fifth Ave. San Francisco: 268 Market St. 
Chicago: 109 North Wabash Ave. 
Los Angeles: 


Y, Albert B. Hess 
Transportation Bldg. 





Boston: 
H. P. & H. F. Hunt Co. 
41 Pearl St. 
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MADE BY MASTER CRAFTSMEN 






















UR bronzes are 

made by 
craftsmen, not ma- 
chines. Each arti- 
san puts his whole 
heart — his whole 
sense of beauty— 
into what he pro- 
duces. Thus, the 
artistic sensitiveness 
of skilled hands 
guiding fine tools 
results in art sub- 
jects which are as. 
individual as a great 
painting—so _indi- 
vidual, in fact, that, 
though such bronzes 
may apparently 
be imitated, 
they can never 
actually be du- 
plicated, as our 
models __ prove. 


Our prices are 
no more than 
the imitators, so 
why not have 
the originals that 
are guaranteed 
one hundred per 
cent? 


Send for Catalogue 


POMPEIAN BRONZE CoO. 


INCORPORATED 
Manufacturers of Artistic Bronzes 
225 Fifth Avenue Room 507 New York City 
































A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 
Silk Lined and Fitted with Purse and Mirror 


In a Combination of Colors That Far Surpass 
Your Expectations. Over a Thousand 
Pieces Are Included 


Memorandum Package Sent on Request. Trade References Required. 


S. B. IMPORTING CO. 
1123 BROADWAY NEW YORK 
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daughter or the work of his best years. 
Angelo stormed and swore and paced the 
floor and finally he admitted his defeat. 
Il Ballerino was accepted as son-in-law, 
Marietta was given a goodly dower and her 
father’s blessing and her husband became 
the head of the well known house of Bal- 
lerini. 

Though the authorities of Venice took 
many drastic precautions to silence their 
workmen the secrets spread from Murano 
through Europe and finally the industry was 
known in all western countries; the art was 
developed in Germany, France, [ngland, 
Holland, Flanders, and Bohemia. Ancient 
Germany, which brought forth a glass prod- 
uct of a heavier quality than the Venetian 
delicacies, has left many a reminder of 
festive occasions on goblets large enough to 
contain more than a quart of beer and 
Vidrecomes used for Rhine wine. These 
are enamelled in heraldic designs which 
brought ponderous grandeur to the tables 
they graced. Some of the first decorated 
German glassware is ornamented with figures 
of triumphant Swiss soldiers marching in 
haughty style across the translucent expanse 
of the vessel. Sometimes the Austrian eagle 
clasping in its claws the sword and the globe 
is seen or a young couple dancing or a 
hospitable warning against the temptations 
of wine and beer or the arms of forgotten 
owners engraved by the wheel in a lace-like 
fashion. Wheel engraving was also brought 
to a place of high excellence in France. 

The method of cutting glass with a dia- 
mond point very like that of drypoint was 
discovered by Casper Lehman of Prague 
where he was the “privy precious stone and 
glass cutter” to Rudolph II. The design 
which is scratched in lines upon the glass 
differed from the process used at that time 
in Holland where stippling or building up the 
design with fine dots made by the diamond 
point was the fashion. 

Georg Schwanhardt took up the work of 
Lehman at the latter’s death. Schwanhardt, 
who was a native of Nuremberg moved the 
industry to that city and the cut glass of 
Nuremberg became famous. The diamond 
point stippling of Holland was equally 
popular during that period. The designs 
created by some of the master craftsmen 
built up by fine dots were of such delicacy 
that the glass seems to be perfectly clear 
until held up to the light. 

An exquisite product was offered to the 
world between the years 1676 and 1770 by 
Bohemia and Silesia, when the two countries 
were politically united. Many modern manu- 
factures copy and reproduce the marvelous 
designs in high relief and intaglio originated 
on the slopes of the Riesengebirge whose 
forests supplied the wood to keep the fires 
of the factories going. 

The first Bohemian glass had a mixture of 
designs—castles, huntsmen, views of cities, 
armorial bearings, cupids, festoons and 
rococo motives—combined with no plan. 
The glass was decorated in a more refined 
manner at a later date and a combination 
of relief and intaglio cutting with rococo 
designs were used. In 1775 the rage for 
Silesian and Bohemian glass was over and 
the brilliant product which had been the 
popular favorite of a continent was no 
longer sought. 

: In Hesse the Sovereigns had always been 
interested in promoting the craft and the 
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tradition of glass making went back many 
centuries to a time in the Middle Ages when 
“waldglas” had been made in the Hessian 
forests. In 1583 Landgrave Wilhelm IV 
brought to the country a Venetian glass 
maker to instruct the Hessians in the art. 
At the end of the 17th century Landgrave 
Carl established a factory for the cutting of 
glass and some very fine specimens were 
produced here. 

At the same time that Landgrave Carl 
was indulging his dilletante tastes the Elec- 
tor of Brandenburg also decided to patronize 
the art of glass by establishing a glass house 
at Potsdam. Under the guidance of Johann 
Kunkel, an alchemist, the factory was 
destined to become famous. Kunkel, like his 
contemporary, Bottger, had sought the 

















HAND-MADE VENETIAN GLASS WISTARIA LAMP 


Philosopher’s stone to turn dross into gold, 
and like the Saxon experimenter who made 
the wonderful china of Dresden he failed 
in this first purpose and succeeded in an- 
other. Kunkel invented a splendid ruby 
glass which embodied gold as well as tin 
and which required a second firing to bring 
out the red color. 

Chinese art motives were to be seen in 
every phase of European industrial art during 
the 18th century and did not leave the realm 
of the glass designer untouched. Innumer- 
able Eastern designs were cut on glass made 
in that period. The rococo design, also so 
highly favored, gave way to the influence of 
the Louis XVI style of France and later to 
the classic simplicity and ordered designs 
which expressed the fashionable taste of the 
time. 

While the countries of Europe were evolv- 
ing an art in glass for themselves and bor- 
rowing from each other the first settlers in 
the new world were building their primitive 
homes. One of the first things that they 
requested of England was eight skillful 
workmen to teach Jamestown how to make 
glass of tar, pitch and soap ashes. The 
Dutchmen and Poles that were sent over for 
that purpose in a short time set up a glass 
house in the woods about a half mile from 
the town—to guard against fires most likely. 
And the first recorded industry in what is 
now the United States was begun. 

Probably bottles and window glass were 
the only products of the Jamestown glass 
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house, with, of course, the beads so necessary 
for traffic with the Indians. 

However, it could not have been very long 
before our maternal ancestors were demand- 
ing table glassware. A collection of early 
American glass will include pitchers, sugar 
bowls, salt cellars, cruets, sweetmeat dishes, 
drinking glasses and cup plates as well as 
the utensils for the kitchen and pantry, jars 
for preserving fruit, milk pans, vinegar jugs 
and pickle bottles. In the days when it was 
the vogue in America that tea cups, copied 
from the Chinese, should be without uandles, 
it was impossible to hold the steaming hot 
little bowls so the liquid was poured into 
the saucer and the cup deposited upon a 
miniature glass cup plate. 

Every one knows of the glass made at 
Wistarburg by Caspar Wistar, of the lovely 
glassware of “Baron” Stiegel of Mannheim 
reproduced so often to-day, of the lustrous 
pressed glass of the Sandwich factory. 
Everyone familiar with the glass manufac- 
tories of early America also knows that when 
these three names are mentioned the enumer- 
ation of glass makers of that period of even 
the first rank is by no means complete. In 
the second half of the 18th century and the 
first half of the 19th glass making in this 
country was almost as widespread in pro- 
portion to the population and development 
of the nation as it is to-day. 

Some of these factories which were in 
operation before 1850 are still providing the 
decorator and the housewife with delightful 
glass. Vases, bowls, table glassware of strik- 
ing colors, pleasing to the eye, correct line 
and composition are being offered to-day to 
our’ markets by modern American glass 
craftsmén to compete with the charming 
table appointments and glass accessories 
made in foreign factories. 

Illustrations for this. articles were fur- 
nished by the Friedlaender Co, New 
York.—L. G. 





Changing About the Gift Stock 





NYTHING the gift department of the 

jewelry store can do in getting more 
people into the department is bound to be 
a good thing for its business because the 
more people there are visiting the depart- 
ment the more sales the department is “ex- 
posed” to and the more business it does. 

In view of this, then, it is a good propo- 
sition for the gift department to make 
changes every now and then in the layout of 
the department and to then invite people in 
to see the changes. And to induce more 
people to come into the store the department 
may urge all the visitors to irankly tell 
their opinions of the changes and make sug- 
gestions as to other changes which could be 
made. 

A proposition of this sort which always 
attracts attention and which gives the public 
a splendid opportunity for making com- 
ments, consists in arranging a considerable 
portion of the gift department’s stock ac- 
cording to prices. For instance, one table 
or section of a table may be devoted to 
gifts selling for a dollar; another table or 
section of table may be devoted to gifts 
selling for two dollars; a third table or sec- 
tion of table may be devoted to gifts selling 
for five dollars. And so on. 


St i arene et Sete, 
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The New 
Beautiful Creations 











DRESDEN DISH 
with 
DRESDEN 

FLOWERS 





CANBY DISH or FLOWER BOWL 


METAL FIGURE IN BRONZE FINISH 
WITH REMOVABLE POTTERY BOWL 
BLENDING COMBINATIONS =a 
OF COLORS: HEIGHT IO in. Sg 
OVER ALL*BOWL 7in. DIAMETER = 
No.C.P 801+ 452 EACH? 48% | Bae 
DOZ.* NEW CATALOGUE? sr 


27/14 
$3.75 


complete 








Genuine Alabaster 








27/15 Birds 
$6.00 
complete These figures are 


faithful reproduc- 
tions in genuine 
alabaster— direct 
from Italian work 
shops. 

Unusual pieces 
for incidental home 
decoration. 


27/16 
$4.75 


complete 





No. 45120 


$1.25 


é 
* 


i 
de —7 
You will wonder at the marvelous work- 
manship and colorings of these Dresdens. & 
They represent the finest handcraft of 


the German artist. To see them is to 
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admire them—and that’s more than half ed 5 
he sale gic . 
; $3.00 
WEISSMAN IMPORTING CO. |: cc.orrt. | Bhattat $2.25 
Incorporated “geanpered 
STEIN & ELLBoGEN ComPpANY 
3 East 28th St. New York, N. Y. 31 North State Street - - Chicago 
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Brass Ware As Gift Offerings 


The Development of an Industry That Today Produces Many 





Unique and Charming Articles 




















INCE the feeding of man was the first 
duty of domesticity, the caldron, the 
earliest cooking pot, has existed universally 
since prehistoric days. When metallurgical 
chemists discovered how to make brass by 
using an alloy of zinc, a composition metal 
of which copper is the base, it was used 
for common domestic vessels. It could be 
cast and rolled and otherwise easily manipu- 
lated, it has a harder surface and is more 


brass were made hundreds of years ago in 
‘England. The brass of that time was 
decorated with hunting scenes and scenes 
of battle; the figure work of Oriental feel- 
ing was also used. 

For centuries household ornaments, 
trinkets, and articles for the adornment of 
ladies and gentlemen were made of bronze; 
brass took its place especially for decora- 
tive objects and metal ornaments. Brooches, 
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UNIQUE BITS OF BRASS WARE FOR THE GIFT DEPARTMENT 


resisting than copper and so was employed 
for many purposes. 

In [:ngland from the days of Queen 
Elizabeth onward brass’ was favored for 
household utensils and took the place of 
the copper vessels’ that were employed be- 
fore that time. The “Worshipful Company 
of Founders” in the 16th century in England 
made pots and pans, worked with the ladles 
and crucible, the hammer and anvil or the 
wood block. Brass, rolled in sheets, drawn 
in rods and wire and cast in ingots ready 
for the founder was well suited to many 
purposes, 


The great baronial castles of the over- 
lords had kitchens fitted with shining cop- 
per and brass. In some long forgotten 
Passage way, in houses built in feudal 
times, cooking pots of brass have been 
found after lying in their hiding places 
for centuries. In mediaeval days metal 
work was home made; the work of the 
retainers of the feudal estates. Early rec- 
ords tell that candlesticks, buckles, spurs. 
stirrups, straps lavers, ewers and basins of 


rings, pins, needles, bodkins, thimbles and 
buckles were made of ornate brass. Arms 
and cannons were decorated with the alloy. 
The door front of great houses and cottages 
were made rich in heavy, decorated brass 
knockers. Brass lamps and lanterns were 
hung outside the doors to light the dark 
streets. 

In the days before Victoria’s reign, when 
no modern heating facilities were known to 
man, the coppersiiths and the braziers in 
England and in America made hand warm- 
ers and foot warmers, little portable stoves, 
to be carried around from place to place. 
It was the common practice for the man 
servant or the maid servant to follow his 
mistress to church carrying a charcoal 
burner. This was placed upon the floor at 
the lady’s feet; the servant retired to an in- 
conspicuous corner and at the end of the 
service appeared once more to carry the 
warmer home. 

There are many fine examples of the 
brassworker’s art in old churches. There 
is a magnificence in the metal work of the 


splendid church grilles, railings, and gal- 
leries; the processional crosses, of which 
some are ornamented with jewels and 
enamels, the crosses for the altar and the 
huge altar candlesticks were often made 
of brass. 

When the origin of brass is sought one 
naturally turns to the Orient, that fertile 
mother of all arts. In Egypt, the land of a 
great past, the most important pieces of 
metal work of the earliest period have 
been found. Huge gates of brass covered 
with delicate inscriptions and traceries have 
been discovered in Assyria. Brass mirrors 
and many small articles for the toilet, 
charming ewers with long projecting spouts 
and curiously fashioned, curved handles, 
ornamented with masks and shells were 
used in Egypt thousands of years ago. 

Arab metal work is generally covered 
with finely engraved designs, characteristic 
of the race. The Saracens had some influ- 
ence on the early European metal work 
which is made in form and style similar 
to that of the East. The work of Persia 
is peculiar to that country; the metal is 
treated to the all-over type of decoration 
interwoven with scenes which is so com- 
monly employed on all that is Persian art. 
The most common vessels, bowls, covers, 
saucers of brass are chased in a clever 
manner with hunting scenes, floral emblems 
and arabesques. Many times the Persians 
used coloured inlays to gain a _ brilliant 
effect. Damascus, which to this day is a 
famous metal working center, originated 
the beautiful brass products inlaid with 
gold and silver beaten into the alloy which 
is called Damascened metal. It is an art 
apart and a wonderful one. At one time 
splendid armour was thus made. 


India, too, has long been known for her 
metal work. The villages around Lucknow 
and Deccan have been making a fine metal 
product called bidri, beautifully damascened 
in gold on a brass and copper base since 
the seventeenth century. Nepal makes a 
variety of metal objects including weirdly 
formed lamps, inkpots, decorative water 
bottles, vases and tazzas. From Madras 
and Travancore come spun and_ turned 
brass vases and bowls of delightful shapes. 
Some are fish and others are birds. One 
of the most important kinds of brasswork 
in present day Eastern bazaars, in Euro- 
pean and American gift markets come from 
Benares. In days long gone by great care 
was taken in producing the forms and the 
correct decorations. The ancient work .is 
reproduced very painstakingly today. The 
most familiar ornamentation of Benares 
brasswork is the scenes of the ten incarna- 
tions of Vishnu so often to be seen on the 
spice boxes, perfume holders, bowls, trays, 
and smaller vessels that find their way into 
the modern homes. 

The works of China and Japan are per- 
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Hubley Metal Products 





Door 


Stop. 
in Natural 


No. 279—Wire-Haired Fox Terrier 
Very lifelike reproduction, finished 
Colors. .Size 8 in. x 9 in. 


Send for Illustrated Catalogue and Price List. 


Western Representative 
Henry C. Hubley 
Transportation Bldg., 
Los Angeles, Calif. 


New York Representatives 
Ferdinand Bing & Co. 
67 Irving Place, 
Bush Terminal Sales Bldg., 
130 West 42nd St. 


Hubley Manufacturing Co. 


Lancaster, Pa. 





| 
| 


—————$_____. 


Velvetex Wooden Art Candles 


PROFIT 
MAKERS 


for your shop 
this Fall!! 


Velvetex Art Candles hold 
their shape always! Hand 
decorated, with bird or 
floral designs, in all popu- 
lar hues Made of straight 
grained wood, brightly col- 
ored and blended. ‘ 





Send Today for 


LE, Circular or Our 


as $10.00 Assortment 
of one doz. pairs candles assorted 10”, 16”, 24” 


SANDERSON ART CO. 


Art Goods of Distinction 
540 Van Buren Street Milwaukee, Wis. 


a 
VAN 
PHS 

















1927-28 Edition 


The 
Jewelers’ Circular 


BUYERS’ 
DIRECTORY 





PRICE ONE DOLLAR 





Jewelers Publishing Corporation 
11 John Street, New York 





FANCHETTE 
THE IMPORTED FRENCH HAND BAG 


Exquisite in every detail. 
Exclusive for the high grade trade. 
Many designs, colors and shapes 
and not high in price 
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haps the best known and the most popular 
of Oriental brasswares. The pottery and 
porcelains of these countries were for a long 
time an incentive to European potters and 
the grandeur of their decorations in all 
their art works have made them familiar 
and well loved in the Western world. The 
wares of China and Japan have a ready 
market and many admirers in the Occident. 
Metal cooking vessels were used in China 
many centuries before the Christian era. 
Bronzes shaped like the pottery of that 
time were made during the Han dynasty 
and were used for the sacred temples. The 
cooking utensils were not unlike those of 
early Europe except that the handles were 
more decorative. Lion’s claws and eagle’s 
talons often formed the feet of the ancient 
domestic vessels. 

Metal work has been fashioned in Japan 
in great variety. Modern reproductions of 
ancient objects have supplies a vast demand 
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BRASS INKSTAND 


in Western markets. For hundreds of years 
artists have been hammering copper and 
brass, inlaying it with gold and silver, en- 
ameling it with vitreous pastes to make 
cloisonné in that country for the delight of 
the home-makers of all time and the deco- 
ration of religious shrines. Ornamental 
treasures as well as domestic utensils have 
been carefully hammered and engraved into 
things of rare loveliness. A fine brass of 
ten parts of copper and five of zinc has been 
employed by the brass craftsmen of Japan. 
Another beautiful alloy of one part of gold 
to ten of copper displays wonderful colors 
imparted to it by the treatment of acids. 

Hand-carved and hand-chased Chinese and 
Japanese brassware is often seen in the 
American gift shops. A hand-chased dragon 
ash tray with squirming dragons is sus- 
pended from a chain held in the mouth of a 
dragon whose wriggling neck forms the 
stand. Or cobra candlesticks breathe of the 
Orient. Ash trays, cigarette boxes, vases, 
bowls, trinket boxes with quaint and grace- 
ful Eastern designs make the gift shops in- 
teresting places. 

In most of the countries of Europe distinct 
styles and individual treatments of metals 
are known. The metal work of the Italian 
Renaissance satisfied the most exacting 
ideals. In that land from the sixth to the 
tenth century inspiration was received from 
Byzantium, and the early works are lavish 
in gold and silver inlay. The metal of a 
later day was quite different. In the four- 
teenth and fifteenth centuries the Venetian 
metal workers fashioned beautiful brass 
household objects and minor church orna- 
ments. Many Renaissance articles were 
Oriental in decoration, but the form and 
style were clearly Venetian. The modern 
Italian brasswork employs the forms and 
styles of the Renaissance to a large extent 
with some twentieth century inventions. 

The screens, lanterns, lamps, candelabra 
and ecclesiastical metal work of Spain was 
usually highly ornamented with pierced deco- 
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rations recalling the Moors. The Italian 
kenaissance and the Gothic styles also in- 
fluenced the Spanish workers. Of French 
metal work the decorative enameled brasses 
of Limoges are much to be admired. Hol- 
land produces brass of a utilitarian species. 
It is hammered by hand and decorated in 
a formal manner. Early German metal 
work is conspicuous for its massive form 
and the elaborate wealth of floral decora- 
tion. Augsburg and Nuremburg are to the 
present day renowned for their metal wares. 

Copper and brass have for centuries been 
used as foundations for enameled work. 
Even the ancient Egyptians, Romans and 
Greeks colored their metals with bright 
enamels. Limoges has been famous for 
hundreds of years for its wonderful enamels. 
The cloisonné and champlevé enamels of the 
Orient are found everywhere in the gift 
markets of the world. 

M. Wille, 41 Union Sq., New York, and 
Emil S. Larsen, 225 Fifth Ave., New York, 
provided the illustrations used with this 
article. 





Helpful “Don'ts”. in Selling 
Favors in the Gift 
Department 





ERE are some interesting “Don'ts” that 


be found of help in selling more gifts 
for use as party favors: 

Don’t emphasize price too strongly when 
selling favors. The average buyer of favors 
wants something that looks novel and in- 
teresting but doesn’t want to pay too much 
for it. Also she wants something whose 
value isn’t too well known to her guests. 
Consequently it is always a good plan to 
soft pedal price when selling favors. 

Don’t ask questions of the customer un- 
less absolutely necessary to do so. The 
average customer dislikes being put on the 
witness stand above everything and this is 
especially the case when buying such simple 
things as favors. 

Don’t try to force customers to adopt 
your ideas with regard to favors. Most 
customers find that a large part of the fun 
of buying favors consists in looking around 
and following their own whims. If cus- 
tomers adopted your ideas regarding favors 
then the party would, practically, be yours 
rather than that of the buyers of the favors. 

Don’t tell about the other customers who 
have used the same sort of favors as those 
you are trying to sell to the present pur- 
chaser. No hostess wants to copy what 
other hostesses have done and so such in- 
formation would be certain to turn the 
average customer away from the goods 
rather than to create a desire in the cus- 
tomer to buy the goods. 

Don’t get too personal in commenting on 
the probable beauty and pleasure of the 
party the customer is going to give. Such 
comments will be apt to make the customer 
think you want to be invited and that 
would be a bad situation indeed. 

These “Don’ts” have helped some gift 
departments in selling more favors and will 
probably be of help to others. 








(Watch the Gift Department for the 
latest merchandise ideas.) 
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Featuring New Gifts in the 
Window Display 





ANYTHING the gift department of the | 


jewelry store can do to emphasize the 
freshness and newness of the goods it is 
offering is bound to be helpful to the depart- 
ment in selling more goods. 

In this connection, ‘a map may be used to 
very good advantage indeed. The map 
should show the United States, and on it 
should be placed a heavy dark line from 
New York city ‘or,«Hollywood or Chicago 
or Palm Beach direct to the city in which 
the store is located. Then on the big 
city from which the line comes there should 
be placed a card reading like this: 

“New Gift article appears on Market on 
the 17th. Our buyer sees it and buys it for 
us on the 18th.” 

Then on the city where the store is located 
should be placed a card reading like this: 

“New gift article received by us on the 
23rd and now on sale.” 

Then in the foreground of the window 
can be placed a larger placard reading like 
this : 

“WE SEARCH THE MARKETS FOR YOU 

“We pride ourselves in offering the 
new gift articles first. This map shows 
how speedily we always get the new 
things. Come in and be the first in this 
territory to buy the new things here.” 


Surrounding the map and this placard 
could be a very attractive display of some 
of the very newest merchandise the gift de- 
partment was offering for sale. 

This novel sort of window display would 
be certain to attract much attention, and it 
would also be certain to be of distinct ad- 
vantage to the store in selling more goods. 

Try it and see. 





An Interesting Idea for the 
Gift Department 





ERE is an interesting stunt which can 
be used in forming the basis for some 
unusual advertising by the gift department 
of the jewelry store. Also, this stunt gives 
the gift department some valuable informa- 
tion about the business which is of great 
help to many departments in knowing how 
to buy goods and in knowing what goods 
to push particularly heavily. 

Ask customers the purpose for which the 
goods are being purchased. Are the goods 
being purchased for use as party favors, or 
for presentation to various people as gifts 
or are the articles being bought for the 
adornment of the home? 

One western gift department which made 
an investigation along this line was sur- 
prised to find that more of its articles were 
purchased for home use than for any other 
purpose. Next to this came the purchase 
of articles for use as party favors. So this 
department pushed its articles in its adver- 
tising matter as being especially suitable 
for home use. 

Another store found that it was doing 
an unexpectedly large volume of business 
in the sale of articles for use as party 
favors and so this store, accordingly, 
featured the party favor proposition more 
strongly than ever. 
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Gift Buyers Information Bureau 


THE JEWELERS’ CIRCULAR Maintains a Buyers 
Information Bureau for All Jewelers 
Interested in Gift Wares. 


HIS department now offers a reliable source of information 
and unbiased advice to all jewelers on all gift merchandise 
that is suitable for a jewelry store. 


Perhaps you are one of the hundreds of jewelers already interested 
in the really great opportunities in gift wares, but hesitant about 
purchasing through lack of absolutely responsible, reliable informa- 
tion—information on the different classes of merchandise, on exactly 


what to buy and where to buy it. 


Or you may already have a gift department in your store and would 
like to know how the chain store in your town can under-sell you 
on certain merchandise, or where they purchase such goods. 


For a long time the need has been felt for a reliable information 
bureau. Not to promote any particular class of merchandise but to 
furnish a broad merchandise view of all classes of goods that may 
be of interest to the retail jeweler. An organization of unquestioned 
integrity and reliability, with but one single thought in mind, that 
of finding such merchandise as is requested and getting the lowest 
possible prices. 


It is not the purpose of this Gift Information Bureau to place any 
orders with any manufacturer, but simply to get you information 
about any goods you may be interested in. 


THE JEWELERS’ CIRCULAR has opened this department that you may 
secure, without obligation, not merely data on any merchandise you 
may be interested in, but to keep you posted on the market conditions, 
and to be of such service to you as only an experienced merchandising 


department can be. 


Jewelers’ Publishing Corporation. 
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The Lanterns of Spain 


They Hung in the Doorways and Patios Long Ago and now Find Harmonious Settings in 





Modern Period Rooms 
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PANISH lanterns of historic styles as 

far back as the Romanesque and Gothic 
are finding delightful settings in the Ameri- 
can homes of today where the rooms are 
decorated in Italian, Spanish, English Gothic 
or Tudor periods. 

The trade in ornamental tin lanterns in 
the 18th century prospered in southern and 
central Spain. Toledo was the center for 
this manufacture and so productive was the 
city that when one speaks of Spanish lan- 
terns the skillful combination of tin and 
glass in complicated geometrical arrange- 
ment which is typically Andalusian im- 
mediately comes to mind. 

The Moors who had possessed Spain for 
so many centuries left traces of their archi- 
tecture, their learning and their art. Just 
as the gorgeous Alhambra and the splendid 
ruins of the Alcazar are magnificent re- 
minders of the Moslem conquerors, just as 
the Moorish tiles and Hispano-Moresque 
pottery are reminiscent of the “followers of 
the faithful,” the marks of the clever fin- 
gered Moors have been left on the lanterns 
of Spain. 

Centuries ago when in Gothic Spain there 
were no lights on the streets and highways, 
every house of any dignity whatever hung 
a lantern outside the door. These hanging 
lamps of glass and tin were even more in- 
dispensable in the patios and hallways of the 
homes and were to be seen in palace and 
cottage alike. The earliest form of lighting 
fixture in Spain was the ancient candil, a 
simple oil pan with a handle. A protecting 
sheet of pierced metal was added to this 
and it became a lantern to be used in the 
stable and kitchen. The handsome pierced 
metal hanging lamps of the Moors were 
another ancient form of lantern though they 
were glassless. 

During the 16th century when the Renais- 
sance in Italy was slowly making itself felt 
in Spain the history of lantern making in 
that country began. Spain's greatest handi- 
craft at that time was her ironwork. In 
northeastern Spain, in Barcelona, where 
close contact was held with Italy and her 
Oriental trade, glass in imitation of the 
Venetians was being made. Toledo also 
manufactured glass. For the other neces- 
sary crafts of lantern making, the Moham- 
medans had taught Spain the art of work- 
ing in brass and bronze. 

Brass and bronze, favorite metal of the 
Moors; iron the material that Spain loved 
to work with; tin which was used so cleverly 
to frame the glass fantasies of the lantern 
makers! Farols of Spain were made with 


such painstaking skill and manufactured in 
such quantities that almost every house in 
Seville today still cherishes an antique speci- 
men. 

Long ago when one dared to go forth 
upon the unlighted streets he carried along 
with him a pole lantern. 


These have been 


converted today into lamps that swing from 
marble or stone stands or from red wooden 
poles or hang from a single heavy, red silk 
cord. Hanging lanterns in the 16th century 
were sometimes swung ftom metal brackets 
and flat bottomed lanterns were placed on 
tables. Both these styles are adapted for 
use in our modern homes to lend a charming 
note of harmony to a period room. 

The lily was the characteristic art motive 
of the Spanish lighting fixtures in the homes 
and in the churches during the Romanesque 
period from the 11th to the 13th centuries. 
In the Gothic period, though the lily was 
still used for ornament, the crown was most 
often to be seen. These art motives were 
retained for lanterns made at still later 
times. 

As early as the 14th century some attrac- 
tive lanterns were made. These were in- 
spired by the Moorish taste with their large, 
arched window-like openings in the sides and 
the Moorish triple arched tops. In the 15th 
and 16th centuries a combination of Gothic 
and Moorish styles gave rise to an entirely 
new idea in lantern making as well as in 
all: Spanish handicraft. The new style proved 
the glory of Spanish decorative art. At 
that time iron was skillfully wrought and 
employed in the making of lanterns the 
frames of which follow the general form 
and ornament of the new idea. In the iron 
lantern the art was brought to its greatest 
beauty when iron was beaten into thin 
sheets to accept the pierced Moorish work 
and the delicate applied Renaissance orna- 
mentation, The craft of the farol starting 
at the end of the 16th century reached its 
perfection in the farolisimo of the 17th cen- 
tury when it was at the height of its vogue. 
During the two centuries that followed the 
use of tin practically eliminated iron as a 
material for lanterns. 

The most precious inheritance the Moors 
left to the farol art was in metal work 
either pierced or solid. Although in the 
pierced work there is much that is attractive, 
in the solid metal there is a nicety of form, 
in the soft rounded dome and corners and 
an Oriental finish that is always handsome. 
The 16th century lamp was inspired by the 
elongated lines of the mosque lamp. Occa- 
sionally these lanterns are so elongated that 
a small lantern is needed to cap the top; 
the bottom is equally prolonged by receding 
curves, angles and finial. 

The inequality of Spanish glass is itself 
attractive. Geometric patterns intricately 
superimposed on the glass panes as well as 
on the metal in true Moorish-Gothic style 
gives the effect of a deep beveled design. 

Other specimens of early Spanish lanterns 
show a combination of period designs; the 
crowned dome tops and scrolled bottoms 
appear on almost all types. Some examples 
are ornamented at the corners with metal 
columns decorated with simple conventional 


flowers and leaves. Faroles atorreonados, 
lanterns with glass turrets at each of four, 
six or eight corners, as characteristic of 
Spain as her old turreted castles, came 
into fashion in the 17th century. The turrets 
are varied in shape, proportion and decora- 
tion at top and bottom. Some were urn- 
shaped, oblong, oblong with dome at top 
and reversed at bottom, oval and circular 
elongated by domed top and finial bottom. 
The tops were wide and slope to a small, 
well-formed crown. 

The Italian and French lanterns influenced 
the Spanish during the Renaissance. Many 
of those made at that period are many 
sided and made of small panes of glass 
topped with pierced metal work and _ solid, 
nicely molded metal bottom, so typical of 
Spain. Often a Spanish lantern of iron or 
tin is suggestive of Italian bronze work; 
those of urn-shape with six or four sides 
and metal crown and open work decoration 
are very beautiful. 

Sometimes Moorish ornament appears on 
the pierced metal together with motives 
strictly Renaissance in origin. A long 
rectangular lantern will be all of pierced 
metal in Moslem and Italian arabesques. 
‘The primitive Acanthus leaves often orna- 
ment the frame work of many Spanish 
types, top the lamp as finial and finish it 
below in place of a pendant or form the 
bottom by curving inward like a half-closed 
bud. 


Some charming lanterns were designed in. 


the 18th century when the baroque style 
was fashionable in Spain. These are per- 
haps the best known of the farols of Spain. 
Naturalistic leaves and flowers, an abun- 
dance of scrollery, splendid domes and tur- 
rets, were the characteristics of the time. 
Tiny potted plants and _ flowers might 
decorate one lantern, another might have a 
sprawling, exaggerated amount of foliage 
as ornament, a bouquet of flowers might 
grow at the top of another. From the flat 
bottoms, lilies, cones, scrolls or bells hung as 
pendants. The tops were adorned with 
equally ornate decorations. Extravagant 
pierced ornament appeared on the Mosque- 
like domed lanterns. 

The turrets, sometimes hardly recognizable, 
persisted to decorate a corner. Spikes 
were added to the turrets in later examples. 
Colored glass came into use to a certain ex- 
tent and some conventional forms such as 
the star were popular for a time. Some 
of the lanterns were gilded and painted in 
gay colors as was the vogue in all furniture 
at the end of the 17th century. 

A Spanish lantern of bright colored tin 
or dignified iron is an attractive decoration 
to fit into an interior. The great variety 
of jorm found in the farols of Spain is a 
delight to the interior decorator; the 
Moorish-Spanish inheritance gives them a2 
charming individuality to lend to a room. 
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Lnis advertisement appears in four colors in I'he Saturday Evening Post, October &; 
and in the November issues of Vogue, Vanity Fair, and House and Garden 
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Dip YOUR WATCH 
SHARE YOUR ADVENTURES IN THE 


DAYS OF“REMEMBER THE MAINE’? 


ep A watch may never lose a second yet be many years slow p< 


You cherish such a watch, of course, 
but all others who may see it, know 
nothing of the sentiment that binds 
you to it. They see only a watch 
that has weathered long and hard 
service, a watch that stamps you as 
a trifle behind the times... Hasn’t 
this sturdy old campaigner earned 
an honorable discharge? Wouldn’t 
a modern Elgin Watch be a more 
honest gauge of your present busi- 
ness and social status? It will mark 
you as a man abreast of the times, 
and record the time for you with 


7HE WATCH WORD FOR 


ELGIN. 


© Elgin, 1927 


unvarying accuracy ... Finer and 
more dependable watches are not 
to be had than those that bear the 
old and honorable hallmark of 
Elgin. In the crucible of Time... 
through sixty years of watchmaking 

these timepieces had been 
tried and tested and found true. 
Yet despite their excellence, their 
service, their loyalty, they are not 
expensive treasures. Even a modest 
investment puts in your pocket or 
on your wrist a timepiece faithful 


and beautiful. 


ELEGANCE AND EFFICIENCY 


The Elgin factory is well 
worth seeing, ‘and all jew- 
elers are invited to visit it. 
Call at our Chicago office 
for transportation. 


WATCHES TRUE ALIKE 
TO THE TIME-MINUTE 
AND THE STYLE-MINUTE 


Here are reproduced six out- 
standing Elgin models. Others 
may be had in generous variety, 
and ata price range most liberal, 


She who wears this bracelet watch has both 
admiring eyes and the correct time upon her 
wrist. A 7-jewel movement, in a white 
14-karat gold-filled case 


Only out of a long experience in fine watch- 
making could come such a watch as this— 
good to look upon, faithful in service, 
17-jewel, yet offered at such a modest price 


Designed to withstand the punishment of 
sport wear is this man’s strap watch...a 
7-jewel movement in a 14-karat gold-filled 
case of white or green tone 


Refinement and beauty are linked with 
accuracy in this woman's wrist watch. The 
case is of 14-karat solid white gold, and en- 
graved and enameled $60 


That a strap watch can be handsome yet 
hardy is most eloquently proven by this 
Elgin. It has a 15-jewel movement, luminous 
dial and a 14-karat gold case. . $60 


This watch is an excellent example 0° the 
value Elgin ever offers. The case 1s engraved 
and made of 14-karat solid white gold. The 
movement is 17-jewel. 1 he price 


( Prices slightly higher in Canada) 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the miem- 
bers of the trade generally communicate with Tue 
JEWELERS’ CircuLAR regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their business. 














The Value of Merchandise Display 


Address delivered by L. A. Rogers, Secretary, Internaticnal Association of Display Men, before the recent 





Convention of the A.N.R!J.A., held in Milwaukee, Wis. 

















ELF training has taught the speaker 

to be practical. He does not pretend 
to rank as an efficiency expert—and that 
reminds me of a story told by Charlie 
Murray, the moving picture celebrity, at 
a recent convention of the Pacific Coast 
Display Men, held in Seattle, Wash. 
Charlie said that an efficiency expert 
applied to John Wanamaker, the master 
merchant of Philadelphia, for a job. 
This expert, among other things, was an 
expert salesman, and he experienced not 
much difficulty in selling his services to 
Mr. Wanamaker. He was engaged and 
went to work. 

Almost immediately he commenced to 
rearrange the many departments in the 
store and to change their locations. He 
moved the glove to the corset depart- 
ment and the corset department to where 
the gloves were formerly located, and 
so on all down the line until almost a 
complete changing of department space 
had been made. Things went on for 
quite some time in this and other man- 
ners, until one day the expert was sum- 
moned to Mr. Wanamaker’s office. 

“You say you are an efficiency ex- 
pert?” said Mr. Wanamaker. 

“I am, sir,” answered the expert. 

“You remind me of a Welsh rabbit,” 
said Mr. Wanamaker. 

“What do you mean by that? I don’t 
quite get the connection,” he asked. 

“Well, I’ll tell you,” said Mr. Wana- 
maker; “Welsh rabbit isn’t Welsh and 
it isn’t rabbit—it is just a piece of 
cheese.” 

And at that the expert was discharged 
o_o in securing the desired re- 
sults. 


Power of Suggestion 


Creating a consumer demand, through 
Scientific methods of advertising and the 
Power of suggestion, is the fundamental 
basis of scientific selling. As much de- 
pends upon the manner of display as 
upon the direct appeal of the sales per- 
Son, for efficient display does more to 





focus the mind and to create demand than 
any other kind of advertising. 

How to display has brought forth 
many experts in store architecture, fix- 
tures, lighting, space arrangement, as 
well as color effects, and through these 
the power of display may be empha- 
sized; however, all of these things are 
but the stage settings of the main 
thought—merchandise display, and allow 
me to impress upon you the fact that all 
other forms of advertising fail to do the 
most important thing—Show Goods— 
which is the first rule of successful mer- 
chandising. 

Attractive settings for the merchandise 
is an important factor, but we need to 
connect this power with IDEAS, up to 
date and practical ideas, based upon the 
logic of the thought: “People buy what 
they see.” To have them see the style, 
the beauty and the desirability of the 
merchandise we need the skill and the 
touch of the artist in window display. 

The great trouble with many retail 
merchants is that they lack ideas and 
vision in merchandising. “What can 
window display do for me?” not what 
it has done and is doing for others, is a 
mental attitude much like closing the 
eyes to sunshine and saying, “There is 
no sun.” You do not have to go to other 
cities for convincing evidence of the 
value of display. Open your eyes and 
see Beaumont-Window display on every 
hand, and whenever men think a most 
effective form of advertising wherever 
success is claimed and enjoyed. 

This is an age of intensive merchan- 
dising, therefore, I say, increase your 
advertising, increase your efforts to at- 
tract. Attraction is the first skirmish in 
the battle of successful retailing. The 
printed message is ABOUT the goods; 
the window display IS the goods; adver- 
tising is an announcement and an invita- 
tion; window display is an introduction 
to the host. 

Exchange of Ideas 


Today retailing is a battle of adver- 





tising, display, service and sales. The 
printed advertising DOES attract atten- 
tion. It does more than that, it inter- 
ests the people. It creates desire. BUT— 
showing the goods is what causes action 
and makes the sale. Of course, it is true 
that a capable selling force is needed. A 
careful study of the store’s advertising 
and of the artistic arrangement and 
presentation of the goods through win- 
dow display, these produced by masters 
in their respective fields, will do more to 
produce a capable selling force than any 
other form or system of merchandise 
education yet devised for the retailer’s 
profit. 

We should welcome every exchange 
of ideas with neighbor and retailers; 
such an exchange as is provided by this 
splendid organization and others of like 
intent. We should encourage a more 
careful study of the winning methods 
and the larger possibilities of advertising 
and display; we should insist upon a 
more practical knowledge of merchan- 
dising by the education of selling forces; 
we should increase efficiency and elimi- 
nate deficiency; we should better inter- 
nal and external service; we should train 
the whole payroll for a more intensive 
selling program; every item of expense 
should bear a proper relation to profit- 
able results, ever keeping in mind the 
fact that the one and only source of rev- 
enue is sales. 

In retailing, it is the public who sug- 
gests both the buying and selling of mer- 
chandise. You buy what they need. They 
buy where they please. To nominate and 
elect this “where” is your job, and it is 
a man sized job if ever there was one. 
It calls for intelligent effort, much pa- 
tience, steady application, constant study 
and organization of all the energy you 
possess. There is no such thing as “Alad- 
din” results in retailing. It’s a sowing, 
a cultivation, a growth and a steady, sure 
and profitable reaping. 


The success of others should be your 
encouragement. There is an “acre of 
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Mantel Clocks to Suit 
- Every Taste and Purse 


7 
Dan Herschede line of Mantel Clocks gives 
you a wide variety of patterns and a price 
range that enables you to give the customer 
the type of clock he wants at the price he wants 


to pay. 


Whether it is a $75.00 DeLuxe Model 10 Pendulum 
Movement Clock with both Westminster and 
Canterbury Chimes, or a Model 20 Pendulum 
Movement Clock with the Westminster Chimes, 
or an eight day hour and half-hour strike clock 
priced to retail as low as $14.00, you will find a 
large variety of beautiful models from- which to 
choose. 

















And whatever the price, every clock 
is of Herschede quality through- 
out. Which means that it a de- 
pendable, guaranteed timekeeper. 












Westminster and Canterbury 
chimes on 6-Symphony echime-tone 
rods. Height. 14%”, Width, 
11”, Depth, 7”. Finest mahogany 
case. List price...........$84.00 








Send for our new catalog. which 
shows our complete line of Hall, 
Mantel and Boudoir Clocks. 













No. 2021 


Westminster and Canterbury chimes 
on 6-Symphony chime-tone rods. 
Height, 10%”, Length 21%”, Dial 
7”. Finest mahogany case with Red- 
wood Burl VPanels. List price $96.00 













VISIT OUR NEW YORK 
DISPLAY ROOM 


q 

x When in New York you are cor- 7 
dially invited to visit our display 

room at 37 W. 47th St. and see 

what has been pronounced the finest 

display of Hall, Mantel and Bou- 

doir Clocks in the world. 


No. 6010 


Westminster Chime on 5 
Symphony chime - tone 
rods. Height, 9”, Length 
20%”, Dial, 5”. Finest 
mahogany case, Redwood 
Burl Panels. List price 

$69.00 


wa 


















The Herschede Hall Clock Co., Cincinnati, O. 


West Coast Representatives, A. I. Hall & Son, Offices in San Francisco, Los Angeles, Portland, Seattle. 
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diamonds” on your own farm; hunt for 
it, discover it and enjoy the fruits of 
your labor. Opportunity’s door is open 
before you. It is what you bring to the 
opportunity that makes it a turning 
point to success or failure. Pay the price 
in enthusiastic, unbeatable effort, and 
there is no such thing as defeat. 

Open up your mind and let this vision 
take possession of you. Make your ad- 
vertising honest and human, a bid for 
public approval. Display the merchan- 
dise with a human appeal, a living, 
breathing, screen of your story—inter- 
esting, instructive, suggestive, inviting 
and persuasive, a badge of your progres- 
siveness and a basis of your claim for 
attention and patronage. Make the dis- 
plays so new and so compelling and con- 
tinuous that even your friends will won- 
der what’s happened to Jones. 


Displays Work Constantly 


Thus you. will see wonder grow into 
confidence. Confidence will grow into 
patronage. Patronage will grow into 
profit, and profit will grow into power. 
Put into your advertising and show win- 
dows the imprint and the delicate touch 
of your own personality. What your 
smile is to your selling ability, your win- 
dow display is to the character of your 
store, and when news items and adver- 
tising in print are all laid aside for the 
day, when the mind of the public is free 
from the daily worries and cares, when 
thousands stroll along your business 
streets, and the thoughts of the home 
and the heart are uppermost in mind, 
when lovers confide and husbands and 
wives talk over the real things in life, 
between the hours of 6 and 11 p. m., your 
window displays still work for you, as 
they shine into the receptive minds of 
these passing thousands. 

The grandeur of the display’s simplic- 
ity will awaken the public’s thoughts, 
hopes, memories and actions. A silent 
reminder of the things they need, a com- 
pelling suggestion of plans for a brighter 
and better dawn, a vision that may trans- 
form many of these and through them 
transform your business and you. 


Closer Cooperation 


There has been in the past a little 

strife and some petty jealousies among 
advertising and display departments, 
caused by the mistaken idea that the 
individual department was the one re- 
sponsible in making the cash register 
Jingle merrily and often. These two 
great forces representing the best ad- 
vertising mediums known to the present 
commercial world, can by closer coop- 
eration one with another, produce far 
greater results. Their object is identi- 
cally the same. 
_ The advertising man reaches the pub- 
lic by going right to the homes; he goes 
direct to the consumer; but the display 
man can only reach those who pass the 
show windows, and it is here that the 
ad man can be of great assistance by 
referring to the displays more fre- 
quently in the newspaper advertising. 
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There may be a tendency at times for 
an ad man to think that it is the adver- 
tising, and that alone, that causes crowds 
to flock into a store. The display man, 
at times, may figure if he had as much 
money appropriated to his department 
as his advertising brother, he would pro- 
duce some real business. 

Display men and ad men should not 
view each other as competitors; the dis- 
play man, be he ever so great an artist, 
cannot reach the thousands upon thou- 
sands of people whose business needs 
or daily activities do not bring them 
within reasonable distance of the store. 
On the other hand, no matter how keen 
and brilliant the ad man, he is equally 
incapable of presenting, through cold 
type, the actual goods in their appeal- 
ing reality. Neither can he be respon- 
sible for the general tone and appearance 
of the store, which is largely dependent 
on the proper display of merchandise. 

A good display staff will enable the 
advertising department to realize as 
nearly 100 per cent on its appropriation 
as is humanly possible; an efficient ad- 
vertising organization will assure the 
display man of a “full house” to view 
his carefully thought-out creation. Why 
debate the ranking importance of these 
two professions? Both are vitally neces- 
sary and, with existing conditions, busi- 
ness needs the very best that both can 
give. 

This subject of display should be a 
mighty important one to you men and 
women. It is a subject that day by day 
is becoming more interesting to the retail 
merchants of the world and has gained 
their attention in the past few years 
to a remarkable degree. The possibili- 
ties for successful display are unlimited, 
but we must encourage our display men 
to greater things by furnishing them 
with proper equipment with which to 
bring these greater things about; we 
must allow the display men to obtain the 
viewpoints of other display artists and 
to exchange ideas with the fellow mem- 
bers of his craft. 

The last two matters can be accom- 
plished through conventions and meet- 
ings of display men. Here practical dem- 
onstrations of efficient displays are made 
by recognized display authorities, lec- 
tures given on merchandise arrange- 
ment, cclor harmony, lighting effects and 
what not, all a source of education to 
the novice, an inspiration to the expe- 
rienced and eventually a profit maker for 
the merchant. 

Now, my friends, I have tried to reveal 
to you the great importance of efficient 
displays to a retail business, and in ‘so 
doing I trust that I have not stepped on 
the toes of anyone present. If so, I as- 
sure you of my good intentions, for it 
is my desire to be of helpful service to 
all, and if a fair percentage of my 
thoughts will be of value to the conduct 
of a successful business, I will be fully 
repaid for my endeavor here today and 
the pleasure it has afforded me to be with 
you on this occasion. 


Some Statistics 


In closing, allow me to leave with you 
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some statistics and other media. on win- 

dow display that I trust will: be inter- 
esting and helpful to you. In the past, 
I believe but few of us have come to a 
realization of the vastness of window 
display circulation, meaning the number 
of people who pass the retail stores in a 
given length of time. A careful check up 
by a well known national advertiser, to 
ascertain the amount of this type of cir- 
culation, brought forth the following: 

In towns of 2500 population, 372 peo- 
ple pass hourly in front of the stores; in 
cities of 50,000, 1800 are passersby; and 
in the largest cities, 3500. Combining 
these figures with cities and towns 
throughout the country, window display 
circulation is much larger than that of 
the Saturday Evening Post, consequently 
the largest circulation in the world. 

At a recent manufacturers’ exposition 
held in the store of L. ‘S. Donaldson Co., 
Minneapolis, it was estimated that 300,- 
000 people viewed the window displays 
in three days’ time. So much for win- 
dow display circulation. Something to 
think about, isn’t it? 

Now for the value of window display 
space. Many retailers have never thought: 
of this item in their business, and still 
it is a most important one. This space,. 
which usually governs store rentals—for’ 
such rentals are valued on a square foot: 
frontage basis—varies in the charges 
made by progressive retailers ‘to the 
store departments from 25 per cent to 
50 per cent of a store’s rental price. As 
an example, the store of Chas. A. Steven 
& Bros., Chicago, located on State Street, 
charge $100 a day to the selling depart- 
ment using their large island show win- 
dow. Rather a large charge, I will say, 
but it works and pays. 


Value of Display Space 


A certain retail druggist in the East, 
anxious to determine the value of his 
window display space, hung inexpensive 
draperies in his windows and removed all 
merchandise, for a period of twenty-one 
days, just to see what would happen. He 
wanted to prove by practical experiment 
what his windows were worth as a sales 
medium, with the idea of increasing his 
budget in this direction as a means of 
obtaining a bigger turnover. 

At the end of twenty-one days, here is 
what happened: 


Per Cent. 
Candy sales dropped......... 32 
Soda business ............... 14 
Prescription business ........ 2 
I ine cs dnckwcaleanten 41 
Se NN i vic ccc cdvnwana 22 
Pe Ps kk kedncweendead 18 
Stationery sales ............. 10 


The .main lines that were commonly 
displayed. 

Gross sales dropped nearly $3,000 dur- 
ing this period, showing this amount of 
loss. It took somé courage for this re- 
tailer to be the goat, but the true value 
of his window display space was settled 
for all time, and the show windows took 
on a new meaning to this merchant. After 
the experiment was completed and the 
display went back to normal, an enlarged 
budget for window display installations 
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This effective way to sell 
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“A CLOCK for EVERY ROOM zz the HOME’ 




















‘Cf New Pawen Cock » 
% for Cucry Room ? 


















THE NEW HAVEN 
















oe House Beautiful Clock Selection 


WITH free 6-PANEL WINDOW DISPLAY IN 8 COLORS ee 


N** HAVEN CLOCKS, backed by a century of 
distinctive craftsmanship, are now backing you 
with the soundest, most profitable merchandising plan 
in years! 

When you sell “a clock for the home’’—that’s one sale, 
but not enough. “A clock for every room in the home” 


on all this. It includes six different types of clocks that 
are the correct choice for six different rocms in the 
home~—and two more models that round out the picture 
perfectly. With the selection are six de luxe panels re: 
produced by the most modern 8-color photolitho- 
graphy in delightful pastel tones. These artistic display 
cards show tasteful home interiors in which the decor- 






















—that’s several sales—that’s building business. In 
national magazines, in many newspapers, New Haven 


advertising in large space is 
telling the big story—beauti- 
fully, convincingly that“New 
Haven Clocks Beautify the 
Home.” Showing clocks of 
all types in appropriate home 
settings. In living room, bed- 
room, library; in dining room 
boudoir and den. Emphasiz- 
ing the beauty, the mecessity 
of many clocks. Stimulating 
sales for you. 

The “House Beautiful Clock 
Selection” provides the practi- 
cal way for you to cash in 


NEW HAVEN 





NO. 88 HOUSE BEAUTIFUL SELECTION 
A clock for every room in the home 





F. O. B. New Haven List Price 
1--WHITNEY BANJO, Strike...................- $26.60 
1—WORTHY BANJO, 8-day T.P. ............... 16.60 
1—TOLEDO, Westminster Chime .... .... .......... 56.15 
1—GOTHIC BOUDOIR, R.G.N., 8 day.......... 24.00 
1—PETITE DORIC, 8-day Strike.............. eS: 24.00 
‘G2... Bo |) 8 re eee 11.25 
1—HAZEL, 8-day T. P. _...... Ke eietits bac Metesssiew 11.25 
1—PRIM HAVEN, Radium, Mahogany............ 7.25 

Free Display and Sales Helps Furnished with Each 
House Beautiful Clock Selection 
1—DISPLAY STAND for Whitney Banjo................. FREE 
1—DISPLAY STAND for Worthy Banjo. ............. FREE 
ITI OPTED POC PEONOL...... 0. occccccscscocess FREE 
2—SOLARCHROME [Glass} SIGNS .. ........... FREE 


3—MERCHANDISING PLACARDS Featuring the Correct 
Clock for EachRoomintheHome......  —_....... FREE 
These Eight 8) Clocks and the Eight (8) Display and Sales Hel 
are Furnished to You Complete ata Costof Only $177.10 
Packed in a single shipping unit -complete weight, 59 pounds 
Order from your jobber Today 








ative value of the clock is strikingly dominant. The 


entire display is so beautiful 
itis truly worthy of a place 
in your window. At night 
articularly it belongs there; 
itis a night display that pays 
its way; it is a selection of 
distinguished clocks that 
your store can proudly fea- 
ture. 
Now, read the Summary of the 
No. 88 House Beautiful Clock 
Selection. Note the saleable variety 
of the models; note the eight free 
merchandising sales helps; then 
you'll Anow that here is a real 
profit-proposition for you! 


CLOCKS 


THE NEW HAVEN CLOCK COMPANY, NEW HAVEN, CONN. 





Made by the makers of Good Clocks for more than five generations 
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was provided, and since then the gross 
sales for this store have reached around 
$7,500 a month. 

When you make arrangements for the 
advertising appropriation, include a 
budget for window display equipment, 
decorations and accessories. This budget 
should be made on a basis of one-half 
of 1 per cent of the gross sales, a figure 
that has been successfully tried out by 
progressive retailers. If you do not like 
this idea, pay the show window a salary 
of from $10 to $15 per week, and use 
this money for its upkeep. To “Stop 
the Feet and Start the Mind,” the dis- 
plays must first of all be attractive, and 
to make them attractive costs money, not 
necessarily a lot of money, but enough 
to gain the audience so much desired by 
all retailers. 

Of recent months a neglected word 
has gained considerable currency in the 
magazine literature of the day. I refer 
to the word “showmanship.” It is applied 
not only to the theater, but to any en- 
deavor which can properly be applied to 
experts in the creation of window dis- 
play. 

Dramatizing the Merchandise 


Showmanship is the art of dramatizing 
events or situations so as to make peo- 
ple pause, look and applaud. From the 
theatrical standpoint, it is the quality of 
the producing art which “packs ’em in.” 
It is the characteristic of the conception 
of a play which wears callouses on the 
fingers of the box office man busy chang- 
ing $5 bills. 

“Abie’s Irish Rose” is the most familiar 
example of the dollar value of showman- 
ship. “What Price Glory?” is another. 

Showmanship is something we need in 
our work. It is the vital spark which 
gives dollar value to a display. Having 
established the objective of a display, 
having selected the necessary details, and 
having arranged them, the giants of 
window display add a dash of showman- 
ship to the mixture, and lo! the “box 
office” gets the response. There is a 
subtle something which dramatizes or 
vitalizes the display and prompts people 
to applaud by buying. And after all, 
isn’t that the only applause we want? 

Showmanship, added to the essentials I 
have outlined above, makes people say, 
not “What a clever window!” but “Let 
us buy that merchandise.” 


Successful Display Requirements 


This, then, is my outline of the use of 
window displays as an advertising me- 
dium. To recapitulate, the successful use 
of window displays as an advertising (or 
selling) medium requires: 

1. The establishment of an objective. 

2. The selection of details calculated 
to achieve that objective, together with 
the rejection of irrelevant details. 

3. The arrangement of those details so 
as to produce a unity of effect. 

_ 4. And the infusion of showmanship 
Into the whole in order to get the desired 





(Continued on page 123) 
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Power of the Silent Salesman—Publicity 











An address by F. Millis, Advertising Counsel, National Jewelers Publicity Association, 
before the recent A.N.R.J.A. convention, held in Milwaukee, Wis. 














NE of the fundamental principles of 

modern merchandising is that the 
seller emphasizes the use of a product 
to the prospective buyer rather than the 
intrinsic material and value of the 
article. 

One does not see the ginger ale bottler 
tell his drinkers that he gives them 2 
cents worth of bottle, half a cent of 
label and tin foil and two cents worth of 
distilled water, sugar, ginger and flavor- 
ing for their 35 cents. No, he tells you 
how good it tastes, and usually infers 
how well it goes with something else. 
The florist does not tell you to smell his 
roses or see how beautiful his orchids 
are. No, he’s shrewder than that. He 
tells you to “Say It With Flowers.” He 
tells you how to use his merchandise. 
The automobile manufacturer does not 
sell a gasoline-driven vehicle of some 
thousand parts. No, he sells you when 
he tells you of easier riding, quickened 
transportation and he tells you that you 
need his Simplex Six to keep up with 
the Joneses. He sells vou the use of 
the car, not the car itself. 

It’s easy, you know. for some one to 
get up before a convention and tell what 
is the matter with this and that. And 
the job that I have cut out for me in 
this hour this morning is one that fifty 
men in this room could do as easily as 
and probably better than I can do it. It 
is to tell this convention what is the 
matter with the jewelry business. 

And so, in order to make it easy for 
you folks, I am going to give you my 
conclusion first and thus relieve you of 
the trouble of following me the balance 
of my allotted time. In my opinion the 
trouble with this industry is that it 
keeps on trying to sell its products in- 
stead of the use of its products. 

This old-time antiquated psychology 
of selling is not confined to any part of 
the industry or to any particular section 
of the country. The retailer has it iust 
as bad as the importer or the manufac- 
turer. Until the jewelry industry in all 
its branches and phases shakes itself 
loose and grasps this very simple selling 
principle, we will continue to hear the 
jobbers say that we have too many re- 
tailers, and the manufacturers say that 
we have too many retailers and jobbers 
and manufacturers. 

Until there is an about-face in every 
part of this industry, it will continue to 
do less than a half billion gross busi- 
ness a year, retailers will make meager 
salaries and no profits, the weekly mor- 
tality list at the Jewelers Board of 
Trade will get longer, while other indus- 
tries competing with the jewelry indus- 
try for their share of the customer’s 
dollar will forge ahead. 

I got a mental jolt last week in New 
York when talking to a group of dia- 


mond men. The spokesman of the meet- 
ing said that the reason diamond sales 
have slowed up is because the retailers 
would not buy them. He went on to 
prove his point by telling what poor busi- 
ness men the retailers were. He thought 
he clinched his point by telling of the 
long terms the retailers wanted. 

When I asked him if he had ever con- 
sidered that the reason the retailers 
were slowing up on diamond sales and 
were demanding long terms was because 
they were not actually selling diamonds. 
This brought a blank stare from him. 
In the conversation that followed it was 
evident that he felt that it was entirely 
the retailer’s fault, that it was not up 
to him to create a demand for diamonds 
if he wanted diamonds sold, that every- 
body in the world wanted a diamond 
and that really the retailer was stand- 
ing between him and the sale of his 
diamonds. 

If you will stop to consider a minute 
you will realize that only a very small 
part of the people want diamonds. The 
great majority of people are not even 
conscious of diamonds. Even many a 
young girl becomes engaged without re- 
ceiving the diamond engagement ring. 
People have come to the place where 
they seriously question the good taste 
of wearing diamonds at all. Until the 
National Jewelers Publicity Association 
began to get in its good licks, it was 
the fashion for the editors to fill the 
odd holes in their pages with cartoons 
showing fat old dowagers displaying 
their lack of taste with some glittering 
diamonds, with the ever-lurking thug 
in the background ready to relieve her 
of her gems. 

Analyze and think it out and you 
must see that the American public is 
not sold on the use of tne diamond. Now, 
what is its use? It will scratch glass 
so you can break it, but that is not what 
will make them buy diamonds. You can 
get a real dazzle if you will examine a 
diamond closely but even 50 per cent of 
the jewelry retailers know hardly any- 
thing about the facets and angles and 
technic of diamond cutting. The use of 
a diamond is not as a curiosity, or as am 
interesting scientifically cut piece of 
hard material. 

Yes, diamonds do have a definite value, 
though there are some ups-and-downs 
in the market. But the person who pays 
the retailer’s profit cannot expect to get 
his full investment back if he wants to 
resell. Look at it ‘at the best, diamonds 
are not even the old ladies’ investment 
that Liberty Bonds are. People do not 
buy diamonds to make money on them. 
The diamonds-for-investments sales are 
but a fraction of the present volume. 

People do not buy, nor can they be in- 
fluenced to buy diamonds for any of the 
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PREVENT DAMAGES 


And Save Complaints 


USE 
LOCK CORNERED 


WOOD BOXES 


For Your Shipments 


26 Different Sizes in New York Stock— 
Nested and Separate Sizes 


Cost a Trifle More Than Paper But Worth 
the Difference in Price 


REQUEST A PRICE LIST 








In Use by the Largest Shippers 





Established 1907 


F. W. PETERSON CO. 


WOOD GOODS 


New York Office and Warehouse: 83 Spring St. 
NEW YORK 















If You Make White Gold Jewelry 


You Need The Hoke-Phoenix White Finish 


White gold jewelry without the Hoke- 
Phoenix White Finish, is like a peacock 
without feathers. 

The Hoke-Phoenix White Finish will 
give your white gold the beautiful platinum 
color. Directions and anode accompany 
each package. Easily stripped if article is 
to be repaired or soldered—and then easily 
refinished. 

One quart will make enough solution to 

' finish several hundred small articles. 


Ask for free Circular C.W.F. 

















SAM W. HOKE, Mor. gp WHERS TECHNICAL ADVICE C9 
e 9 ° 22 ALBANY St NEWYORK CITY 
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TRADE MARKS 


of the 


Jewelry and Kindred 
Trades 


Fourth Edition 










Illustrates the trade marks, registered and 
unregistered, used by manufacturers, 
wholesalers and importers in the 

jewelry and allied industries. 





Price $5.00 


Express Charges Paid 


Jewelers Publishing Corporation 
11 John Street, New York, N. Y. 











PLATING 


queues Gold-Silver-Platinum 


SILVERWARE 


Repaired — Replated 


AND RESTORED LIKE NEW 


Mesh Bags Repaired 
Replated and Relined—Same as New 
Advance Estimates Furnished if Desired. 


SWARTZ & CO. 


10 South Wabash Ave. CHICAGO 





- ITALIAN JEWELRY ;- 


Filigree Silver — Florentine Silver — Venetian Beads 
CORALS—CAMEOS—MOSAICS 


At Lowest Manufacturers’ Prices 


FRANK CORSI 


Buying Agent for Italian Specialties 


FLORENCE (Italy) 


Correspondence invited. 








C & G Watch Co., Inc. 


1452 Broadway New York, N. Y. 
IMPORTERS OF 


“The Better Watch” 


“Quality Above All’ Write for samples ond prices 
























<p SEND -“MS-BAD run 
cnet DAL SUGES 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St. Mew York 











HARRY HELLER, Inc. 


Formerly with Heller & Atkins 
DESIGNERS and MAKERS of 


Fine Platinum and Gold Jewelry 
387 Washington St. BOSTON, MASS. 


“SERVICE” Our Motto 

















the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
Pat. Feb. 20,1917 20 W. 22nd St, New York p,+ way 25, 1990 | 
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reasons set out above, nor just because 
they are diamonds. They do not buy 
diamonds as merchandise. The industry 
that is still trying to sell them as such 
is not merchandising or selling in the 
ordinary sense of the word at all. 

Diamonds are bought to be displayed 
as symbols of position and attainment. 
Check back every diamond sale you have 
made in your store in the last year and 
you will agree that the person bought 
the diamond to show off. 

Now the great mass of people seem to 
be gradually getting to the place where 
they think that displaying diamonds-is 
about the same as wearing skirts below 
the calves or having one’s neck shaved 
on the bias. 

If you don’t believe this, watch the 
progress of the man on the make and 
what he does to his woman that he is 
carrying along with him. The first quick 
money does not mean diamonds any 
more. It means automobiles. Then it 
means home. There’s a funny change in 
people’s habits. The house decorators 
are certainly doing their digging into 
the extra dollars. 

How many salesmen wear diamonds? 
That used to be the badge of the fratern- 
ity. Why even the bootleggers disdain 
to flash more than one good ring. 

When the American people get to the 
place that they do not believe that the 
diamond ring and diamond jewelry— 
and a lot of it—is the insignia of accom- 
plishment, is the thing that a person 
wears and displays to show all the rest 
what he has done, how good he is, who 
he is, or who she is or how good her 
husband is—good-bye almost entirely to 
the diamond business. 

And now, since the selling of diamond 
merchandise constitutes a very large 
part of the average jewelry store vol- 
ume, you can take the statements I have 
made so far and make them apply to 
everything else but watches, clocks and 
tableware. 

The most effective way for the jewelry 
business to sell the American people on 
the use of any of its products is through 
advertising, publicity and propaganda. 








The Value of Merchandise Displays 





(Continued from page 121) 








reaction from those to whom the display 
is directed. 

And the desired reaction is, of course, 
the purchasing of the merchandise dis- 
played. For, in conclusion, it is well to 
remind you that the purpose of window 
displays—the whole reason for our com- 
mercial existence—is to sell. 

Any other result may be either a pleas- 
ant avocation, an act of charity toward 
those who have display properties for 
sale, a hobby, a fad, or what not. These 
results may be all right if you and your 
firm can afford it, but for window dis- 
plays which fail to sell, the dimes and 
dollars play no “Home, Sweet Home” in 
the cash drawer. 
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Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 


























Buried Treasure 


NOVEL treasure hunt in Seattle, 

Wash., was the unique advertising 
stunt and search for “buried jewelry” 
in which many Seattle persons partici- 
pated. Friedlander & Sons, jewelers of 
Second Avenue, and Weisfield & Gold- 
berg, Seattle, contributed to the success 
of this exceptional party with jewels 
for the buried treasure. Friedlander’s 
gave a $100 diamond ring, and Weisfield 
& Goldberg contributed a valuable string 
of pearls, which were among the chief 
prizes in this plunder hunt. 

The idea of buried treasure in a “No 
Man’s Land” properly guarded in the 
business section of Seattle set many a 
buccaneering spirit of a modern city 
man and woman in pursuit of these two 
orders for jewels, finally found in the 
lot, and redeemed for the sparkler and 
the pearls, as well as some of the other 
“treasure” of the business men and man- 
ufacturers of the city. 

In the group of men and women hot 
footing over the streets of the city to 
the vacant lot, lured by loot, by plunder, 
by buried treasure, were stout hearts 
and soft hands that carried shovels with 
which to dig the earth from the jewelry 
orders and the significant slips of paper, 
prized for their valuable content. 

Shades of Morgan, the pirate, of the 
bounding Spanish Main, of Jean Lafitte, 
of John Silver, and a host of other ter- 
rors of ancient days, seemed to hover 
nigh as the thought of this buried loot 
and plunder, stipulated to be but ten 
inches beneath the surface of the ground, 
stimulated the Seattleites entered in this 
treasure hunt to fast and _ furious 
digging. 

This unique advertising feature with 
all the flavor of an ancient treasure 
hunt was staged by a moving picture 
house and a Seattle newspaper in con- 
junction with the showing of the film, 
“Lost at the Front,” which allowed for 
the elaboration of this theme, and the 
initiation of the search for “lost” 
treasure. 

A map of the treasure hunt route was 
completed by those wishing to take part 
in this adventurous sport of digging for 
the planted jewelry and other prizes, 
through clipping from the paper various 
sections of this map from day to day, 
which were pieced together. 

On the map starting and finishing 
points were shown so that by following 
the heavily marked lines the area in 
which the treasure had been secreted 
could easily be identified. Clue stations 
on the map numbered from one to twenty 
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were kept for those wishing to register 
at “No Man’s Land,” and were then 
turned in for an identification tag and 
number, which permitted the member of 
the buccaneering band to dig to his 
heart’s content, no one being permitted 
to dig in the area where the loot was 
buried without this official license, which 
was issued by those in charge of this 
colorful outdoor sport. 

The digging itself was a real event, 
with many persons coming in automo- 
biles from far beyond the confines of 
Seattle to participate in this “dig.” 
Spontaneous shouts of glee were heard 
from time to time as orders for valuable 
merchandise were unearthed and tin 
cans emitted their silent treasures. 
“Finders were keepers” this day, of the 
plunder that had been carefully “lost” 
for the pleasure of finding it in this 
piratical quest in the center of the busi- 
ness district, when jewelry unearthed in 
the orders of Friedlander’s and Weis- 
field & Goldberg were among the most 
substantial rewards of the day. 


C. M. L. 


* *e * 


Miniature Silver Service Shown in 18th 
Century Drawing Room 


MINIATURE silver service is em- 

ployed in a unique window display 
of colonial home life at the Louis Esser 
Co., Milwaukee retail jewelers. The dis- 
play includes a model in miniature of a 
drawing room at tea time in the year of 
1760. There are six small figures, three 
men and three women, each about six 
inches tall, posed naturally about the 
room. A dowager in white lace cap is 
pouring tea at the small table. The 
grandfather, his feet planted wide apart, 
stands before the fireplace in the act of 
taking a pinch of snuff. 

The display of miniature silverware on 
the table proves that the newest idea in 
hollow ware is adapted from the sim- 
ple, smooth surface style of the eigh- 
teenth century. Many persons have ex- 
pressed curiosity regarding the varying 
shapes of the separate pieces. Modern 
silver service is wont to be. designed all 
upon the same pattern, differing only in 
that the teapot is shorter and broader 
than the coffee pot. The colonial teapot 
shown in the window is globular; the cof- 
fee pot pear shaped; the sugar bowl 
just a bowl without cover or ornamenta- 
tion; and the creamer follows the shape 
of the coffee pot. 

The room shown in the Esser win- 
dow, with its doors, windows, mantels, in- 
terior trim and wall paper design, was 
made to accurate scale by Dwight Frank- 
lin, authority on period costumes and 
settings. Mr. Franklin, whose historical 
groups in miniature have been acquired 
by the Metropolitan Museum in New 
York, has also served as costume adviser 
to the motion pictures, and was a mem- 
ber of the South Seas expedition of the 
American Museum of Natural History. 








Judge: Do you plead guilty or not 
guilty? 
Prisoner (hard of hearing): I beg par- 


don.—Cornell Widow. 
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DIXON’S ASSAY (Sand) CRUCIBLES 


Today there is no question but that Dixon’s Assay Sand Crucibles far surpass in serv- 
ice any other assay sand refractory so far produced. 

While in some cases the first cost may be a trifle higher the service results are so 
greatly superior that there is no question as to the profit to the user. 


Write for Circular-77AA and sizes 
Special attention given to jewelers’ furnace cups made from DIXON Non-Graphite Super Refractory “J-50” formula. 


JOSEPH DIXON CRUCIBLE COMPANY 
JERSEY CITY, NEW JERSEY 


1827 —One Hundredth Aunivoresacy— 1927 
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PRECIOUS METALS 
SATISFACTORY 
RETURNS 
ALWAYS 
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ASK ANY OLD TIME JEWELER 
Established 1889 
And Stepping Right in Line 
THOMAS J. 

} )) D) Oc me ole 
Gold—Silver— Platinum 


5 SO. WABASH AVE. 
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T. B. HAGSTOZ @ SON 
| 709 Sansom St., Philadelphia | 














No Gambling—No Guessing _ 


We will melt your gold, silver, platinum or 
any other waste that contains precious metals 
While You Wait. 

We work on small margin of profit, therefore 
employ no representative. It will pay you to 
call in person. 


M. WALLACH 


Gold, Silver and Platinum Refiner, Assayer 
and Sweep Smelter 


26 Forsyth Street New York 
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Catch It! 


Catch It! 








Bench Troubles and Suggestions for Their Correction. 


By Martin M. Watters 

















HADN’T been a watchmaker but a 

few hours till I was painfully aware 
that I wasn’t fixed up very well to catch 
strays from the bench. There is a way 
to do it. Let this be understood that the 
watch repairer has both little and slick 
objects to handle all the time. The very 
microscopic nature of them makes han- 
dling precarious, the hard-smooth sur- 
faces of them makes the “there she 
goes” very likely. Weight such as bal- 
ance staffs have, hardness such as roller 
jewels have, triangular shapes such as 
certain studs have, tininess such as jewel 
screws have, all bid fair to cause a little 
nervousness to “spill” things. So I deem 
the watchmaker and repairer better put 
himself in the way of catching what he 
can of these recalcitrant objects that are 
so necessary to his comfort and the 
watch’s running ability. 


The Common Old Bench Apron 


I think that is one of the most helpful 
things in the whole world. It has saved 
me many a weary hunt. But what if I 
let the canvas in the apron wear out? 
So deceiving, just when I expect it to 
catch and hold a screw or tiny member 
of some kind, it has gone to oblivion or 
near oblivion down under the bench! 
What if I allow to gather there a hand- 
ful of shavings from my pencil, from 
my punch wood? Now, I think I never 
saw many men who did not let this 
apron fill up with such things. That 
is a bit of pure laziness. There are 
boxes, waste baskets, furnace mouths to 
take those lowly things. The apron is 
for straying objects with value on their 
heads. This apron should be kept new, 
tightly nailed onto the frame, the frame 
stout and freely sliding at all times and 
pulled out to the watchmaker’s stomach 
at all times when he is on a watch. By 
pulling out the apron and putting it on 
the counter back of him he can generally 
find the dropped thing. I never found 
it very worthwhile to look for roller 
jewels in that apron. I never let many 


get down there. I am an apostle of the 
“open eye” in so far as it is at all prac- 
ticable, but handlng roller jewels with 
tweezers never seemed practicable with- 
out a morocle. I think when one is 
handling, sizing, fitting, cementing roll- 
ers, he had better put on a good middle 
strength glass and one that focuses at 
about three inches. The roller jewels 
are so hard, and being shaped in the 
semi-circle, are not easily handled with- 
out letting them fly. I have found that 
to use a second aged pair of tweezers, 
one that has soft, somewhat thin, and 
flattened points, points certainly match- 
ing, is better for roller jewels. I would 
not use a new tweezer, one that was 
unused to my hand, so that the holding 
of tension would almost certainly cause 
me to drop the roller. I would not use 
a pair of tweezers that had mismatched 
points. That is sure of a spill when we 
pinch a roller jewel. I think before a 
watchmaker fixes many roller jewel jobs 
it is just as well for him to remember 
back into boyhood the game called 
“knocking a rock.” You, all, remember 
the game. We put a stone on a hard 
piece of stick, using an old wheel spoke 
or something of that sort, balancing the 
stick on a rock or stump, a place sure 
to have a hard, round surfaée, so that 
when we hit the idle end with a bat or 
mallet the stone went very high into the 
air. Do you all remember that? You 
hadn’t thoucht of it for years had vou? 
IT hadn’t either till one day I tried to 
put in a roller jewel with a brand new 
pair of stiff tweezers. This was the only 
roller of those dimensions I had. just 
one. I had sent for it to replace a 
broken one in a twentv-three jeweled fine 
watch. “Oh! yes.” I had told the owner 
over the phone. “TI will have it done this 
afternoon.” Well I didn’t. The roller 
flew to—well I don’t know where, and 
it was just a week from that afternoon 
that the owner walked hotly out of mv 
shop with his watch. I heard that 
empty headed roller jewel bowling along 


the convex surface of the ceiling and [ 
said to myself: “Catch it! Catch it.” 
Jewelers should have a soft, innocent 
line of talk for such occasions, but I just 
bade the galloping flapper goodby and 
turned to something else. Since that I 
learned the better way to hold roller 
jewels. They are just like a handful 
of mud—often we hold it better if we 
don’t squeeze it so hard. 


A Clean Top on the Bench 


I have scolded more than once in this 
corner about keeping the bench clean on 
top. It is no strong argument to your 
customers to see each and all the various 
tools you have stretched out on the top 
of the bench, specially if he can plainly 
see that you could not possibly find half 
of them in less than a half hour, should 
you ever need them. Keep the tools 
below. Most good desks and work 
benches have an abundance of well 
regulated drawers and side boxes for 
these tools. I am no fool about a glass 
top bench, any more than C. W. Gifford 
was crazy about his old uncle’s marble 
top bench back yonder in Fall River. 
Both have been the bounding source of 
many a sorrow. Gifford told me one 
day how a Swiss or English barrel arbor, 
which he had spent the major part of 
the day to make, back in those old days 
when it was thought dishonest work- 
manship to get out a watch in less than 
about a week, slipped through his 
nervous pointed tweezers and flew 
against the marble top of the three man 
bench, jumped clean over the head of 
his old, round, grey eyed uncle, and flew 
against the front door of the shop some 
thirty feet away, cracking, banging its 
way to limbo. His uncle had taken the 
boy to apprenticeship at fourteen. He 
had only been working for him two years 
then and he said those old grey eyes 
“big and round as saucers fairly snapped 
cussings” as the drama went on. The 
old Gifford was a Quaker. He didn’t 
curse. He just always looked like he 
wanted to on occasions of this nature. 


A Paper Top on the Bench 


I like a large, white blotter, one that 
will take up about the front half of the 
bench, say over to the place where the 
lathe bolts on. Then I take heavy card- 
board, white also, and put that imme- 
diately in front of me. I like just a 
slight flange on the edge of the bench 
next to me. Thus outfitted and by keep- 
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The brooch shown in the above illus- 
tration is an example of the jewelry 
craftsmanship developed in the 
British Isles during, the thirteenth 
century. 


NICHOLSON X. F. Swiss Pattern 
Files are examples of the file crafts- 
manship developed by machinery in 
the United States during, the twen- 
tieth century. 

















These files are made for delicate 
work on modern brooches—in fact, 
for every fine filing, need. 


CAt hardware dealers’. 






NICHOLSON FILE COMPANY 
Providence, R.1., U.S.A. 


—A File for Every Purpose 







Swiss Pattern Files 
SSIS SIS IIIS ISSO DOL 











THE JEWELERS’ 





October 13, 1927 


CIRCULAR 















Full Allowance On 


Precious Metal Scrap 


Only accurate assaying and 
refining can determine the 
platinum and palladium 
content in old jewelry, 
sweepings and polishings. 


Our prompt settlements 
cover all precious metals. 






Spyco Smelting & Refining Co. 
51 South Third Street 


Minneapolis = Minnesota 







































CONFIDENCE 


After serving the trade for more than 


sixty years our most valuable asset is 
the contidence and good-will of our 
many customers who send us their 


wastes year after year. 














HANDY @ HARMAN 
Refiners of Precious Metals 


Fulton 2 Gold Sts., Bridgeport, 
New York City — Conn. 
425 Richmend St., Providence, R. I. 


SHIP TO ANY ONE OF OUR THREE PLANTS 
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ing the bench clean daily, one can find 
many of his “flying parts.” 
What to Do with Broken Jewels 


How foolish and thoughtless we work- 
men often are. We drop all sorts of 
such material on the floor, and when we 
do it we know, if we thought at all, that 
next week or this afternoon, a perfectly 
good jewel will follow that one down. 
How many broken jewels I have picked 
off the floor, seating myself in com- 
placency, to find that I have but picked 
up the old broken one that I carelessly 
threw on the floor some time before. 
There is always a place for these unfit 
parts, a place out of our way. Above 
all things, don’t do what I saw one 
fellow doing, put broken parts into the 
return case with the replacement parts. 
I actually saw this man put in a bal- 
ance staff, all to find that it was one 
that he had removed some days before 
on account of the lower pivot being cut 
to a pencil point. But he did not find 
out his mistake until he was trying the 
end play of the replaced staff. 


A Ten Foot Linoleum 


There is no reason why this could not 
be put under the watchmaker’s bench. 
Just as the manufacturing jeweler puts 
a certain rug under his benches to catch 
valuable materials that drop, so should 
a watch repairer have this safeguard 
underneath his work. If this is there, 
instead of boards with cracks in them, 
certain catchers of every minute particle, 
then he can take a hair broom and 
sweep carefully and find many of his 
precious things that drop beyond his 
eyes. Ah! cigar stubs, butts, amber, 
old nasty everything 
under the watch repairman! What a 
nightmare! Yet, I would stake my boots 
against a watermelon that this is not so 
uncommon. Haven’t I a right to use 
my eyes for more than to merely fix 
watches? 


The Best Way to Catch a Horse Is to 
Not Let Him Loose 


“Yes, I see” quoth the grizzled old 


sailor. I have learned to not get into 
a hurry. There is the Nemesis of 
“spills.” Hurry is the one worst enemy 


of the watchmaker. It has ever been so. 
It is easy to do most of his work, easy 
to hold roller jewels, hairsprings, easy 
to lodge movements in holding cups, if 
we will go to the trouble to equip our- 
selves with these little helpful con- 
veniences and have assorted sizes in our 
tools, a tool for every need, and then 
keep them in their places so that we can 
get any one with the eyes shut. I knew 
one watch repairer that wagered he 
could take down a watch, clean it and 
put in a balance staff and set it running 
perfectly, and all the while have his 
eyes bandaged. He did the feat, but 
you know that would have been utterly 
Impossible if he had not first mastered 
orderliness in his findings and in the 
placement of his tools. Well, I am not 
arguing that watch repairers should 
work as a general thing with their eyes 
blindfolded, but I am trying to show how 
to keep your eyes open. 
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A Chat with the Man at the Bench 


Written Expressly for The Jewelers Circular, 
by F. J. Weddle 

T the present time there seems to 

be a shortage of really efficient 
watchmakers; workmen who are capable 
of reproducing different parts that 
might need replacing. Of course we 
who are in the business of repairing 
watches, know that the standardization 
of American watches has greatly re- 
duced the necessity of being able to 
make wheels, pinions, and many other 
parts, as material is available for most 
any American watch, and the cost is so 
small that it would be impractical from 
the standpoint of the watchmakers time, 
to make any part that can be procured 
from the material houses. But looking 
from a different angle, there are thou- 
sands of fine Swiss and English watches 
to be repaired, and most of the material 
will have to be made at the bench, if 
these watches are repaired. 

Many a fine old watch has been car- 
ried from shop to shop, and the owner 
usually is told the same story; that no 
material is available, as the watch is of 
foreign make. .The inability to repair 
these watches means a big loss to the 
repair department. The owner of a 
really fine old watch is sometimes will- 
ing to pay twenty dollars, and some- 
times more to have his timepiece put in 
good running order. This is several 
times more than the watchmaker realizes 
from repairing a standard watch with 
ready made material. The man who is 
able to repair these old watches, wili 
pick up many a dollar that would other- 
wise be passed up, and at the same time 
be building a far reaching reputation, 
and making a lot of real good friends. 

The importance of a higher standard 
of watchmakers has been given much 
space in the horological journals during 
the last few years, and since the found- 
ing of the MHorological Institute of 
America it has been given a new im- 
petus, and will surely have a far reach- 
ing effect. and soon mark a new high 
level of efficiency, for the watchmakers 
of this country. 

As time goes on and our watchmakers 
try to reach the top, in skill and work- 
manship—then will the less capable 
workman pass out of the picture. When 
that time arrives, the rate of pay will 
be higher and the watchmakers, rightly 
known as “Exponents of the highest 
mechanical skill” will come into their 
own. 

An instructor in one of our horological 
schools once told me, that their greatest 
trouble was in getting students to stay 
in school long enough to completé their 
course. Many leave after the elementary 
work is finished. Outside influence is 
often responsible. Some half baked 
watchmaker who could not make a de- 
cent balance staff, or overcoil a hair- 
spring, but who is holding down a job, 
induces the student to leave school and 
try for a position; sometimes such things 
are done through jealousy if the student 
is getting along good and learning fast; 
however I do not believe a really first 
class man would do such a thing, but 
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would try to encourage the young man, 
and induce him to stay until he finished 
the complete course. Sometimes a lack 
of funds will compel a student to leave 
school before he has completed his 
course, which surely is unfortunate, that 
means for him a long siege as second 
watchmaker, and probably working 
under a man who is unable or reluctant 
to teach, or is not of the highest type 
of mechanic. 

I consider myself fortunate in having 
worked at the bench for the last six 
years with a watchmaker of the old 
school, and a better mechanic never 
screwed a monocle into an eye. And I 
have worked with some of the best 
men in the country, two in particular 
who were graduates of one of the lead- 
ing horological schools in the old coun- 
try. She is now in her sixtieth year 
and started her apprenticeship in her 
13th year under her father an old 
world mechanic of Alsace-Lorraine. She 
is the descendant of several generations 
of watchmakers, and has her father’s 
library of horological works by Ferdi- 
nand Berthoud, in the original French. 

As time goes on the requirements of 
the watchmaker are becoming more 
strict. The railroads are allowing of a 
smaller variation of time in their clocks 
and other time-pieces. As an example 
of what the watchmaker in the near 
future will be required to do, I will quote 
the following. In 1840 watches would 
vary twenty minutes a day; then with 
the universal adoption of the lever 
escapement twenty years later, it was 
reduced to twenty minutes a week; this 
was gradually brought down until in 
1880 nothing over one minute a day 
variation was considered good time- 
keeping. At the present time a varia- 
tion of 30 seconds a week is allowed 
by the railroads. In the near future a 
lesser variation will be permitted in 
railroad watches, and I believe the time 
is close at hand when the watchmaker 
will have to undergo a strict examina- 
tion to determine whether he is capable 
of repairing timepieces used in the rail- 
road service. 

A short time ago a high school educa- 
tion was all that was required of a 
young man entering medical college; 
today he must have four years prepara- 
tory college work before he can enter. 
Just so will the watchmaker of the future 
be obliged to have a much better prep- 
aration, for the fine art of repairing 
watches. The demand today is for the 
man who can make watches keep time 
and the limit of allowable variation is 
growing less. The watchmaker in the 
next few years will have to be a better 
workman, and trained in the higher 
branches of horology, and the man who 
is able and efficient will be the man in 
demand, and a lot of workmen will 
be eliminated, whose hands fit a plow 
handle better than screwdrivers. 

Peter Heinlin was a great watchmaker 
in his day; but the watchmaker of the 
present time must know infinitely more. 
This is a split second age, while Peter 
worked in an age when the hour hand 
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The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 

Every worthwhile shop, large or small 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 


Hard Maple Top 
Work Benches 


Metal bottom pans and drawers, filing pin 
and arm rest, one and two-seat sections with 
detachable iron legs. 


LEIMAN BROS. 


Reversible Work Bench 


PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work 
bench that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
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the full width drawer and the non-rustable lower pan. 


23 WALKER ST. Makers of Good Machinery 


Drop us a card 
NEW YORK for 35 Years 


for particulars 


LEIMAN BROS. 
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aeenaeeen Unbreakable Fancy Watch Crystals 


j399e0088 
8999800390900 
[9990030999000 


Display Card of 50 numbers—$5.00 
Dozen—$1.25 


Ask for catalogue and Free Sample 
STANDARD 
Unbreakable Watch Crystals, Inc. 


71 NASSAU STREET NEW YORK CITY 


LEES & SANDERS. 


LTD. 


Minneapolis customer writes: ‘‘We acknowledge witti thanks your remittance proceeds 
of the sweep sent you. It will give us great pleasure to speak a good word 
on your hkehalf to the local manufacturers.”’ 


SWEEP SMELTERS, 
BIRMINGHAM, ENG. 








made in 56 numbers which will take care of any Fancy Shape Crystal job. 





Cabinet Assortment 
1 Gross, $15; 2 ea $29 


Note These Features 


The crystals are flexible—highly transpar- 
ent—with a hard glossy surface. Will not 
shrink, expand or lose color. Edges are 
STRAIGHT, with a fine finish, enabling 
crystals to hold securely in bezels. Where 
slight filing is necessary the edge allows 
crystal to keep its original shape. 














Shape of Crystals Assures Free Movement 
of the Hands of the Watch 
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Jack Katz, New 
Serial 22,835. 


73,526. CLOCK CASE. 


York. Filed July 21, 1927. 





I 





[Patents Granted by the United States and 


the Registered Trade-Marks] Term of patent 31% years. 


73,536. SAFETY CATCH FOR PIN STEMS. 
EUGENE MOREHOUSE, Providence, R. L., 
assignor to B. A. Ballou & Co., Inc., 








UNITED STATES PATENTS 





Issue of September 27, 1927 





WATCH BARREL. HELGE A. 
Chicago, aoe of — 
to Edward R. Hills, Chicago. rigina 
application filed July 10, 1916. Serial 
108,290. Divided and this application 
filed April 29, 1920. Serial 377,598. 3 
laims. : 
a timepiece of the type having the main 
wheel, main spring barrel and main arbor 
assembled and rotating together, an annular 
winding arbor having a beveled extremity 
and a main spring correspondingly beveled 


1,643,403. 
BORRESEN, 





Providence, R. I. Filed May 1, 1925. 
Serial 13,278. Term of patent 14 years. 


FINGER RING. ABRAHAM SHIMAN, 


73,542. a 
Serial 


Newark, N. J. Filed July 1, 1927. 





automatically assemble the same about 
oid winding arbor, said barrel having a hub 
projecting into the inner coil of the main 
spring to maintain the same extended in such 
a position that the corresponding bevels of 
the main spring and arbor will cooperate to 
automatically assemble the same about said 
winding arbor. 


22,645. Term of patent 3% years. 


[Act of March 19, 1920, Sec. 1 (b)]. 


These Registrations Are Not Subject to 
Opposition 
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DESIGNS aes 

73,517. WATCHCASE. FREDERICK G. GRUEN. . — . 
Cincinnati, O., assignor to The Gruen S00. RE. a laa 

i inci i kb 2 -) 3 z rT 
National Watch Case Co., Cincinnati, C ee  Gaee Fae May €, et 


Serial 248,579. 
PLATINUM-CHROME-PLATE 


Particular description of goods.—Articles 
of Jewelry for Personal Wear, Not Including 


Watches. 
Claims use since Feb. 14, 1926. 
Filed July 18, 1927. Serial 22,795. Term 233,490. (CLASS 27. HOROLOGICAL IN- 
of patent 3% years. STRUMENTS.) © BuLova_Wartcu Co., 
Inc., New York. Filed July 8, 1927. 
73,524. CLOCK CASE. Jack Katz, New Serial 251,650. 


York Filed July 21,1927. Serial 22,833. 


ROCKLAND 


Particular description of goods.—Watches 
and Watchcases. _ 
Claims use since May 1, 1917. 


233,491. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS. ) BuLova WATCH Co., 
Inc., New York. Filed July 8, 1927. 
Serial 251,651. 


WESTFIELD 
Particular description of goods.—Watches 


and Watchcases. s 
Claims use since May 1, 1917. 





Term of patent 31% years. Trade Mark Registrations Granted 


73,525. CLOCK CASE. JACK Katz, New September 27, 1927 





233,166. FRATERNITY PINS, BADGES, 
LAPEL BUTTONS, CUFF LINKS, TIE 
CLASPS, CHARMS, AND FINGER 
RINGS. INTERNATIONAL FRATERNITY OF 
DELTA Sigma Pt, Chicago. 

Filed May 12, 1927. Serial 248,912. Pub- 

lished July 19. 1927. 


233,167. WATCHES AND WATCH MOVE- 
MENTS. Korones Bros. New York. 
Filed May 12, 1927. Serial 248,913. Pub- 

lished July 19, 1927. 


233,168. WATCHES. 
New York. 





York. Filed July 21, 1927. 


i Serial 22,834. 
Term of patent 3% years. 


SMITH AMERICA, INC., 
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Filed May 12, 1927. Serial 248,937. Pub- 
lished July 19, 1927. 


233,218. WATCHES AND PARTS THERE- 
$ . DIEL WatcH CasE Co., Inc., New 
or. 


Filed June 2, 1927. Serial 249,894. Pub- 
lished July 19, 1927. 


233,226. WATCHES AND PARTS THERE- 
OF. A.Lpx. SABIN & Sons, New York. 
Filed May 28, 1927. Serial 249,753. Pub- 
lished July 19, 1927. 


233,236. JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES. 
THETA Kappa Nu FRATERNITY, Spring- 
field, Mo., and Cleveland, O. 

_ Filed Oct. 29. 1926. Serial 239,437. 

lished July 19, 1927. 


Pub- 


233,322. BRACELETS FOR WRIST 
WATCHES. TomcHIN & LEVINSON, INC., 
New York. 


Filed April 27, 1927. 
lished July 19, 1927. 


233,408. MOVEMENTS AND CASES OF 
WATCHES. Louis ApgELs, doing busi- 
ness_as Sleda Watch Co., New York. 

_ Filed June 8, 1927. Serial 250,151.  Pub- 

lished July 19, 1927. 


Serial 248,066. Pub- 


Trade-Mark Registration Renewed 


Issue of September 27, 1927 





CLOCKS AND WATCH MOVE- 
ENTS. Registered Aug. 20, 1907. 
WEBSTER C. BALL. Renewed Aug. 20, 
1927, to The Webb C. Ball Watch Cb. 
Cleveland, O., successor. 


64,718. 
M 








A Chat With the Man at the Bench 





(Continued from page 127) 








was all that was required for measuring 
time. Today things are different, time . 
is the most important thing in modern 
industry, and is measured in split sec- 
onds, a thing undreamed of in Peter’s 
time. Too much stress cannot be put 
upon the necessity of the skillful repair 
and regulation of the modern time 
measuring devices. Believing that what 
I have written will be approved by every 
good watchmaker, and taken seriously 
by the apprentice and those of the craft 
that are ambitious to become better 
workmen. I will close by saying—that 
if any one of you have benefited in the 
least, that my efforts have not been in 
vain. I have great hope for the future 
of the watchmaker, both mechanically 
and financially. 








Consular Notes 


The Bureau of Foreign and Domestic 
Commerce announces that a firm in 
Geneva, Switzerland, is in the market for 
a silver cleaning machine. Further in- 
formation will be supplied by the Bu- 
reau at Washington, D. C, or any of its 
branches if reference is made to File No. 
27420. 

A firm in Shanghai, China, is in the 
market for silver plated table cutlery, ac- 
cording to the Bureau of Foreign and 
Domestic Commerce. The Bureau at 
Washington, D. C., or any of its branches 
will furnish further information if ref- 
erence is made to File No. 27371. 

Fancy jewelry is being sought by a con- 
cern in Caracas, Venezuela, according to 
the Bureau of Foreign and Domestic 
Commerce. Those interested should write 
to the Bureau at Washington, D. C., or 
any of its branches, and refer to File 
No. 27496. 
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STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912, 


Of THE JEWELERS’ CIRCULAR, published 
weekly at New York, ¥., for Oct. 1, 1927. 
State of New York 
County of New York 

Before me, a Notary Public in and for the State 
and county aforesaid, personally appeared A, 
Robertson, who, having been duly sworn according 
to law, deposes and says that he is the business 
manager of THE JEWELERS’ CIRCULAR, and that 
the following is, to the best of his knowledge and 
belief, a true statement of the ownership, man- 
agement (and if a daily paper, the circulation), 
etc., of the aforesaid publication for the date 
shown in the above caption, required by the Act 
of August 24, 1912, embodied in section 411, 
Postal Laws and Regulations, printed on the re- 
verse of this form, to wit: 

1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business man- 


agers are: 
Publisher, The Jewelers’ Publishing Corporation, 
11 John St., New York City. 
Editor, z Edgar Willson, 11 John St., New 
York City. 


Managing Editor, None. 

Business Manager, me a 
St., New York City. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and also 
immediately thereunder the names and addresses of 
stockholders owning or holding one per cent or 
more of total amount of stock. If not owned by a 
corporation, the names and addresses of the in- 
dividual owners must be given. If owned by a 
firm, company, or other unincorporated concern, its 
name and address, as well as those of each in 
dividual member, must be given.) 

‘he Jewelers’ Publishing Corporation, .11 John 
St., New York City. 

V. S. Mulford, 130 
Montclair, N. 

United ‘Publishers Corporation, 


Robertson, 11 John 


South Mountain Ave., 


239 West Thirty- 


ninth St., New York City. 
Charles W. Anderson, 220 Broadway, New York 
City. 


James Artmen, 906 First St., Ocean City, N. J. 

George H. Busby, The Wellington, Nineteenth 
and Walnut Sts., Philadelphia, Pa. 

Anna B. Frank, Pleasantville, N. Y. 


Fritz J. Frank, Pleasantville, N. Y. 

Mabel M. Griffiths, 165 Montclair Ave., Mont- 
Car, N. J. 

Lillie Lindsay, 698 West End Ave., New York 
City. 


James H. McGraw, Jr., Tenth Ave. and Thirty- 
sixth St., New York City. 

Elizabeth S. Mekeel, 80 Upper Mountain Ave., 
Montclair, N. J. 

Mulford Realty Co., Palm Beach, Fla. 

C. A. Musselman, Marion, Pa. 


A. C. Pearson, 169 Christopher St., Montclair, 
mJ. 

Lelia C. Pearson, 169 Christopher St., Mont- 
clair, N. J. 

Jennie M. Phillips, 171 Cooper Ave., Upper 
Montclair, N. J. 

Publishers Securities Co., 10 Overlook Park, 
Montclair, J. 

Charles T. Root, 2 West Sixty-seventh St., New 
York City. 


32 Washington Square, W., 
Asheville, N. C. 


Franklin T. Root, 
New York City. 


G. ees ne Sly, Grove Park, 


F. C. Stevens, 325 West End Ave., New York 
City. 

WwW. H. Taylor, 490 Park St., Upper Montclair, 
N. J. 

Publishers Securities Co. 
Stockholders 

Velma S. Stevens, 325 West End Ave., New 
York City. 

F. C. Stevens, 325 West End Ave., New York 


City. 
Ruth S. Kane, Montclair, N. }. 
Dorothy S. Johnson, New York, N. Y. 
Mulford Realty Co. 
Stockholders 

Vv. S. Mulford, 130 South Mountain Ave., 
clair, N: J. 

J. R. Cooper, 179 Harrison St., E. Orange, N. J. 

C. Brodek, 67 Wall Street, New York City. 

3. That the krown bondholders, morteagees, and 
other security holders owning or holding 1 per 
cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none so 
state.) None. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and _ se- 
curity holders, if any, contain rot only the list 
of stockholders and security holders as they ap- 
pear upon the books of the company but also, in 
cases where the stockholder or security holder ap- 
pears upon the books of the company as trustee 
or in any other fiduciary relation, the name of the 
person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs 
contain statements embracing affiant’s full knowl- 
edge and belief as to the circumstances and con- 
ditions under which stockholders and_ security 
holders who do not appear upon the books of the 
company as trustees, hold stock and securities in 
a canacity other than that of a bona fide owner; 
and this affant has no reason to believe that any 


Mont- 


THE JEWELERS’ CIRCULAR 


other person, association, or corporation has any 
interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 

5. That the average number of copies of each 
issue of this publication sold or distributed, through 
the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above is 
—_——_—_—_— (This information is required from 
daily publications ents.) 

H. A. Robertson, Business Manager. 

Sworn to and zope before me this 30th 

day of ppees, 1927. 

SEAL) Charles B. Tanner 
ae bl Public, New York Ceuae. 
N. County Clerk’s No. 10. 
N. ¥ County Register’s No. 8017. 
Commission expires March 30. 1928. 
Form 3526—Ed. 1924. 


eo 








Allentown 


Miss Charlotte Asmola, Packerton, has 
accepted a position as a saleswoman in 
the jewelry store of Fred W. Rex, Le- 
highton. 

The Kay Jewelry Co. announces in its 
newspaper advertising the starting of its 
Christmas Jewelry Club. Daniel Grechan 
is the manager of this branch of the 
Kay chain of jewelry stores. 

Because of increasing business, 
George S. Shindel, Lansford, was com- 
pelled to move from his present location 
to larger quarters a few doors away. 
He has installed new fixtures and the in- 
terior of his store presents a very invit- 
ing appearance. 

The Allentown Chamber of Commerce, 
working with the heads of the various 
civic and patriotic organizations in the 
city, is formulating plans to fittingly 
celebrate Allentown’s entrance into the 
100,000 population class. This event is 
scheduled to take place in the very near 
future. 

Paul E. Schertzinger, junior member of 
the jewelry firm of E. F. Schertzinger, 
Main St., Slatington, was elected the new 
commander of Allen O. Deike Post No. 
16, American Legion. He has a very fine 
World War record besides being active 
in Legion affairs since the organization 
of the local post. 

Ear! Keller and his wife, Gladys, have 
opened the Gift Shoppe on N. Sixth St., in 
the new Americus Hotel building, and 
are enjoying a prosperous business. Mr. 
Keller was for six years associated with 
Kock Bros. clothing store, while his wife 
had been with the H. Len & Co. depart- 
ment store for five years. 

These traveling men are calling on the 
trade in this locality: W. B. Wilson, Du 
Pont Viscoloid Co., Inc.; J. J. Horton, In- 
ternational Silver Co.; J. Rodney Allen, 
Oneida Community, Ltd.; Mr. Clayton, 


_ the Silver City Glass Co.; R. H. Booth, 


J. F. Sturdy’s Sons Co.; John Watson, 
L. E. Waterman Co.; Pearson M. High, 
Buxton, Inc., and Werner Welland, 
Kienzle Clock Co., Inc. 

E. Keller & Sons, 711 Hamilton St., 
were hosts to their employes at a din- 
ner Wednesday night at the new Ameri- 
cus Hotel, this event celebrating the 62d 
anniversary of the founding of the busi- 
ness. A feature of the evening was a 
series of moving pictures shown by Ar- 
thur Keller of the Western trip which 
he made the past summer. They included 
Mt. Rainier and the Canadian Rockies as 


well as Lake Louise and Banff. 
A. A. Peters, the jeweler, 108 N. Sev- 





October 13, 1927 


enth St., is the only local jeweler to have 
an exhibit at the 1927 Radio Exposition 
being held in the Manhattan Auditorium 
this week. Five years ago Mr. Peters, 
who for a number of years prior to that 
time enjoyed a prosperous jewelry busi- 
ness at the same address, saw the pos- 
sibilities of radio merchandising and 
added that feature to his well stocked 
store. Now entering upon his sixth year 
in the business he sees the wisdom of his 
move and firmly believes and says that 
prospects in the business for the coming 
years are better than ever. In addition 
to the various models of radio sets Mr. 
Peters handles, he carries a full line of 
accessories and maintains an elaborate 
service department. Mr. Peters is not 
neglecting the jewelry end of his busi- 
ness, and his stock comprises a full line 
of watches, clocks and diamonds. 








Canada Notes 


The Smith-Nemo, Ltd., Hull, Quebec, 
has been incorporated to carry on the 
business of goldsmith, silversmith and 
manufacturing jeweler, with a capital 
of $50,000, by James Warren York, 
Henry A. Aylen and others. 

A. P. Galster, one of the oldest jewel- 
ers in Toronto, died on Oct. 3 in his 
70th year. He started a music and 
jewelry business on Sherbourne St., near 
King St., in 1884, and for 30 years 
his place of business was a landmark in 
the district. He had a hobby for coin 
collecting, and it is said that at one time 
he possessed one of the finest collections 
in America. 

Among the out of town jewelers call- 
ing on the Toronto trade recently were: 
J. S. Smith, St. Catharines; H. R. Mar- 
tin, Peterboro; G. Little, Parry Sound; 
Joseph Park, Bradford; W. E. Irvine, 
Orangeville; R. N. Bassett, Oshawa; 
A. J. Cox, Brantford; W. G. Laskey, Oak- 
ville; R. N. Bell, Erin; A. W. Smith, 
Guelph; Mrs. De Mille Blakely, Trenton; 
and A. C. Clogg, Moncton, New Bruns- 
wick. 

Col. Gerald Birks of the firm of Henry 
Birks & Sons, Montreal, as chairman of 
the foreign division in Canada of the 
Y. M. C. A., on Oct. 4 addressed a large 
gathering of Toronto business men in 
furtherance of the project to raise $24,- 
000 for the foreign work of the associa- 
tion. Colonel Birks has been in close 
touch with conditions in Oriental coun- 
tries, and strongly urged a spirit of 
international brotherhood. 

The incorporation of a new jewelry 
firm is announced in the current issue of 
the Quebec Official Gazette. The new 
firm will operate under the name of 
Allard & Clegg, Ltd., and will deal in 
all varieties of jewelry and operate as 
goldsmiths and silversmiths in addition 
to other allied lines of business. Capi- 
talization is listed at 250 shares of $100 
par value preferred stock and 260 shares 
of no par value common stock. The 
firm will commence operations with ap- 
proximately $3,750. The head office and 
first store of the company will be located 
in Montreal. 








